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Story of the Week 
The Nubbin of the Argument 
Reorganizing Our Schools 


Kettering Again 


Strive for the Unknown; 
Don’t Bruise Easily 


ow 


Story of the Week 


While en route to Los Angeles via 
the Santa Fe railroad, Chester Ricker, 
of McGraw Hill, had a rather unique 
experience. 

After he and his fellow passengers 
had retired to their Pullman berths 
for the night, the porter collected 32 
pairs of shoes (left out to be shined) 
and transported them to an adjoining 
car. 


Before they could be_ returned, 
however, the train was broken up; 
and the car carrying the shoes and 
the porter was on its way to Seattle, 
while the shoeless passengers were 
headed for Los Angeles. 


Early the following morning, the 
owner of a shoe store in a small 
Utah town was somewhat surprised 
to see 32 stocking-footed persons 
escorted to his door and treated to 
new shoes by the Santa Fe. 


The Nubbin of the Argument 


Excessive taxation, like the Squid- 
gicum-Squees (which “swallered their- 
selves” in James Whitcomb Riley’s 
is devouring our wonderful 
American Free Enterprise System. 


And we can cite “facks and figgers” 
- to prove this bold statement-of-fact. 


Prom 1913 until the beginning of 
World War II, the total cost of gov- 
ernment bureaucracy to taxpayers 
increased 900%, while its per capita 
cost to taxpayers increased over 
650%. 

During the four years when the 
toll of World War II hit its highest 
peak (1943-1947) citizens of the 
United States paid more money in 
taxes than had been collected in all 
the previous years since the begin- 
ning of American national sover- 
eignty. 

Although such inordinate govern- 
ment expenses were at least partially 
necessitated by the high costs of war 
and our subsequent program of aid to 
bankrupt European principalities, 
such an enormous tax burden as we 
citizens have undertaken cannot be 
met unless we all work harder—and 
produce more—than we ever have 
before. 


This expansion of production, in 
turn, cannot occur unless thrifty 
folk invest carefully-saved funds in 
the expansion of business and indus- 
try. 

Take, for example, the actual case 
of a 64-year-old capitalist with whom 
we have been acquainted. Although 
born in humble circumstances, the 
man of whom we write possessed 
enough ambition, and _ contributed 
sufficient hard work, to overcome the 
handicap of an unextensive education. 
Eventually, he amassed a fortune of 
considerable size. With the profits 
which accrued from his own sagacity, 
he helped build other business enter- 
prises by investing in them. 


Recently this atypical American 
citizen inquired as to the possibilities 
of building a group of newsprint 
mills in a stretch of undeveloped 
Alaskan timber country. He learned 
that for a $30,000,000 investment, he 
and his associates could build a 
newsprint mill that would produce 
around 100,000 tons a year, yielding 
a sales gross of approximately 
$9,000,000. 

From the $9,000,000 worth of sales, 
it was figured that the maximum 
Sross profit would be something like 
52,500,000. After corporate taxes 


(Concluded on Page 12, Column 1) 


= / Wholesalers of 


Equipment Note 
Sales Up 16% 


WASHINGTON, D. C.—Dollar vol- 
ume of sales by commercial refrig- 
eration equipment and parts whole- 
salers in May was up 3% from May 
a year ago and up 16% from April, 
according to the monthly wholesale 
trade report of the Bureau of the 
Census. 

But cumulative sales for the first 
five months of 1949 were down 11%, 
compared with the same period of 
1948. The May figure was based on 
reports to the bureau from 22 firms, 
who registered total sales of $990,000. 

The bureau said May sales of 83 
reporting wholesalers of appliances 
and specialties dropped 6% below the 
level for May, 1948, but rose 14% 
above the total for April. Sales in 
the first five months of this year 
lagged 9% behind those in the corres- 
ponding period a year ago. 

The 83 appliances and specialties 
wholesalers’ sales in May amounted 
to $10,677,000. 

End-of-month inventories (at cost) 
of 17 reporting equipment whole- 
salers were 2% lower than at the 
end of May, 1948, and 8% under the 
end-of-April (1949) figure. Dollar 
value of the inventories was $1,651,- 
000. 

May 31 inventories of 59 whole- 
salers of appliances and specialties 
were up 13% from May of last year 
but down 9% from April. Inventories 
of these wholesalers at the end of 


(Concluded on Page 4, Column 4) 


Gov't OK’s Dealer 
‘Bad Debt Reserve’ 


WASHINGTON, D. C.—The In- 
ternal Revenue Bureau has modified 
one of its rules to authorize retailers 
who use the reserve system of ac- 
counting for bad debts and reporting 
income from instalment sales, when 
figuring net income, to deduct a rea- 
sonable addition to the reserve ac- 
count, it was reported here recently. 

The modification applies to I. T. 
2365, which had held that the use of 
a reserve for bad debts was not to 
be permitted a dealer in personal 
property on the instalment plan if 
he reported profits in connection with 
instalment sales according to rules 
of accounting specified in Article 42 
of Regulation 69. 

The bureau was reported as saying 
that the ‘‘reasonableness” of the ad- 
dition in connection with instalment 
sales would depend upon the total 
amount of the capital portion of ac- 
(Concluded on Page 29, Column 2) 


Rebates by Whiting 
Im plement Freezer 


Price Protection 


CHICAGO—Implementing its poli- 
cy of full price protection, the refrig- 
eration division of Whiting Corp. is 
sending price-rebates to dealers on 
all unsold Whiting freezers, insulated 
with Santocel, purchased since April 
1, Howard R. Roberts, refrigeration 
sales manager announced last week. 

Whiting’s recent  price-reduction 
substantially lowered the _ list-price 
on two freezers: 

On the Whiting 8 (8 cu. ft.) list 
price is reduced $30, from $339.50 to 
$309.50. : 

On the Whiting 17 (17 cu. ft.) list 
price is reduced $40, from $539.50 
to $499.50. 

Despite the price reductions, the 
five-year warranty and _ food-insur- 


(Concluded on Page 29, Column 1) 


U. S. Terms Rexair 
Claims ‘Misleading’ 


CHICAGO — Confiscation and sei- 
zure of 94 articles and _ booklets 
which allegedly make false and mis- 
leading claims for the Rexair con- 
ditioner and humidifier have been 
asked by Federal authorities under 
provisions of the Federal Food, Drug, 
and Cosmetic Act. 

The government, in a suit filed in 
U. S. District Court, here, said that 
the offending articles’ are in posses- 
sion of Rexair division No. 55, Mar- 
tin-Parry Corp. here. 

The Rexair conditioner and humidi- 
fier, according to the government, is 
not capable of fulfilling the claims 
made for it. It is claimed, the govern- 
ment said, that the Rexair will ef- 
fectively hasten convalescence through 
the removal of dust from the air and 
prevent asthma and hay fever. The 
conditioner was further claimed to 
be effective in preventing airborne 
infections causing 85% of the deaths 
from infectious diseases. 


FTC Drops Charges 
Against Lieberman 


WASHINGTON, D. C.—The Feder- 
al Trade Commission has announced 
that it has dropped its complaint 
against Milton L, Lieberman of Chi- 
cago that he had falsely and decep- 
tively advertised his Heet Master, Jr. 
electric water heaters. 

Charges were dropped after the 
commission found that Lieberman 
had stopped manufacturing and sell- 
ing the water heater, with no inten- 
tions of resuming before the com- 
plaint was issued, it was said. 


Dilemma of the Dog Days 


The Cooler’s Hotter, and the Hot Air Room’s Colder, 
So Why Refrigerators at the Arctic Circle? 


DETROIT—The heat wave might 
have been good for business, but it’s © 
certainly confusing the news. Con- 
sider the following: “4 

* * & <4 4 


In Detroit, the cooler is too hot. ! 
Police Commissioner Harry Toy, ap-‘ 
palled by reports that prisoners at , 
Central Station are sweltering, has © 


ordered air conditioning for the cell- . 


block. 


is past.” 
cooling offices and assembly rooms 
used by department personnel. 

co * * 


In Washington, Congress is too 
cold. House members, who have been 
using a caucus room for a chamber 
during Capitol repairs, complain 
about blasts of cold air. 


The rear of the room, it seems, is 
subject to discharges of cold air 
from huge ducts. The front of the 
room is subject, to—speakers. Conse- 
quently the temperature at the back 
is considerably lower than up front. 

Experts claim that if the air condi- 
tioning is adjusted to make it less 
frigid in the rear, it will be too warm 


“at the front. No one has suggested 
, that the speakers stand near the 


Said he: “The day of the dungeon ; °™°* 


Nothing was said about.’ 


* * * 


In the Arctic Circle, they need re- 
frigerators bad. From Spitzbergen, 
Norway, Sheriff Haakon Blastad re- 
ports a fur-wilting “heat wave.” 
Says he: “It’s been up to 50° F. 
We've had difficulty keeping food 
fresh the last few.-weeks! What we 
need up here right now is refrig- 
erators!” 


Rising Sales Seen In 
Summer Mart Reports 


“— 


Du Pont Hits 
Anti-Trust Suit 


WILMINGTON, Del.—Following is 
the text of a statement by Crawford 
H. Greenewalt, president of du Pont 
company, concerning the civil suit 
filed in Chicago by the U. S. Depart- 
ment of Justice against du Pont, 
General Motors Corp., and others, 
alleging violation of the Sherman and 
Clayton anti-trust laws: 

“The du Pont company emphati- 
cally denies that its relationships 
with General Motors and the other 
companies mentioned in the com- 
plaint have been either illegal or in 
any way detrimental to the interest 
of the people of the United States. 

“On the contrary, these relation- 
ships have served the public interest 
in a conspicuous way; and in that 
firm belief we will defend our actions 
and our present position with the 
utmost vigor. 

“Since these relationships have 
been a matter of public record and 
public information for many years, 
the motive for this suit must arise 
out of a determination by the De- 
partment of Justice to attack big- 
ness in business as such. 

“We cannot believe that such a 
position is or will be supported by 
the American people because in the 
end it would increase prices, reduce 
living standards, and even weaken 
the national security.” 


2 Big Mail Order 


Houses Cut Prices 


CHICAGO—Generous price reduc- 
tions on some major appliances plus 
the inclusion of others not previously 
listed marked the fall and winter 
catalogs recently issued by two large 
mail order firms here. 

Price cuts of up to 20% were noted 
in the Montgomery Ward _ book, 
while drops of 30% from previously 
listed prices were found in_ the 
Alden’s, Inc. catalog. 

New items in the Ward catalog 
were a portable ironer selling at 
$39.95 or $49.95 with stand, and a 
three-cooking unit electric rangette 
priced at $124.95. 

Alden’s has added two more 9.3-cu. 
ft. refrigerators, two home freezer 
models, and three electric range 
models. 

The two new refrigerators, priced 
at $179.95 and $229.95, bracket the 
store’s previously listed model, which 
was dropped in price from $269.95 to 
$199.95. 

The home freezers are a 7.5-cu. ft. 
unit retailing at $189.95 and a 16-cu. 
ft. model at $299.95 (said to be a 
$359.50 value). 

The electric range line, carrying 
the La Salle name, encompasses a 


(Concluded on Page 29, Column 1) 


Launderall Facilities 
Sold to Horton Mfg. Co. 


FORT WAYNE, Ind.—Purchase of 
the automatic home laundry division 
of F. L. Jacobs Co., Detroit, has been 
announced by Horton Mfg. Co. here. 

Equipment tools of the Jacobs 
plants in Detroit and Traverse City, 
Mich., will be moved here and used 
by Horton in the manufacture of a 
new washer, according to Horton 
officials. 

Until last March, Jacobs manufac- 
tured its Launderall unit in a factory 
in Indianapolis. At that time, the 
Indianapolis plant was closed and 
machinery moved to the plants in 
Michigan. 


Exhibitors Show Optimism 
As Some Mfrs. Step Up 
Output To Satisfy Demand 


By Phil B. Redeker . 


CHICAGO—It was a pretty quiet 
Mart, this summer homefurnishings 
market which opened here July 5, 
but the heartening thing about it 
from the appliance industry stand- 
point was the firm tone of optimism 
which ran through it. 

There was little ‘flash’ news of 
new products in the appliance field. 
Marquette Appliances, Inc. broke a 
fairly complete line of major appli- 
ances, and the Presteline line of 
refrigerators made its official bow. 
Some of the larger producers were 
showing here and there a new model 
that had been introduced in the past 
few months. . 

Crosley showed its complete elec- 
tric range line for the first time. 

The main news out of the Marts, 
though, were some evidences that 
business in the appliance field had 
turned upwards in the past six weeks. 
Here are bits of evidence: 

(1) One of the largest of the “big 
store” merchandisers in New York 
City reported that its appliance sales 
were 10% over its 1948 appliance 
sales in the last six weeks. Some 
special promotions and price reduc- 
tions had been used, but the fact 
remained that sales had turned up- 
ward. . 

(2) One refrigerator manufacturer 
is actually out of merchandise on 
some models, and reports that his 
biggest seller is a model in the $300 
class. 

(3) “Retail sales of refrigerators 
have shot up with the temperature 


_curb in areas that have been hit by 


the heat wave,” declared the sales 
manager of another refrigerator pro- 
ducer. 

(4) Ben-Hur Mfg. Co. and the 
Amana Society, home freezer pro- 
ducers, both canceled plans for vaca- 
tion shutdowns and are stepping up 
production to satisfy increased de- 
mand. Ben-Hur reported that June 
had been the biggest month in its 
history. 

(5) Prices were holding, and there’ 
was no indication of any price slash- 
ing throughout the appliance exhibits. 


(Concluded on Back Page, Column 1) 


| IN THIS ISSUE | 


A Denver store discovered it was 
missing a lot of sales because its 
major appliance department was up- 
stairs. So it set up a sidewalk dis- 
play manned by two salesmen to tap 
the flood of prospects passing by. 
Result, as related on page 7: dozens 
of additional sales. 

* * * 

How can excessive humidity be re- 
duced in fur storage vaults served by 
a two-compressor system? LaSalvia 
answers this question, posed by a 
reader, on page 20. 

* * aK 

A Carrier Corp. engineer, who be- 
lieves that the industry is “unduly 
restricted” by the present ASME 
code on refrigeration pressure ves- 
sels, proposes three changes in the 
code. His case is presented on pages 
22-23. 


* * * 


Frozen food stores can’t sell home 
freezers the way appliance stores do. 
They need special sales aids. That’s 
the opinion of a Peoria frozen food 
specialty store operator, who presents 
her ideas on what’s needed from. 
manufacturers and distributors. See 
page 13. 

* * * 

Departments: What’s New, pages 
26-27. . . . Key to Air Conditioning, 
page 24... . Editorial, page 16... . 
World Trade News, page 18... 
Patents, page 30. 
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AIR CONDITIONING & REFRIGERATION NEWS, JULY 11, 1949 


THE ONLY NAME 

THAT BRINGS YOU, 
Mu3~ 

‘For One Convenient Source a ayy 


Deal with Authorized 
DETROIT Wholesalers! 


No. 673 
Thermostatic 
Expansion Valve 


% “ 
\ No. 683 


No. 450 FB3 
Pressure Control 


LUBRICATOR COMPA 


DETROIT HEATING AND REFRIGERATION 
CONTROLS e ENGINE SAFETY CONTROLS e 


5900 TRUMBULL AVE. 
FLOAT VALVES AND OIL BURNER EQUIP- 


DETROIT 8, MICHIGAN 


A 

/ 
iettesct Aemeinin Ditiane @ / MENT e DETROIT EXPANSION VALVES AND 
‘Miidiieh Misteian ented & REFRIGERATION ACCESSORIES © STATION- 


‘DE TROIT ARY AND LOCOMOTIVE LUBRICATORS 


CANADIAN REPRESENTATIVE: RAILWAY 
& ENGINEERING SPECIALTIES, LTD.— 


MONTREAL, TORONTO, WINNIPEG 


Seavimg home amd indiudtry AMERICAN-STANDARD + AMERICAN BLOWER » CHURCH SEATS 


DETROIT LUBRICATOR « KEWANEE BOILER» ROSS HEATER » TONAWANDA IRON 


Meeting Receives Heartening Reports 


Shown at the Gibson meeting are (left to right): Don Shonn, assistant to sales manager; 


Earl Lines, vice president of W. W. Garrison 
L. W. Hamper, 


executive vice president; J. 
assistant sales manager; and William Tebbel, comptroller. 


Agency; Gregory Rees, range sales manager; 
L. Johnson, sales manager; Paul Eckstein, 
In the right foreground is 


Ed Edsall, divisional manager. . 


‘Demonstration Day’ Promotion Gets Credit 
For Appliance Sales Increase at Gibson 


GREENVILLE, Mich.—A meeting 
of Gibson Refrigerator Co. district 
managers from all districts in the U. 
S., held here late last month, re- 
vealed increases in orders on hand 
for July and August for all regions. 

Refrigerators, ranges, and home 
freezers were included in the orders. 
The sales meeting followed announce- 
ment of new refrigerator and freezer 
models which have already resulted 
in the adding of a new 8-hour shift 
at the factory here. 


ds 
» 4 


Precision made, time- 
tested, Mueller Brass 
Co. products, such 
os Valves, Driers and 
Liquid Indicators are 
now being furnished 
TO YOU . cc es veer 


Permanently protected 
in INDIVIDUAL, strong, 
metal edge CARTONS. 
Units of these famous 
STREAMLINE quality 
products are shipped 
in clearly labeled...... 


Practical, sealed MUL- 
TIPLE CONTAINERS in 
quantities of 4, 6, 8 and 
12. This method saves 
time and assures origi- 
nal quantities. Maintains 
neater stocks and better 
stock control. Provides 
a clean, dust-free prod- 
uct, eliminating damage 
from the factory to the 
job. Convenient for both 
the service engineer and 
the wholesaler to handle. 


MUELLER BRASS 8. 


PORT HURON, mich. 


Prices announced for the new 
models include a range to retail at 
$179.95; an 8-cu. ft. refrigerator to 
retail at $229.95; and a 10-cu. ft. 
home freezer to sell at $349.95. 

J. L. Johnson, Gibson general sales 
manager, credited some of the sales 
gain to the Gibson “retail store appli- 
ance demonstration day” promotion. 

In addition to factory personnel 
those attending the convention were 
A. C. Baldwin of New York City; 
H. W. Lincoln, Philadelphia; J. F. 
Klintworth, Atlanta; G. H. Jaud, 
Washington, D. C.; W. J. Browne, 
Chicago; E. S. Nobles, St. Louis; 
W. H. Dennison, Dallas, Tex.; F. H. 
Aarvig, Omaha, Neb.; E. F. Edsall, 
Portland, Ore.; Paul Neubert, Ro- 
chester, N. Y.; and E. D. Jacobs, 
Francis Heller, and E. J. Byrne, 
Greenville, Mich. 


Freezer Dealer Casts ‘Frozen’ 
Bread Upon the Waters — 


BINGHAMTON, N. Y.—Advanced 
Air Conditioning & Heating Corp. 
here, pulled traffic in a showing of 
new model home freezers by giving a 
loaf of “frozen” bread to each visitor. 
The firm pointed out that bread is 
one of the many foods that can be 
kept fresh for long periods with a 
home freezer. 


sennenien i 


critical eye. 


Fri To Propose Widening 
Membership To Include 
Locker Operators In Fall 


OMAHA, Neb.—An amendment to 
the by-laws of the Frozen Food 
Locker Institute which would permit 
locker operators to become members 
and serve on the board of directors 
will be presented at FFLI’s conven- 
tion in Chicago Oct. 3-6, according 
to an announcement by R. R. Far- 
quhar, executive director. 

He also announced that a program 
of local and national advertising ‘‘on 
a scale never before attempted in the 
locker industry” will be submitted 
at the convention for approval and 
support. 

Farquhar said the plan to admit 
locker operators to membership was 
approved by a vote of approximately 
four to one at a metting of some 25 
Institute members during the recent 
convention in Chicago of the National 
Association of Retail Grocers. 

Under the plan and “in response to 
many requests for such action,” it 
was explained, operator membership 
will be opened on the basis of $5 
for plants with less than 400 lockers, 
$6 for plants from 401 to 750 lockers, 
and $7 for all plants with more than 
750 lockers. 

“We would like to make it clear,” 
Farquhar said in the latest bulletin 
to FFLI members, ‘that this section 
is not intended to ‘wreck’ any other 
group, but rather to unite, under 
the leadership of both operators and 
present Institute members, the more 
than 9,500 locker operators who are 
not presently affiiated with any 
group.” 

Discussing the proposed advertis- 
ing program, Farquhar said encour- 
aging reports on an upswing in the 
locker industry have come from all 
parts of the country. 

“More lockers are rented today 
than there were a year ago,” he 
pointed out. 

“With the proper advertising and 
publicity, probably a thousand new 
plants can be built within the next 
12 months, and the revenue of ex- 
isting plants increased,” he further 
advised. 

He reported that the advertising 
program “will inchide every possible 
type of publicity for new and exist- 
ing plants, and will call for a coop- 
erative effort on the part of every- 
one connected with the industry. It 
is timely, progressive, and necessary 
if an expanded locker industry is to 
properly serve millions of new cus- 


Your products are in trim for a 
race with keen competition only 
when they are handsome in every 
detail. 
can help. John Lees stainless 


That is where John Lees 


steel mouldings will give that 
perfection in detail which counts 
so much before the consumer’s 


@ For moulding of quality at a sav- 
ing, let us make recommendations 
and estimates. Write for catalog. 


DIVISION of THE SERRICK CORPORATION 


Kilgore Avenue, Muncie, Indiana, U. S. A. 
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AIR CONDITIONING & REFRIGERATION NEWS, JULY 11, 1949 , 


“Now—let me tell you something!” 


“Yes, of course .. . you did say that this Kelvinator is cold clear 
to the floor. That it holds much more. That I get a big Frozen 
Food Chest, Moist-Master refrigeration, and that wonderful, new 
refrigerated Fruit Freshener. 


“But those weren’t the only things that sold me on Kelvinator. 
I added in a lot of other things in making up my mind. 


“When I took hold of the door handle, for example . . . 


“The door swung open so easily—closed so firmly. Then I looked 
inside the cabinet. I saw not just worlds of extra space for foods but 
also the fact that I can arrange my foods better—that I can locate 
and get at the food I want much more easily. 


UE A. 
ceLL EXTRA = Sa 


“And I noticed, too, the sturdy strength of the shelves—how 
well they are spaced ... and the generous bottle storage space. 
Everything in this Kelvinator looks so well-planned and put together. 


“It seems to me that this Kelvinator gives you an almost irresis- 
tible story for women . . . especially when you tell it completely.” 


You're so right, lady. And the many outstanding features of the 
1949 Kelvinator are simply a reflection of the know-how and ex- 
perience of the oldest manufacturer of electric refrigeration for the 
home. 


That’s what puts extra sales power in Kelvinator products . . . 
and extra value in the Kelvinator franchise! 


Kiclsanatovr 


»-- THE MOST VALUABLE FRANCHISE IN THE APPLIANCE INDUSTRY 


KELVINATOR, Diviston OF NAS H-KELVINATOR CORPORATION, SEER Its MIicHIGAN 
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AIR CONDITIONING & REFRIGERATION NEWS, JULY 11, 1949 


New Laundromat Model 
To Retail at $219.95 


MANSFIELD, Ohio — The new 
streamlined ,version of the model 
RL-1 Laundromat automatic washer, 
originally scheduled to retail at 
$249.95, will carry a suggested list 


price of $219.95, $80 below the retail 


price of the RL-1, the appliance di- 
vision of the Westinghouse Electric 
Corp. revealed here recently. 

The new model is designed to be 
bolted to the floor, but still has the 
same washing cycle and self-clean- 
ing action as the deluxe model. It 
also has the same single dial con- 
trol, sealed-in-steel transmission with 
five-year guarantee, and_ sloping 
front. 

A company spokesman declared 
that dealers and distributors will get 
a 100% rebate on machines already 
in stock. 


Excise Tax Collection Up on 
Refrigerators, Conditioners 


WASHINGTON, D. C.—The Trea- 
sury Department. collected $801,864 
more in May in manufacturers’ ex- 
cise taxes on mechanical refrigera- 
tors, air conditioners, etc., than it 
did a year ago, but May taxes on 
electric, gas; and oil appliances 
totaled $2,542,844 less than in the 
same month of 1948. 

Taxes in May for refrigerators, air 
conditioners, “and the like totaled 
$8,298,472, compared with $7,496,608 
collected in May of last year. The 
May figure for appliances was 
$5,373,814, against $7,916,658 a year 
ago. 


Purchasing Agents See 
Present Downward Trend 


Lasting Until Fall 


NEW YORK CITY—June business 
was not as good as had been antici- 
pated and the levelling off point in 
the current downward trend is not 
expected to be reached before fall, 
the business survey committee of 
the National Association of Pur- 
chasing Agents reported recently. 

The committee felt that delayed 
price and production adjustments 
from the boom phase to more normal 
levels were a more basic cause of 
the continued downward trend than 
any uneasiness over labor negotia- 
tions. 

The silver lining around their 
rather gloomy picture was the hope 
that a business pick-up will appear 
in the fall. It was based on the fact 
that inventories are being reduced 
at an accelerated rate and their turn- 
over rates are getting higher. 

Nearly half of the agents reported 
higher inventory turnover rates than 
in January while only 24% of them 
had lower rates. These rates, the 
committee said, are keeping pace 
with lowered demand, short-range 
buying programs, and declining price 
trends. 

Sixty-nine per cent of the purchas- 
ing agents indicated that they bought 
on a hand-to-mouth to 30 days basis 
during June, while only 62% pur- 
chased in that fashion during May. 
This indicated to the committee that 
more buyers are running the risk of 
running out of stock rather than be 
caught with supplies of high priced 
materials. 


Sales & Inventories of Appliance & Equipment Wholesalers 
SALES 


Kind of Business and 

Geographic Division 

Appliances and specialties wholesalers 
po Pre ee errr rrr 


Mountain 
Refrigeration equipment, parts 
(commercial) 


ee | 


Cr 


Per Cent Change May 1949 Sample 
May May 5 Mos. Re- 
1949 1949 1949 No.of ported 
from from from Firms _ Dollar 
May April 5Mos. Report- Sales 
1948 1949 1948 ing (add 000) 
— 6 +14 —9 83 10,677 
—14 + § + % 16 1,728 
+ 3 + § — 3 14 1,620 
+ 4 +20 —9 11 857 
—12 +31 —12 14 2,123 
—22 +12 —28 8 992 
+ 3 +16 —11 22 990 


INVENTORY, END-OF-MONTH (AT COST) 


Per Cent Change 


May 1949 Sample 


May May 
1949 1949 Reported 
. from from No. of Dollar 
Kind of Business and May April Firms Values 
Geographic Division 1948 1949 Reporting (add 000) 
Appliances and specialties wholesalers +13 — 9 59 13,689 
PEE SUIMNEES Uk cc vi vneavadaecses —12 —14 9 2,487 
Mast North Central ..... 5.000508 —1 — 4 - 8 "i 1,255 
West North Contral ......0ccccaes. +22 —15 “1 1,078 
ee FUMIE coi ss cee sieweccscs +39 —12 13 2,722 
errr eee eee eer +36 — 6 7 1,554 
Refrigeration equipment, parts 
oo | Pree eer etree cre —2 — 8 17 1,651 


Hotpoint Closes Aug. 1-15 


CHICAGO—The Chicago plant of 
Hotpoint, Inc. will close down for 
its annual vacation period from Aug. 
1 to 15, the company announced re- 
cently. It revealed that it had suffi- 
cient inventory on hand to supply its 
dealers for the two-week period, 
however. 

Range inventory was said to be 
25,000 units. 

—o 


Be <p demas 


BR INE 


“SINCE 1906 


REFRIGERATION tes ou sen eter 


a Oe ee ee 


@ 'F ANY PART OF YOUR BUSINESS has to do with the sale, recommendation or installation of refrigeration condensing, 
units, then a meeting with a Brunner factory representative is called for. Write us. 


REVOLUTIONS 


your income 


... particularly as they apply to refrigeration 
condensing units. If the compressor design 
is such that operating speeds are slower by 
‘comparison, less wear results, Less wear 
~ means a longer period of high refrigeration 
efficiency... 
you have to sell to your customers. 
All that makes high refrigeration efficiency 
is something Brunner factory representatives 
are best qualified to talk about...with facts 
and figures not to be denied. 


BRUNNER MANUFACTURING CO. 
Utica 1, New York, U.S.A. 


AIR AND WATER COOLED MODELS 
Ye HP. TO 30 HP. 


Recs oo 


and that is just about everything 


..Say when you'd like to see him. 


REFRIGERATION 
CONDENSING UNITS 


-.-@ size and type 
for every purpose 


“Soles Rise 16%-- 


(Concluded from Page 1, Column 2) 


May totaled $13,689,000. 

Commenting on reports from all 
types of wholesalers, the bureau said: 

“Following the usual seasonal 
trend, sales of wholesalers for the 
month of May are slightly higher 
(1%) in dollar volume than the pre- 
vious month but continue below the 
sales lévels established for the com- 
parable period in 1948. 

“Cumulative sales for ‘the first five 
months of 1949 are 7% lower than 
those reported for the corresponding 
period a year ago, the same per cent 
decline (cumulative) recorded for the 
first four months of this year. 

“May 31 inventories (valued at 
cost) are still somewhat (3%) in 
excess of the dollar values estab- 
lished a year ago but are 4% lower 
than those foe April, 1949. 


Thomas Kehane Promoted 
At Worthington Pump; 
Summersby Heads Sales 


HARRISON, N. J.— Thomas J. 
Kehane, who has served as Pacific 
Coast ‘regional vice president of the 
Navy Industrial 
Association for the 
past two years, 
has been’ made as- 
sistant vice presi- 
dent and general 
sales manager of 
Worthington Pump 
& Machinery 
Corp., according to 
an announcement 
by the company. 


As previously 
T.J.Kehane venorted in AIR 
CONDITIONING & REFRIGERATION 


NEws, John J. Summersby has beer: 
elected vice president in charge of 
sales by Worthington’s board of di- 
rectors. 

Kehane studied engineering and 
architecture at Mechanics Institute 
and Pratt Institute, after joining 
Worthington in 1915 as a 14-year-old 
office boy. Since then, he had ad- 
vanced through various positions in 
the sales department, and in 1944 
was appointed commercial vice presi- 
dent, Pacific Coast. 


A graduate of Washington univer- 
sity, St. Louis, Summersby received 
his bachelor of 
science degree in 
1916, and four 
years later the de- 
gree of mechanical 
engineer. He is a 
member of the 
Newcomen Society 
and has served on 
various commit- 
tees of the Na- 
tional Association 
of Manufacturers. 

He was manager 
of the Holyoke Works sales from 
1929, assistant general sales manager 
from 1931 to 1934, and since, assist- 
ant vice president and general sales 
manager. 


J. J. Summersby 


"Milne Doubles Facilities 


Byron Halstead, senior partner of Halstead & Mitchell, 
addition to K. M. Newcum, Remco president. 


points out details of the 


Halstead & Mitchell Building Expansion 
Planned To Increase Remco Output, Too 


ZELIENOPLE, Pa.—Increased pro- 
duction plans for its own line as well 
as that of Remco, Inc., for whom it 
handles manufacturing, has necessi- 
tated doubling the size of the Hal- 
stead & Mitchell plant here, an- 
nounces Byron Halstead, senior part- 
ner in the firm. 

Workmen are now adding another 
100 by 100 ft. to the original plant 
of the same size, so the plant facili- 
ties will total 20,000 sq. ft. when 
completed. 

As soon as the factory addition is 
finished, an additional section to 
house offices will be erected. Here 
the Remco, Inc. offices will be main- 
tained, and the factory office of Hal- 
stead & Mitchell. The latter will also 
retain its main offices in the Besse- 
mer building in Pittsburgh. 

The plant expansion will increase 
production facilities for Halstead & 
Mitchell products designed for origi- 
nal equipment manufacturers as well 
as new lines of liquid coolers and 
combination syrup and liquid coolers 
for bottling plants. 

The company also plans a new line 
of 5, 74%, and 10-ton heat exchangers 
plus special heat transfer equipment. 


Remco, Inc. will also benefit fron: 
the plant expansion, it was indicated. 
Halstead & Mitchell produces Remco 
products to Remco designs under * 
contract setup whereby Remco own 
its own machine tools. 

“Our plans are to increase ou 
machine tool capacity to’up our out 
put of spun-end driers, accumulator- 
driers, and accumulators for origina! 
equipment manufacturers in a _ size 
range of 1, to 5 hp.,” explains K. M 
Newcum, president of Remco. 

Up to the present Remco has bee! 
concentrating on its drier and sight- 
glass line for refrigeration part: 
wholesalers, Newcum said. 

Last fall Remco scrapped its drier 
producing machinery to set up ma 
chine tools for the manufacture 0: 
spun-end driers under the Wolverin« 
Tube spinning patents. 

Another Halstead & Mitchell build 
ing project that is nearing comple 
tion involves seven homes for ke} 
employes transferred from Pitts 
burgh when the plant was movet 
here two years ago. Halstead & 
Mitchell financed and supervised the 
construction of the homes, the em 
ployes doing part of the work. 
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Dusinedd 
ON THE MOVE! 
wile CROSEEY 


4, 

Ye WS « quick sales starter to get your freezer 
business moving fast and keep it moving—the 
Crosley Kitchen Freezer. There’s real profit 
potential in Crosley’s outstanding selling 
points... 


@ World’s lowest-priced home freezer! 


@ Designed for the most convenient spot in the house 
—the kitchen! 


@ Holds more than 100 pounds of frozen food! 


@ Table-height linoleum-covered work surface! 


Hundreds of people in your own area are 
potential buyers of the Crosley Kitchen 
Freezer... 


@ Customers with refrigerators that don’t have adequate 

frozen food storage space. They want that storage 

_space. The perfect answer is this low-priced Crosley 
Kitchen Freezer. 


@ City people who haven’t room for a large freezer. 


@ Farm and rural families who neod a link between 
frozen food lockers and the kitchen. 


@ Small restaurants, clubs, and retail food outlets. 


Now is the time to get your freezer business 
moving. Now you can look forward to better 
sales and bigger profits—with Crosley—the 
world’s lowest-priced home freezer! Powered 
by the same Electrosaver unit that has earned 
such a wonderful record for dependability in 
Shelvador refrigerators. 


us—we'll be glad " nufacturing Corporation 


Crosley Division, Cincinnati 25, Ohio 


1329 Arlington Street, 


Better Products for | 


AL VC O Happier Living 
[ AG’ SHELVADOR* REFRIGERATORS... 
KITCHEN FREEZERS . . . RANGES. . . RADIOS 
RADIO PHONOGRAPHS... . TELEVISION 


DIVISION a 


: ST = rm —< . ~ > ~ oa ne , - —_ - = ; ihe AAU baa ' J re a ws vs - hte wis 4 - ~~ B é ey " te 4 3 =e x Q ~ oe ~ = 
oted ‘3 
7 
es 

AB, - 
t =, : 
’ ev '~ s | 
at \ — . = 
ee “ > ey, ee 
(iS See om. Ss SS —— 7 a 
,/! ‘ee ee 

. Soha eae ema ee ag PS 
a ee ey SY, be ~~ 
r 6 Llrlrtéi‘“;eWs—s—s—s—s—s CUE 
, . / [ eS 
a LS — — 0000600606060 Rg c BE a . 

, - —_—_ fe . ee 
—  i/\f{fim-™=_! ° ig po 
ssist- rs Bee | 
sales ¢ : = —_ ——pw ~— 
gf STS ee 
— ee ee 
— SS lUrr—~ss | 
Fr —| =—hmeMf FT 
i | oe _ 
rt ‘ais 
iz — 4 
} ee _: 2 ees va 
re — 
| ————— | 
a . § , —™hre 
hl Cr—=OCisCsCUdise 
os Se ee . 

Fo hr 
= . ¢ —-— 

rs: 8 
~ r—=étisC@'CUC 

RCC 
? BS  ——e— . 
iy SONY #7 Ri ee 
S | a —=sCs 
he - eee 
ote) an ; eS 
ron fae en ee 2 
ted. lt 
mee ee 
rin Pi 
wn | “ei 
out - Oe 
TER PROFIT OPPOR i 
ina! . wrl ae: 
size BET t Crosley distributor. Or 

M ares ss ‘age 

tact your neo" 1 details: oye 
eel 
sht- ag 
arts See 
ier : ae 
_ =) ie 

Oo. P 
“iné ~ 
ild : d 
ole 2 MYRSNe, S 
Ke} 
tts } ae 
vet oe 
2m te 


AIR CONDITIONING & REFRIGERATION NEWS, JULY 11, 1949 


Summertime Bowlers 
Find It More Pleasing 
To Observe Foul Line 


ST. LOUIS—Concentrating a flood 
of cooled air over the foul line along 
16 alleys is maintaining summer at- 
tendance at the Terry Moore Bowling 
Alleys, huge kegling institution re- 
cently purchased by Terry Moore, 
former center fielder for the St. Louis 
Cardinals. 

The alleys are conditioned by a 
40-ton Chrysler Airtemp air condi- 
tioning system which moves 20,000 
c.f.m. through the alley area, cock- 
tail lounge, bar, restaurant, and rest- 
rooms. 

In addition, Moore arranged for 
the installation of Anemostat-type 
outlets every 20 ft. along the foul 
line. These provide an additional 
7,500 c.f.m. of air over the foul line. 

Control thermostats are located 
every 10 ft. along the foul line to 
provide cooling where the need is 
heaviest. 


Centralized Cutting, Constant Refrigeration Pays Off 
For Meat Market Chain Adopting Self-Service Technique 


JERSEY CITY, N. J.— Keeping 
fresh meat under either refrigeration 
or air conditioning from the time it 
is received until it is shipped out 
into self-service meat stores for sale 
is a policy which has paid excellent 
dividends for Kagan Markets, 14- 
store meat market chain with head- 
quarters here. 

The concern has completely con- 
verted four large downtown stores to 
self-service and is now changing over 
the other 10 markets. 

Unlike most retail meat firms who 
“pre-package on the_ spot,” the 
Kagan company handles all cutting, 
labeling, pricing, and packaging 
operations in a central plant located 
within the square formed by the 
four self-service units. 

Head of the plant is Stanley 
Kagan, who operated 48 stores be- 
fore the war, all of the service type. 
At the end of the war, Kagan, with 
his brother, Al, became interested in 


the possibilities of self-service. 

Self-service, they found, increases 
the amount of meat which may be 
shown per store by more than 250%, 
and has lifted the unit sale in each 
store by more than 25%. Conse- 
quently, it was decided to concentrate 
on self-service. 

Each converted store operates with 
a minimum of supervisory personnel 
inasmuch as all packaging operations 
are carried on in the central ware- 
house. This completely air condi- 
tioned structure, which contains a 
variety of walk-in refrigerators, is 
considered one of the most efficient 
meat processing plants in the East 
Coast area. 

Meat, when received from packing 
plant in refrigerated truck or car, 
is racked immediately in a 12 x 26-ft. 
walk-in refrigerator maintained at 
32°. 

After an 8-hour period, which the 
Kagan brothers feel is sufficient to 


chill the meat for easy, accurate 
cutting, it passes to a huge, all-white 
cutting room, which is kept at 45°. 
Here butchers cut up the meat into 
ready-to-package sizes. 

While the low temperature makes 
it necessary for butchers to wear 
heavy garments, it eliminates the 
chance of spoilage or meat discolora- 
tion in the display cases, the Kagans 
have learned. 

After cutting, grinding, inspecting, 
etc., the cuts of meat go onto stain- 
less steel trays, and move by con- 
veyor to the packaging room, which 
is likewise kept at 45° by a pack- 
aged unit. At this point, crews of 
girls wrap, weigh, and price each 
variety of meat, making up inven- 
tories as requested by the stores, and 
fill up shipping containers for dis- 
tribution to the self-service stores. 

Some meats, which are held for 
each store, pass back into the 32° 
refrigerator where they are _ re- 


ke 
~ 


THE ZEROSTREAM BEVERAGE COOLER 

Here’s the last word in clean, dry, cold bottles . . . served even 
at freezing, or lower if you like. Ideal for bar service because 
the doors slide up and out of the way for faster service and 
easier selection. No slimy bottles or slippery labels. Available 
in capocities of 18 or 30 cases, remote or self-contained. 


MODEL 3508 WALL TYPE BEVERAGE CASE 
Great capacity . . . tops in display! This case is loaded with 
73 cases of bottled beverages . 
including quarts, cans, and other standard beer containers. 
As business goes down, beer sales go up. Good times or bad, 
beer sells fast . . . and Koch is the way to sell it at a profit. 


. . 1092 separate containers, 


NORTH KANSAS CITY 16, MISSOURI SINCE 1883 I 


When sales are tougher, stores need extra 


sales aids like these fine Koch cases. 


They maintain the perfect temperature for 


that tasty tang, and they sparkle with 
the kind of display that says “Take me 
home”. There are Koch refrigerators 


and display cases of many sizes, models, 


and uses. . . for the corner store or 


the mammoth super market. Get the facts and 


gain the profits from KOCH . . . now! 


KOCH REFRIGERATORS 
i North Kansas City 16, Mo. 


KOCH Apaciw : 


Send me, at once, complete information on the Koch line of refrigerators and display cases. 


chilled, but invariably, go out the 
same day when cut. Each package 
is “coded” to indicate the exact time 
at which it was cut and pre-pack- 
aged, so retail salespeople keep them 
moving. 

Distribution to the stores is by 
means of 1-ton refrigerated trucks, 
in which a temperature of 35° or 
lower is maintained by power-driven 
refrigeration units. 

The four downtown stores are 
equipped with Hussmann cases. 

The New Jersey organization be- 
lieves that with all refrigeration, air 
conditioning, and packaging costs, 
they are spending about 3 cents per 
meat package to go into the new 
system. In return, a _ substantially 
larger amount is being saved on per- 
sonnel cost, spoilage, etc. 

Operation of a central meat pre- 
packaging plant would be an impos- 
sibility without adequate refrigera- 
tion and air conditioning, according 
to Stanley Kagan. 

“We see to it that our meat is as 
cold or colder in the packaging oper- 
ation than on display in the stores,” 
he indicated, ‘‘which means, of 
course, more uniform appearance, 
better packaging, and uniform qual- 


» ity. 


“Keeping pre-packaging operations 
out of the store leaves the manage- 
ment clear to service customers, give 
suggestions, help them locate cuts, 
etc.—and we have found that the 
system works to best advantage all 
around.” 


Vilter Names F. D. Ross 
St. Louis District Mgr. 


MILWAUKEE—Frank D. Ross has 
been appointed district manager of 
its St. Louis office, it was announced 
by Vilter Mfg. Co. here, manufac- 
turer of refrigefation and air condi- 
tioning equipment. - 

Ross’ appointment provides Vilter 
with more complete representation in 
the St. Louis area, the company said. 
Previously, the office duties were as- 
sumed on a part-time basis by the 
company’s southern Wisconsin-Iowa 
territory manager, H. H. McKinnies. 

Ross has been in the refrigeration 
business since 1927. He spent the 
past three and a half years as man- 
ager of a refrigeration and air condi- 
tioning distributorship in Honolulu, 
but prior to the war he was with 
the Vilter distributor in New York 
City. 


Carrier Wins Award for 
Materials Handling System 


SYRACUSE, N. Y.—Carrier Corp., 
manufacturer of air conditioning, re- 
frigeration, and industrial heating 
equipment, has received an award of 
merit for its mechanized system of 
handling raw materials and finished 
goods as the result of a nation-wide 
survey of thousands of industrial 
plants by the magazine Modern 
Materials Handling. 

This was the fourth such award, 
the winners in previous years be- 
ing the Aluminum Co. of America, 
International Harvester, and Blatz 
Brewing Co. 

Cloud Wampler, president of Car- 
rier, in accepting the certificate, re- 
ported that the corporation had in- 
vested about $400,000 over a three- 
year period in material handling 
equipment. The economies in one 
major department alone, he _ said, 
were sufficient to repay the invest- 
ment by the end of 1948. 


G-E Moves Don C. McKinley 
From N. Y. District to Atlanta 


ATLANTA — Don C. McKinley, 
formerly in charge of air condition- 
ing and refrigeration sales in the 
New York district for General Elec- 
tric Co., has been named wire and 
cable specialist for the southeastern 
district of G-E’s construction ma- 


terial department here. 


AEROPASS CONDENSER 
FOR LOWER COST REFRIGERATION 


...Saves cooling water, prevents operating 
troubles, saves labor. It cuts the operating 
cost of freezing, cold storage or air condition- 
ing. It reduces power bills because compress- 
ors run at lower head pressure. Write for 
Bulletin 103. Address Dept. AC. 


NIAGARA BLOWER COMPANY 
405 Lexington Ave. 


New York 17. N.Y. 
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Furniture Stores Say Sales Increases Small, 
Margins Low, and Operating Costs Up In’48 


CHICAGO—Furniture store opera- 
tions in 1948 were marked by three 
important shifts from 1947 experi- 
ence resulting in reduced profit mar- 
gins. 

This was demonstrated in the 1949 
edition of the Furniture Stores Op- 
erating Experiences Report just re- 
leased by the National Retail Furni- 
ture Association. 

The current study, the sixteenth 
continuous report in this series, was 
prepared and edited for the associa- 
tion by Prof. Ira D. Anderson of 
Northwestern University School of 
Commerce. 

All percentage comparisons are 
percentages of net sales. 

Sales increases were small as com- 
pared to the volume gains experi- 
enced in some prior years. Sales 
gains ranged from 5% for small 
stores (annual sales $125,000), 3.2% 
for large stores (over $350,000) to 
1.1% for medium size stores. This 
compares with increases during 1947 
of 10%, 19.4%, and 14.25%, respec- 
tively. 

Gross margins were lower in 1948, 
“reflecting absorption by furniture 
dealers of significant percentages of 
price increases in the effort to avoid 
passing on to consumers the full im- 
pact of price hikes,” the report said. 

Gross margin in the small store 
group was 34.8%, a drop of 1.22% 
from the previous year. Large stores 
showed 38.91%, a drop of 0.81% from 
1947, and the medium size group 
averaged 36.02%, a drop of 0.43% 
from the previous year. 

“Gross margins have been decreas- 
ing steadily for the past several 
years with 1948 continuing the trend 
in the face of rising replacement 
costs of the period surveyed,” it was 
stated. 

For the second year in succession, 
operating expenses during 1948 in- 
creased at a faster pace than dollar 


-sales for both large and medium 


size stores with the result that they 
showed an increase in total operat- 
ing cost percentage. 

The average for the medium size 
store was 29.48% in 1948, as com- 
pared with 26.48% in 1947. 

“This rapid acceleration takes on 
an even more serious aspect when 
compared with the negligible sales 
increase and the considerable reduc- 
tion in gross profits,” the report de- 
clared. “It signals the urgency for 
furniture dealers to review most care- 
fully their present policies, particu- 
larly with regard to future sales 
plans and expense budgets.” 

The small stores group showed a 
drop of three quarters of one per 
cent in costs with the comparison be- 
ing 26.46% in 1948 against 27.19% 
in 1947. 

In general, the year 1948 showed 
a continuation of the changes in the 
credit picture of the previous year 
or two. 

The average percentage of sales, 
made on a credit basis, increased in 
large stores from 78.2% to 83.1% 


and in medium size stores from 
75.25% to 78.7%. The 65% credit 
sales, typically shown by _ small 


stores, was approximately the same 
as in 1947. 

Down payments, as a percentage 
of instalment sales, declined in large 


Home Laundry In Operation 
Boosts Traffic and Sales 


CASPER, Wyo.—Sales and traffic 
have increased in a “very satisfac- 
tory manner” at the Home Appliance 
Co. here, since a complete Frigidaire 
laundry was set up at the store for 
jemonstration purposes. 

Prospective customers are invited 
to come in and see the home laundry 
in operation, and arrange for a free 
demonstration wherein the appliance 
store furnishes soap and soft water 
tree of charge to do the customers 
washing. 


- MOTOR-BASE 
ADAPTERS 


Now you can 
sell and install 
that new motor 
and a set of 
motor adapters 
_ will make it fit. 


|  SERVICEMEN SEE YOUR JOBBER 


Vp to Ys hp.—101-D 
Yq to 1 hp.—102-C 
1 to 3 hp.—103-C 


Motor Adapter Corporation 
4730 JOY ROAD 
| DETROIT 4, MICHIGAN 


stores from 26.3% in 1947 to 22% in 
1948 and in medium size stores from 
24.4% to 22%. The instalment col- 
lection rates dropped substantially 
for both large and medium size 
stores. 

In large stores, the sale of re- 
frigerators increased substantially in 
share of total sales, but in medium 
size stores refrigerators just about 
held their own in store volume. 

As inventories in many depart- 
ments were increased, in relation to 
sales in 1948, the stock turnover 
rate decreased in those departments, 
and the store-wide turnover rate was 
lower in 1948 than in 1947 for all 
size groups of stores. 


The complete report containing 
many additional features, including 
departmental analysis, credit data 
and breakdown by size of com- 
munity is now being distributed to 
the National Retail Furniture Asso- 
ciation members. 


Conlon-Moore Appoints 
Mid-South Sales Mgr. 


CHICAGO—Winston Jones, former 


’ Conlon division sales manager of the 


Conlon-Moore Corp., has been ap- 
pointed sales director for both the 
Conlon and Moore divisions in the 
mid-south territory of Illinois, Ken- 
tucky, Missouri, and Tennessee, Mon- 
roe A. Toussaint, who is assistant 
to the president, has recently an- 
nounced. 

Jones requested the assignment 
when sales departments of the two 
divisions were combined. The Conlon 
division, which manufactures auto- 
matic ironers and home laundry 
equipment, and the Moore division, 
which produces gas, electric, and coal 
ranges, and gas space heaters, were 
previously operated as independent 
companies. 

Although the consolidated sales 
offices for Conlon-Moore Corp. will 
be in the American Furniture Mart, 
Jones will continue to headquarter 
at the firm’s executive offices, 1825 
Laramie Co., Chicago, it was an- 
nounced. 


Sidewalk Showmanship Sells 


Montgomery Ward Store Plucks Prospects 
Off the Street for Dozens of Extra Sales 


DENVER—New refrigerator pros- 
pects are “plucked right off the side- 
walk” as the result of an unusual 
selling development produced by 
Montgomery Ward & Co. at 800 S. 
Broadway here. 

To build ownership-desire among 
homeowners who might never enter 
the store to visit the upstairs major 
appliance department, Ward’s con- 
structed a 25 by 8-ft. wooden plat- 
form on the sidewalk, to the right 
of the main store entrance, and atop 
this, installed a bright red-and-white 
striped canvas awning. 

Sufficient space is provided on the 
platform to show three refrigerators 
facing the sidewalk, and on the back 
side of the platform, six washing 
machines. 

Two salesmen are detailed to the 
“sidewalk display” through the day, 
answering questions, demonstrating 


boxes in actual operation to women 
who stop to look over the selection, 
and making appointments for outside 
calls by Ward’s specialty salescrew. 

Dozens of additional sales have 
been accomplished, according to 
major appliance department officials, 
chiefly to people who had not known 
of recent price cuts in refrigerators, 
until they had seen the sidewalk 
display. 

As many as 6,000 people pass the 
display daily, all of whom are “ex- 
posed” at least briefly to the refrig- 
erator display. There have been 
many instances in which salesmen 
have been able to write up orders, 
after a few minutes of sidewalk 
demonstration, the management re- 
ported. Invariably, the customers 
who bought had no specific intent of 
refrigerator purchasing, before pass- 
ing the display. 


Why not Profit from Experiences of others ? 


“Fewer call backs are necessary when 


See use genuine 


frigidaire Service Parts mean Good B 


Frigidaire Service 
arts,” says William Whittaker, Wm. 
Whittaker Refrigeration Service, 3025 
Magee St., Philadelphia, Pa. 


FRIGIDAIRE 


Parts and Accessories 


“More satisfied customers and fewer 
repeat calls—that’s why we use Frigid- 
aire Parts,’ says Alfred C. Ellerbusch, 
Refrigeration Service, Inc.. 4584 May- 
bury Grand Ave., Detroit, Mich. 


Service Parts 


“Trouble-free performance of Frigidaire 


1as resulted in continued 
ood will for us,” says Don W. Kennedy, 
lectromatic Sales and Service, 2021 
3rd Ave., Seattle, Wash. 


usiness for You! 


It’s a better job for your customer—an easier job for you 
—when you use dependable, precision-built Frigidaire Serv- 
ice Parts. 


You see, Frigidaire parts are made to the same exacting 
quality standards as the original equipment. That’s why 
Frigidaire refrigeration and air conditioning equipment per- 
forms so much more efficiently when genuine Frigidaire 
parts are used for installation, maintenance and repair. 


And that’s why customers are better satisfied with repair 
work that’s done with these precision-built parts. They 
know the job is going to be right the first time. Their con- 
fidence is justified by the results, for adjustments and call 
backs are greatly reduced when Frigidaire parts are used. 


You'll find, too, that Frigidaire parts are easier and faster 
to install right — because they're made to fit. And no matter 
what the job. you can be sure of finding exactly the right 
type and size of parts in Frigidaire’s complete line. 


FREE! Frigidaire Parts Catalog. For full information 
about all Frigidaire service parts, write for 
your free Frigidaire ‘‘Parts’’ Catalog today. 


FRIGIDAIRE DIVISION 


General Motors Corporation 
1377 Amelia Street, Dayton 1, Ohio 


> 4 


Please rush my free copy of your new parts catalog— 
ee . es : a ° . - 
Genuine Precision-Built Frigidaire Parts and Accessories. 


Name........ 
Firm Name. 
Address. 
City... 
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Frigidaire Meetings Cite 
Need of ‘Canvassing’ In 
Commercial Field Selling 


DAYTON—A series of conference- 
type sales meetings in 43 Frigidaire 
districts throughout the country, de- 
signed to serve as a mid-summer 
stimulant for the commercial refrig- 
eration and air conditioning business, 
were staged in the early part of July, 
W. F. Switzer, factory commercial 
sales manager, has announced. 

A special factory group, composed 
of five commercial sales heads from 
Dayton, conducted a series of one- 
day meetings, starting July 6, in 
Frigidaire districts making up five 
sales regions of the country. 

Switzer said that the conference 
theme hinged around “back to can- 
vassing” to promote more sales. 
Following one-day sessions with dis- 
trict: heads, the conferences were 
projected to more than 3,000 indi- 
vidual commercial refrigeration and 
air conditioning dealerships. 

Switzer headed the group holding 


meetings in the eastern region. F. E. — 


Lehman, assistant commercial sales 
manager, headed the Pacific region 
meetings; M. C. Schenk, national 
business sales manager, the central 
region; B. C. Wagner, commercial 
retail sales manager, the southeast- 
ern region; and E. C. Lewis, assistant 
manager of sales training, the south- 
western region. ~ 

Six regional commercial sales man- 
agers helped the factory group con- 
duct the special district conference 
meetings. They were W. F. Layer, 
of the eastern region; A. G. Foote, of 
the Pacific region; H. H. Ward and 
H. F. Hartner, of the central region; 
A. C. Doak, of the southeastern re- 
gion; and R. T. Potter, of the south- 
western region. 


Breault Heads Mfg. at G-E 
Sink & Cabinet Division 


BRIDGEPORT, Conn.—Wilfred L. 
Breault has been appointed manager 
of manufacturing of General Electric 
Co.’s electric sink and cabinet divi- 
sion, it has been announced by C. J. 
Enderle, division manager. 

He succeeds Harry J. Gerlach, who 
has retired after 33 years with the 
company. 


Drugstore Experiences Less Trouble from 
Insects After Air Conditioning Is Installed 


BUFFALO—Air conditioning spells 
added business for the Cleveland-Hill 
Drug Co. store at 1445 Kensington 
Ave., one of the few community drug- 
stores in western New York to boast 
this service. 

While drugstores in the downtown 
area use air conditioning more ex- 
tensively, it has not been widely 
adopted by stores in the outlying 
communities. 

In addition to making it more 
pleasant for shoppers in the hot 
summer weather, air conditioning 
also has proven highly effective in 
boosting clerk morale since it was 
installed at the Cleveland-Hill store 
a year ago. 

A spokesman said clerks now ren- 
der speedy, efficient, and cheerful 
service right through the day in the 
conditioned atmosphere even though 
the temperature outside may be 
around the 90° level. 

Prior to installation of the system, 
it was only natural for clerks to slow 


their pace as the day progressed dur- 
ing hot weather, attending to the 
needs of customers less readily and 
possibly, less cheerfully, it was 
pointed out. 

Air conditioning also has brought 
heavier fountain business during its 
first year of operation, the spokes- 
man said. 

“Our fountain is busy from morn- 
ing to night,” he said. “Customers 
comment on how pleasant it is to sit 
at the fountain on a hot day and 
enjoy a drink or eat a lunch in 
comfort. 

“It is a big help in keeping food 
fresh, at the fountain and we notice 
that there is little difficulty from flies 
and other insects in an air condi- 
tioned store.” 

It also was pointed out that cus- 
tomers are inclined to linger longer 
in an air conditioned drugstore on hot 
days. This frequently means _ in- 
creased sales of numerous drugstore 
items. 


GRAIN LOSSES 


Spoilage May Drop If Fan 
Drying System Is Used 


LINCOLN, Neb.—Need has arisen 
in Nebraska for a new type of elec- 
tric appliance—a portable fan drying 
system to keep stored grain from 
spoiling—and an educational cam- 
paign is being prepared by the 
University of Nebraska Agricultural 
Extension Service to give wheat 
growers all available information on 
how to prevent serious losses. 

Recent inspection of wheat stored 
under commodity loans indicates that 
approximately 10% has gone out of 
condition and 80% of the damaged 
grain is classified as “sick,” the an- 
nouncement stated. This condition re- 
sults from too much moisture in the 
grain and from weeds mixed in the 
wheat. 

J. C. Swinbank, secretary of the 
Nebraska Grain Improvement Asso- 
ciation, stated that crop drying seems 
to offer one of the best solutions to 
the deterioration problem. 

Prof. L. W. Hurlbut, chairman of 
the University Argicultural Engineer- 

~ ing Department, said that experi- 


This coupon opens the door | 
to Big, New Profits for you! 


Both ‘2 bh. p. and % hb. p. window models available 
in wory finish or bronze with burl walnut. 


% b. p. Floor Console Model. All wood cabinet 


7 equlenetercerces 


over to you. 


in mahogany finish. High cooling capacity. 


1. A FULL LINE of tested, proven room air con- 
ditioners, each a complete system of electrically 
refrigerated air conditioning. Easy to install— 
fits in the window, plugs into standard outlet. 


2. NATIONAL ADVERTISING campaign in TIME, 


HOUSE BEAUTIFUL and other publications. 
Coupons produce red-hot leads which areturned 


3. TRIPLE-PUNCH DIRECT MAIL campaign. You 
simply supply the names, Fedders mails three 
sales producing folders. Costs less than if you 
did it yourself. 


4. ADVERTISING MAT SERVICE—Tested, proven 
newspaper ads to build your prospect list. 


ke" Arr Conpitioners offer you the biggest sales opportunity in the 
appliance field. And Fedders is your best bet. The product is right. The 
promotion is right. People are already sold on air conditioning. And when they 
find out how quickly and inexpensively they can have a Fedders unit in their 
home (or office, too) they’re ripe for a profitable sale. Now’s the time for you 
to cash in on this virgin market. Here are 8 reasons why it will pay you to 
promote Fedders Room Air Conditioners for extra profits! 


5. 16-PAGE ILLUSTRATED BOOKLET tells complete 
Fedders story. Ideal for mailing to prospects. 
6. SET OF EXCLUSIVE PHOTOGRAPHS showing 
actual Fedders installations—excellent aids for 
outside selling. 

7. MERCHANDISING FLOOR DISPLAY... A real 
attention-getter! Island type display occupies 


only 4 sq. ft. of floor space. 


8. “LIFE WITH FEDDERS” PROSPECT CONVINCER. 
Contains finest collection of testimonials in 
the air conditioning industry. A sales aid that 


will help you close sales fast. 


Start selling this new comfort appliance now. 


Don’t wait. Mail the coupon for full details today! 


' ments with drying wheat by forcing 
unheated air through bins by a 
motor-driven fan will continue on a 
larger scale this year. The big in- 
crease of grain storage on farms 
that is bound to follow this year’s 
harvest may result in a bigger per- 
centage of grain spoilage than ever 
before, he explained. When such 
grain finally gets to market it is dis- 
counted from 10 to 50 cents a bushel, 
with the producer taking the loss. 

Tests already made show that arti- 
ficial drying of wheat by use of fans 
can be done at a cost small in com- 
parison with discounts for deterior- 
ated grain. In one test, 1,000 bushels 
of damp oats from a weed-infested 
field were dried from 17% to 13% 
moisture content at a power cost of 
a half-cent a bushel, while a 2,000 
bushel lot in a steel bin was dried 
at a lower cost, by forcing unheated 
air through bins with a fan driven 
by a 3-hp. motor. 


Building Permits Demanded 
For Air Conditioning Jobs 


WINTER HAVEN, Fla.—lInstalla- 
tion of air conditioning units, heating 
and ventilation equipment, and sheet 
metal, will have to be done under 
a building permit in the future, City 
Building Inspector Carl McPherson 
has announced. 

“There have been considerable vio- 
lations of city building code-ordin- 
ance No. 650 in regard to the in- 
stallation of these units,” McPherson 
stated. 

Persons considering adding any of 
these units in the future will need 
a building permit to put them in, he 
added. 

Unless covered by a general per- 
mit, sheet metal work of all types 
must have a building permit, he con- 
cluded. 


Georgia Power Co. Will Open 
New Appliance Store August 1 


ATLANTA—Construction of Geor- 
gia Power Co.’s new electric appli- 
ance store, North Fulton and Buck- 
head, is nearing completion and is 
expected to open for business about 
Aug. 1. John Henderson will be in 
charge as manager. 

According to Henderson, the new 
establishment will replace Georgia 
Power’s store located in a leasec 
building at 10th and Peachtree Sts 
The lease upon the latter location 
expires the last of July. 


~TBARN more 
to earn MORE 


Enroll for Instruction in 
Air Conditioning 
Refrigeration 
Sheet Metal Layout 
Thermodynamics 
Heating 
Ventilating 
Heat Pump Engineering 
Practice & Theory 

Basic & Advanced 

GI Benefits | 

Write For Class Starting 
Dates & Full Information 


DETROIT AIR CONDITIONING INSTITUTE 


4125 GRAND RIVER 
DETROIT 8, MICHIGAN 
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Hotpoint’s Latest Triumph Sets New Sales And 
Production Records As Thousands Cheer Sensational 
Pushbutton Controls And Wonderful “Talking Colors” 


EVER before a range with such features! Never 


before a selling theme so powerful! Hotpoint’s revo- NN 
\ 


lutionary Automatic Electric Range with sensational “‘Push- 
button Cooking” is writing the greatest success story in 


range history. 


@ Dealers have 36 outstanding features as sales clinchers— 
in addition to Hotpoint’s Pushbutton Controls, ‘Talking 
Colors” and world-famous Calrod® Units. Dealers get 
aggressive, year-round advertising support in leading mag- 
azines and newspapers—plus solid merchandising aids that 
spell P-R-O-F-I-T. No wonder they call Hotpoint the fran- 
chise with a future! Hotpoint Inc. (A General Electric 
Affiliate), 5600 W. Taylor St., Chicago. 


Hotpoint makes a range 
to fit every customer's 

. _budget—six models in all 
—equipped with either — 
Pushbutton Controls or a 

- Rotary Switches. 
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Everybody’s Pointing To 


RANGES * REFRIGERATORS WATER HEATERS + FREEZERS + DISHWASHERS * DISPOSALLS® » CLOTHES WASHERS + DRYERS - IRONERS - CABINETS AND SINKS 
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Renting Refrigerators Has Proven To Be Ideal Outlet for Trade-Ins, 
While Offering Dealer Opportunity To Reach Low Income Families 


DENVER — Renting mm, 
trade-in refrigerators has proven the 
ideal outlet for this type merchan- 
dise for LeMoine’s, Frigidaire dealer- 
ship at 16th and Champa, here. 

LeMoine Bechtold, head of the firm, 
had dabbled in appliance rentals dur- 
ing most of his 20 years in the busi- 
ness. He put the current refrigerator- 
renting program into effect early in 
the war. The firm rents rebuilts at 
$5 per month, and new Tecrigerstare 
at $10 a month. 

The company maintains a 3-man 
refrigerator rebuilding crew, all of 
whom are under a supervisor, who 
directs outside refrigeration repair 
service, rebuilding operations, and 
the rental department. 

The repair shop is sufficient to 
handle the entire volume of trade-ins 
accepted by the firm on new Frigid- 
aires, and has often turned out as 
many as 35 or 40 machines, suitable 
for rental purposes, in a single month. 


WANTED Zag 


100 Use Used Refrigerate 
Mita Ll W YOUR ja resem 


WOW... While Allowances are Mi 


oo 


Top portion of wede-i in advertisement. 


“Whether we pe or rent rebuilt 
refrigerators is entirely up to the 
condition of the market at _ the 
moment,” Bechtold said. 

“In the event that there are only 
a few applications for rentals on 
hand, the surplus refrigerators are 
sold from our new-appliance show- 
room. For the most part, however, 
we usually have a long waiting list, 
and can get a rebuilt into rental 


service within a matter of a few 
days after taking it in trade.” 

While the firm does one of the 
mountain city’s largest new-refrig- 
erator volumes, the trade-in rental 
field has been so absorptive that 
Bechtold frequently has resorted to 
colorful advertising to obtain trade- 
ins. 

A typical aibveatseoniatth, run dur- 
ing March, was headed “Wanted— 
100 used refrigerators for rental 


purposes. This is the rental sea- 
son. ... Trade in your old refrig- 
erator while allowances are 
highest!” 

During such periods, Bechtold 


gives premium allowances on trade- 
ins of all types, and feels that he is 
well justified in doing so. 

Chief virtue of the plan, according 
to Bechtold, is the fact that it taps 
the low-income group—many of 
whom otherwise would get along 
with ice boxes, or with no refrigera- 


tion whatsoever. About 50% of those 
who sign up for rentals wind up 
eventually buying the machine. 

When the customer takes out a 
used refrigerator, either at the $5 
or $10 per month rate, LeMoine’s 
is careful to attach a pre-determined 
value to the refrigerator, which will 
be its ultimate selling price, in the 
event the customer decides to buy 
it. 

This price is deliberately set a few 
dollars higher than current market 
prices for rebuilts of the same de- 
scription—and the customer is told 
that if he wishes to purchase the 
machine, he must make his decision 
within the first six months. 

One third of the rental amount 
paid in at that time may be applied 
to the purchase—never more. This 
results in a far better profit than 
if the whole amount were allowed 
to apply, according to LeMoine’s, 
and has been fully satisfactory to 
all customers. 

Under this arrangement, the costs 
of drayage, reconditioning, service 
calls, etc., are all compensated for, 
leaving the profit on the resale of 
the refrigerator clear. 

Incredibly, many people continue 


—@ finite periods of time, 
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DPS INTERNATIONAL HARVESTER 
Refrigeration Dealers 


STOP EM eee SELL "EM 


_ INTERNATIONAL — 
HARVESTER 


INTERNATIONAL 
HARVESTER 
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Here’s traffic-stopping advertising for International Harvester 
Refrigeration dealers in the heavy season on the highways. Now, 
when most homemakers are most refrigeration-conscious, the 
great, new International Harvester Refrigerators and Freezers 
take to the road ... to help sell millions of motorists everywhere! 

Full-color, attention-getting 24-sheet signs are a part of Inter- 
national Harvester’s broad, continuing program of promotion to 
build more sales, bigger profits for refrigeration dealers. Free 
mats for newspapers, radio spot announcements, special show- 
room displays, window posters, direct mail and movie trailers 


are available, too; to tie in tight with Harvester’s extensive 
refrigeration advertising in big-circulation national magazines. 
They’re all right up the dealer’s alley . . . built to tell prospects 
about fine quality, popular-priced home refrigerators and freezers 
. . made by International Harvester—a great name in manufac- 
turing, a great NEW name in refrigération. Built to tell prospects 
where to buy ’em .. . and to bring those prospects in! 


INTERNATIONAL HARVESTER COMPANY 


180 North Michigan Avenue 


Le LH ARVES! 


a a 


Chicago 1, Illinois 


| 
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to make rental payments on refrig- 
erators long after the original value 
of the box has been matched. 

For example, on his books, Bech- 
told has entries which show that as 
much as $275 have been paid in on 
monthly rentals for a _ refrigerator 
selling at around $125. 

The same is true of washing ma- 
chines, and even radios, there being 
instances in Bechtold’s rental books 
which indicate that low-income cus- 
tomers have paid $40 and $45 for a 
6-tube table radio, which would bring 
at best around $20 on the regular 
market. 

“When we find that payments have 
accumulated to such an extent, we 
have actually felt ashamed of our- 
selves,” Bechtold said, “and simpl) 
settle the matter by telling the cus- 
tomer that the refrigerator, washing 
machine, or radio is now their pro 
perty. 

“Naturally such customers are al. 
ways pleased to find that the box is 
now paid for, although, of course 
we make no such stipulation wher 
the original rental contract is written 

“Nevertheless, there are still many 
people who would prefer to continue 
paying monthly rentals, over inde- 
rather than 
scraping up the lump sum for a 
cash purchase, or making the pur- 
chase on regular’ time-payment 
plans.” 

Chief advantage of the rental plan, 
is the fact that the idea spurs more 
than half of the rental list to actually 
buy the machine whenever they feel 
that they can afford to do so. 

“We are constantly selling both 
new and used refrigerators to people 
who could not be contacted in any 
other way than via the rental route,” 
Bechtold said. 

“Rentals are the ideal method of 
disposing of trade-ins profitably,” 
Bechtold summed up, “if the dealer 
has sufficient capital that he is will- 
ing to accrue his profits over a long 
period of time. 

“Many of our rentals have paid for 
themselves at the first rental, and 
are still out earning a monthly re- 
turn after two or three years of 
service. 

“Naturally, there is some expense 
involved in maintaining the units— 
but because we have an efficient 
shop, and accumulate enough to make 
reconditioning operations economical, 
this has been an almost negligible 
factor.” 


7-Day Promotion Offers 
Free Food to Buyers 
Of Used Boxes 


CASPER, Wyo.— Walter Berlet 
sold eight used refrigerators in a 
seven-day special promotion at his 
appliance store here, by giving free 
groceries with specified refrigerators. 
Customers were allowed to select the 
amount of groceries specified in the 
deal at their favorite grocery store 
and Berlet paid for them. 

Included was a Kelvinator at $69.50 
with $14.50 worth of groceries; a 
$60 Mayflower, $15 in groceries; a 
$95 Montgomery Ward, $15.25 in 
groceries; a $115 Coldspot, $20 in 
groceries; a $49.50 Mayflower, $15 
in groceries; a $125 M. W., $25 in 
groceries; a $89.50 Kelvinator, $19.95 
in groceries, and a $125 Westing- 
house, $25 in groceries. 


Liquor Store Adds Walk-In 


OMAHA, Neb.— Cass Midway, « 
package liquor store here, has adde: 


| a new department for which a larg’ 
_ walk-in cooler has been 


installec. 
The department will handle canne! 
and bottled beer as well as sof’ 
drinks. 


Bs * 
EEA KRESS 


TYPHOON 


AIR CONDITIONING UNITS 


NATIONALLY 
ADVERTISED 
Complete Dealer 
Aid Program 


lf, to 10-ton sizes 


“bua aadaas 


40 Years az Supectence 


TYPHOON Air Conditioning Co.., Inc. 


794 Union St. ¢ Brooklyn 15, N. Y. 
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Milwaukee Development 
Fitted with Disposals, 
Dishwoshers In Each Apt. 


MILWAUKEE—Estabrook Homes, 
a 200-unit apartment house develop- 
ment here, is one of the first medium- 
priced rental projects in the nation 
to be equipped with automatic dish- 
washers and Disposals, as standard 
kitchen conveniences, according to 
an official of Hotpoint, Inc. 

The all-electric kitchens include a 
full-size range with three storage 
drawers, and 8-cu. ft. refrigerator, 
matched wall and base cabinets, and 
an electric sink containing the dish- 
washer and Disposal. There are two 
basic kitchen plans designed around 
appliance work centers for the most 
efficient use of kitchen space. , 

Builder of the project is F. J. 
Schroedel, president of Schroedel 
‘Construction Co. 

Located in Shorewood, a residential 
suburb of Milwaukee, Estabrook 
Homes is made up of 13 multiple 
dwelling apartment units consisting 
of living room, dining room, two 
bedrooms, kitchen, and bath. The 
contract for the kitchens was ar- 
ranged through General Electric 
Supply Corp., here. 


Nobody Home 


Gibson Researcher Finds 
Appliances Give Milady 
Just Scads of Free Time 


GREENVILLE, Mich. — Checking 
up on owners of Gibson electric 
ranges and refrigerators in their 
homes is a tough job, according to 
veteran researcher Mrs. George Cor- 
bin, who tackled it recently. The 
houswives just aren’t there to be in- 
terviewed. 

Assigned to find out how Gibson 
appliance owners made use of their 
refrigerators and ranges, Mrs. Cor- 
bin said that she had to make more 
than six calls for every housewife 
found at home. 

And that, she stated, is the record 
for all her years in interviewing 
women in their homes. To her, it 
was conclusive proof that users of 
these appliances have more time for 
outside activities. 


Spencer Co. To Handle 
Admiral In Twin Cities 


CHICAGO—W. C. Johnson, vice 
president in charge of sales of the 
Admiral Corp., recently announced 
the appointment of George Boden 


and S. U. Ferbend, partners in the. 


firm of George R. Spencer Co., Minne- 
apolis, as exclusive distributors of 
Admiral products in the Minneapolis- 
St. Paul area. 

Prior to becoming a partner in 
the newly established firm, Ferbend 
had his own radio business. 

Boden’s past experience includes 
26 years as general sales manager 
with Tung-Sol Lamp Works. 


Crosley Distributing Names 
5 Agents for New York City 


NEW YORK CITY—Appointment 
of five new representatives to cover 
this city were announced recently by 
Crosley Distributing Corp. here. 

The new appointees, according to 
I. M. Sandberg, general sales man- 
ager, are: Joseph A. McLaughlin, 
district supervisor in Brooklyn and 
Queens; Alfred Packer, district super- 
visor in Manhattan, Bronx, and West- 
chester; Bick Caputo, field represen- 
tative for midtown Manhattan; John 
F. Sand, Jr., field representative for 
upper Manhattan; and Norman C. 
MacDonald, Jr., field representative 
for Queens. 


"Te give you better 
service faster... all 
RSI service men are 


TRAINED 


TO | experienced and 
trained to give 

you service 

as you like 


it—fast and 
to the point. 
Send us an order today 


Use your letterhead, please 


REFRIGERATION SERVICE, INC. 
West Coast Wholesaler since 1928 
2109 Beverly Bivd., Los Angeles 4, EX. 3111 


Why Be Half Safe? 


Refrigerator “Sweats” 


In This Weather, 


Too, But There Are Ways To Combat It 


BRIDGEPORT, Conn.—Everybody 
perspires in the summertime, so why 
blame the hard-working refrigerator 
when it sweats a bit? 


. Homemaking experts of the Gen- 
eral Electric Consumers Institute say 
that sweating inside a refrigerator 
during humid weather is_ entirely 
normal and to be expected. And, say 
the experts, though it can’t be com- 
pletely eliminated, such sweating de- 
finitely can be controlled. 

Next time you’re enjoying a long 
cool drink, take a look at the glass. 
Those drops of water which collect 
on the outside of the tumbler are 
condensed out of the air by the cold 
surface of the glass. The same thing 
happens in your refrigerator. The 
cold inner walls condense moisture 
from the warm, moist air which 
rushes in every time you open the 
refrigerator. 


Actually, moisture in the refrigera- 
tor is a desirable condition because 
high humidity is necessary for good 
food preservation. But excessive 
sweating is, of course, undesirable. 


According to the Consumers Insti- 
tute, there are three steps you can 
take to control internal sweating. 


All liquids and moist foods should 
be covered. This will prevent drying 
out of the food and eliminate the 
evaporation of moisture from them. 
Thus, frost and internal sweating 
are reduced. 

Every time the refrigerator is 
opened, more moist warm air has a 
chance to enter the cabinet. Part of 
this moisture condenses as frost on 
the evaporator; the remainder col- 
lects on the other cool surfaces of 
the refrigerator and sweating re- 
sults. Opening the door as little as 
possible not only keeps out mois- 


ture, but also cuts power consump- 
tion because the refrigerating me- 
chanism runs more often if the door 
is opened frequently. 

It will help, too, says the Institute, 
if you keep the freezing compart- 
ment defrosted. It then attracts more 
of the moisture in the refrigerator 
and holds down the sweating of the 
walls. In humid weather it may be 
necessary to defrost as often as twice 
a week. 

,It’s obvious that if the seal around 
the edge of the door is in poor shape, 
warm air will leak into the cabinet 
and lead to unnecessary sweating. 
If that has happened with your re- 
frigerator, you should have an 
authorized serviceman replace the 
door seal. 


Electronic Filter Will Clear 
The Air at Larry's Tavern 


OMAHA, Neb.—Larry’s Tap, a 
tavern located at 1714 Harney St., 
has completed the first Omaha in- 
stallation of the new Trion electric 
air filter, in an Air-Temp air condi- 
tioning system installed by Sidles 
Conditioned Air Co. of Omaha. 


Kit Provides Graphs, Work 
Sheets, Gummed Labels To 
Help Dealer Plan Kitchens 


ELGIN, Ill.—A “Kitchen Planner” 
kit has been made available to dealers 
through distributors, by Elgin Steel 
Kitchens here, the company an- 
nounced recently. 

The kit consists of floor plan work 
sheets, wall plan graph sheets, and 
gummed labels of 48 different base, 
cabinet, and sink units plus models 
of different appliances. 

Each kit contains 48 envelopes con- 
taining 25 of the gummed labels. The 
kits sell for $6 each but have had 
only limited distribution so far, ac- 
cording to Elgin. 

The kit is intended for use by re- 
tail salesmen in showing a house- 
wife just how her kitchen would 
look if modernized. With the floor 
and wall plan work sheets he can 
lay out an exact replica of her 
kitchen. Then with the gummed labels 
he can put in her cabinets and appli- 
ances according to her wishes or his 
recommendations. 


SCH all types 
of difficult 
prospects. 


USE THE pu PONT SEAL 
TO CLOSE THE DEAL 


It ‘dents America’s \ 
leading home appliance finish f, 
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REG. U. 8. PAT. OFF. 


Can’t make up her mind, eh? Well, it’s sure-fire tactics with 
any prospect to bolster your sales talk by pointing to the 
*‘Dulux”’ seal. It may be all the assurance she needs of a finish 
that gives years of washable, mar-resistant service and good 
looks! You can say, too, that “Dulux” is rigidly pre-tested! 


If your manufacturer supplies you ‘“Dulux”-finished appli- 
ances without the seal, ask him to include it in the future. It 
helps decide customers . . . in your favor! 


HERE’S SELLING MADE EASIER! FREE new informative booklet 
gives you profitable “selling points” for appliances finished 
with DULUX. Send coupon today for your copy! 


| E. I. du Pont de Nemours & Co. (Inc.) 


Finishes Division, Dept. AC-97 
| Wilmington 98, Delaware 


| Information on the Outside.”’ 


| Please send, free of charge, your new illustrated booklet, “Inside 
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by GEORGE F. TAUBENECK 
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(Concluded from Page 1, Column 1) 


were deducted from this amount, it 
would leave the investors about 
$1,500,000 net profit. And out of this 
presumed dividend, $1,270,000 would 
be subtracted for personal income 
taxes—because the original investors 
would fall into the 85% tax bracket. 
Thus, their investment during the 
first year would net them only $230,- 
000, while the government would re- 
ceive $2,270,000, including both corpo- 
rate and income taxes—providing 
that this new business enterprise 
could show a profit. 


In the event that no business re- 
cession occurred—after 10 years of 
operation—the owners would net, 
after tax deductions, $2,300,000 profit. . 


The government would net $22,700,- 
000—or, 10 times as much as the 
investors—who would take all the 
risks and responsibilities. 


In the event of the death of one 
of the partners, in all probability it 
would be necessary to sell the mill 
to meet the taxes, because the in- 
vestors would be in the 70% inherit- 
ance tax category. The property, 
having an appraisal value of about 
$25,000,000 would net the government 
around $17,500,000. Consequently, 
the government’s share of all taxes 
would be over $40,000,000. 


Obviously, they decided it wasn’t 
worth the risk. And so paper prices 
remain high and Alaskan timber 
wealth remains undeveloped. 


In the face of such unreasonable 
tax legislation, the incentive for in- 
vesting in new business enterprises 
goes down the drain, and is flushed 
out of sight. Yet, capitalistic invest- 
ment in new or expanding industry 
is absolutely essential to the con- 
tinued progress of the American pro- 
duction system. 


The discouraging grab of the gov- 


ernment’s tax-collectors is already 
producing an economic unbalance in 
this natign. The average capital re- 
invested in business up until 1928 
was 20%. During the ensuing decade, 
this average dropped to 14%. Now- 
adays, we are told, it nears a new 
low of 3%. 

Figure-fungoers estimate that, in 
order to keep our production machine 
clicking along successfully, American 
Free Enterprise needs a _ re-invest- 
ment rate of at least $42,000,000,000 
a year (a conservative figure). At 
present, the re-investment rate falls 
considerably below that par. 

If capital investors continue to find 
the all-over picture non-conducive to 
additional investing, our nation’s pro- 
duction machinery will slow down, 
and finally go into reverse. 

The present economic crisis in 
Great Britain is an example of the 
failure of capital to continue invest- 
ing in business enterprises when Big 
Government multiplies the risks. 

Although the time is ripe for 
demonstrating the advantages of our 
free enterprise system to other na- 
tions who find themselves in eco- 


nomic chaos, we cannot do so because 
we are allowing the mainsprings of 
our own system to rust. 


It is up to the American people to 
preserve the freedom upon which our 
country was so successfully founded. 
It is our responsibility to elect politi- 
cal leaders who are interested in 
furthering this freedom, and who can 
perceive and appreciate the worth- 
whileness of individual responsibility, 
ambition, and personal incentives. 


Reorganizing Our Schools 


Current educational methods in 
America obviously have been unsuc- 
cessful in preparing students to meet 
the human, social, and economic 
problems of present-day society. 

Although our educational facilities 
have yielded men with admirable in- 
tellectual power in the physical and 
biological sciences, they.are in need 
of a face-lifting program to estab- 
lish the essential basis for civilized 
action on the human and social side 
of life. . 

A re-organized educational system 
would seem to be in order. It should 


Display Inland’s “Magic Touch” and Profit Two Ways! 


Steaming hot July days . . . and nights! That’s 
when ice cubes are used by the trayful . . . trays 
refilled again and again . . . trays seen and han- 


dled often. 


And that’s your best time to give front dis- 
play to Inland “Magic Touch” Trays. Show 
them to your customers. Compare them with the 
outmoded, inconvenient, battered trays now in 
so many refrigerators. Demonstrate the marvel- 


ous, instant convenience of the “Magic Touch” 


lever . 


this month, now! 


YOU'LL PROFIT IN TWO WAYS 
Replacement sales! Everywhere, in your terri- 


tory, there are thousands of refrigerator users 
who are “getting along somehow” with trays 


oo ‘Ma 


. . a convenience that’s your strongest 
selling argument during hot summer weather, 


which are almost useless from long, hard service 
. . . trays which lacked “Magic Touch” conven- 
ience even when they were new. That means 
easy replacement sales, and easy, quick profits, 
for you. And such sales, or even sales demonstra- 
tions, are the best first steps to selling a complete 
new refrigerator that’s fully equipped with In- 
land “Magic Touth” Trays. That means more 
profits, and bigger profits. 


-% be aimed at: 


(1) Developing in the student a 
thorough understanding of, and an 
ability to use the professional method 
of thinking, plus the ability and de- 
sire to learn from professional ex- 
perience; and 

(2) Developing in the student the 
ability and desire to deal with prob- 
lems in their entirety, taking into 
consideration the human and social 
angles as well as the technical side 
of all problems. 


These aims apparently cannot be 
accomplished through conventional 
educational methods. 

What is termed the Principle of 
Use could be employed to further 
this two-fold program. This principle 
suggests that only those subject 
matters will be included in any col- 
lege course that can be used by 
the student in later life. The results 
of the teaching principle, in turn, 
could be threefold: 

(1) It provides an intelligent and 
effective basis for the selection and 
limitation of subject matter. 

(2) It aids learning by repetitive 
study of the same basic concepts 
and principles by applying them to 
increasingly complex situations. 

(3) It increases the student’s in- 
terest by making him realize that 
the material he is learning will form 
the basis for his subsequent work, 
actions, and attitudes. 


American education is plagued 
with an affliction which may be 
called subjectmatteritis. The most 
pervasive and insidious educational 
fallacy extant is the delusion that 
education is achieved merely by 
memorizing textbook subject matter. 
What is equally bad is the corollary 
that the way to improve education 
is to shift subject material in the 
curriculum—to add this subject mat- 
ter and omit that; to increase the 
semester hours in this, decrease them 
in that. 

One possibly effective method of 
improving our educational system 
would be the omission from a tradi- 
tional college course of all material 
which does not contribute to the 
achievement of a personally desired 
goal. 


College courses, in consequence, 
could be stripped of these funda- 
mentals: 

(1) Basic concepts and generaliza- 
tions. 

(2) Cases of concrete circumstances 
contributing to a better understand- 
ing of such basic concepts and gen- 
eralizations. 

(3) The symbols, metaphors, tech- 
niques, etc., essential to equipping 
the student to utilize these basic 
concepts and generalizations in pro- 
fessional thinking. 

Miscellaneous information, the ir- 
relative historical variety, should 
have no place in the crowded pro- 
grams of professional education. 

This old-fashioned system of edu- 
cation is inhibited because it clutters 
the minds of the students with un- 
attached information. If not directly 

_ related to a well-ordered structure 
of fundamental knowledge, miscellan- 
eous facts and opinions become ‘ex- 
cess baggage’ and should be jettison- 
ed from the curriculum. 

At least, that’s how a few en- 
lightened educators view the prob- 
lem. 


Kettering Again 

Reports that world population is 
expanding so rapidly that there soon 
will be insufficient food for all, are 
given no credence by that authentic 
genius, Charles F. Kettering of 
General Motors. Kettering believes 
that research and applied science 
will be able to supply the answer 
to the problem of over-fecundity and 
ravished resources. 

“There is just as much opportun- 
ity for research today as the day the 
automobile was first invented,’ he 
argues. 

All through the ages, Kettering 
recalls, there has been no time when 
more than 15 per cent of the world’s 
population has had enough to eat. 


Science, he believes, will meet the 
excess population problem if people 
can refrain from getting panicky 
about things they don’t understand. 

This statement brought forth 
questions regarding Kettering’s cur- 
rent one-and-one-half million dollar 
experiment to discover why grass is 
green (the secret of chlorophyll). 

“What do you expect to find out 
when you do learn why grass is 
green?” the magnificent Kettering 
was asked. 

“T am not worried about what we 
will find out,” he replied. ‘Never 
worry about something you will get 
until you get the something.” 


Strive for the Unknown; 
Don’t Bruise Easily 


Opinions based on present knowl- 
edge are invalid because they are too 
limited, according to “Boss Ket.” 

“Too many scientists sit on their 
equations,” he maintains. ‘They have 
too many preconceived notions. When 
people tell me you can’t do that, I 
tell them ‘Sure, that is the theory,’ 
but how do you know that the 
theory is not wrong?” 

Kettering was asked what quali- 
fications were most useful to a good 
research scientist. 


“He should not bruise easily,”’ was 
the reply magnifique. 


New refrigerators fully equipped 
with Inland “Magic Touch” Ice Trays 
give your customers 
complete ice convenience 


gic Touch’ Ice Trays 
by / MANUFACTURING 


INLAND MANUFACTURING DIVISION 


General Motors Corporation, Dayton, Ohio 


EVERYTHING FOR THE COMMERCIAL OR INDUSTRIAL 
ELECTRIC REPAIR SHOP! 


WRITE FOR FREE, 238 PAGE ILLUSTRATED CATALOGUE 
(On Your Letterhead, Please) 


‘SUPPLIES g 


_ COMPLETE-READING ELECTRIC CO., INC. 
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Frozen Food Dealers Need More Help from Manufacturers and 
Distributors In Order To Handle Freezers, Woman Operator Feels 


PEORIA, Ill.—Sales helps tailored 
to meet the needs of the small frozen 
foods store are required before home 
freezer manufacturers can expect to 
expand their distribution to this type 
of outlet. Those designed for appli- 
ance stores do not fill the bill. 

So believes Mrs. Mary Graves, who 
with her husband Wallace (a former 
refrigeration serviceman) owns and 
operates the Frostmart Frozen Food 
Center at 2514 Western Ave. here. 

Her store is a small specialty shop 
dealing almost entirely in frozen 
foods and franchised to handle the 
Orley and Bishop home freezer lines. 

Mrs. Graves, a small, energetic 
person and a rabid frozen food en- 
thusiast, admits that she is a woman 
of strong opinions who doesn’t hesi- 
tate to express them. 

She declared that several distribu- 
tor representatives have recently 


told her that manufacturers see the Ys 


frozen food store as a logical outlet 
for the sale of home freezers and 
are seeking to franchise them. 

But before they can do that suc- 
cessfully, she thinks, they must be 
able to provide the store owner with 
the aids he needs to sell. 


Limited Display Space 


For one thing, she pointed out, 
these specialty food stores are ne- 
cessarily small and floor space is 
at a premium. Her own store, for 
instance, is only about 20 ft. wide 
and 40 ft. long. 

So floor display materials have to 
be small and compact, yet still able 
to attract the shoppers’ attention to 
the freezer. 

Mrs. Graves complaint is that she 
has not been getting any display 
materials at all. And her time is too 
much taken up with the details of 
frozen food selling to be able to 
make her own displays. This job 
rightfully belongs to the manufac- 
turer or distributor, she feels. 

Another important field where the 
frozen food store owner needs a lot 
of help is in advertising. 

“Local advertising salesmen are 
just space sellers,” she declared. 
“They know nothing about my busi- 
ness and can give me no assistance 
on what sort of advertising will pay 
off best. There is only one man who 
tries to help, and, unfortunately, he 
is not with the newspaper that has 
the best distribution. 

“We have tried some of the manu- 
facturers’ advertising suggestions 


Carolyn Cook Appointed 
To Westinghouse Post 


MANSFIELD, Ohio—Appointment 
of Miss Carolyn Cook as southeastern 
regional director of the Westinghouse 
Home Economics Institute has been 
announced by W. B. Creech, man- 
ager of the southeastern, district of 
the Westinghouse Electric appliance 
division. 

Miss Cook, a native of Erwin, 
Tenn., formerly worked for the Chat- 
tanooga Electric Power Board and 
in Miami, Fla., and Atlanta for the 
Westinghouse Electric Supply Co. 
While with the Westinghouse Elec- 
tric Supply Co., she was a home 
laundry counselor. 

Miss Cook is a member of the 
American Home Economics Associa- 
tion and Home Economics in Busi- 
ness. Her work for the southeastern 
district will take her to eight states— 
North and South Carolina, Florida, 
Georgia, Tennessee, Alabama, Missis- 
sippi, and Louisiana. 

She will conduct demonstrations on 
Westinghouse electric home appli- 
ances for public meetings, club 
groups, schools, and colleges. Her 
work includes advising and assisting 
school and college groups in home 


economics work. 


ell 
Bam 


High Quality Window 
Air Conditioners 


By George M. Hanning 


and none of them have pulled at all.” 

Mrs. Graves admitted that she was 
in a particularly poor position in that 
neither manufacturer of the lines she 
carries has distributors in her area 
and neither carries a national adver- 
tising campaign that has made their 
names familiar in Peoria. 

She points out that with her limited 
capital structure, she is not in a posi- 
tion to do educational advertising to 
build up the brand name of these 
freezers. Her advertising *must be 
necessarily confined to small news- 
paper insertions and to direct mail, 
both of which she finds to be rather 
expensive for her budget. 

Unlike appliance stores, the frozen 
food store is not able to put salesmen 
out selling freezers, she said. It is 
too small an operation to support a 
salesman until he can pay his own 
way or during poor selling seasons. 

Mrs. Graves, her husband, and her 


son find their hands full operating 
the store. Therefore, they have to 
depend pretty much on customers 
who come in to purchase frozen foods 
for the freezer prospects. 

A great help to the store personnel 
would be a canned sales talk that 
they could memorize and which is 
designed to cover all features and 
meet all objections. i 

Mrs. Graves said that some years 
ago she sold encyclopedias and the 
firm for which she worked supplied 
its salesmen with an excellent canned 
talk. The talk could be memorized 
and was arranged in such a way that 
whenever the prospect raised an ob- 
jection, she could immediately switch 
to that part of the talk that pro- 
vided an answer. 

It was very successful, she said. 
She hoped that freezer manufacturers 
could work out something similar. 

“Another great assistance would 


be a kit of pictures that would illus- 
trate the various features of the 
freezer and the advantages of freez- 
ing,” she asserted. ‘‘When we do go 
to call on a prospect, we can’t take 
the freezer with us and mere words 
are not much help. 


Trade Papers Helpful 


“I have attempted to compile a 
scrapbook of pictures myself, but it 
is still very incomplete. I have found 
the trade papers to be a good source 
of such pictures. 

“For instance, I recently saw in 
AIR CONDITIONING & REFRIGERATION 
NEWS an advertisement containing 
two pictures that showed the differ- 
ence between a Bonderized and a 
non-Bonderized cabinet. 

“I must admit that I did not know 
just what Bonderizing meant myself 
until I saw those pictures. I clipped 
out that advertisement and now I 
can show the prospect just what I 
mean when I tell her the cabinet is 
Bonderized.” 

Mrs. Graves bought the Frostmart 
Frozen Food Center two years ago 
and is very proud of the enterprise 
that she has built up. She declared 


that getting the store’ running 
smoothly has taken all her time so 
far and therefore she has not devoted 
as much as she would like to the 
actual sale of freezers. 

However, she hopes that she can 
hire another clerk in the store soon 
so that she will be free to follow up 
home freezer prospects on the out- 
side. 

Mrs. Graves policy in running the 
Frostmart is to make it a _ store 
where the. public can purchase froz- 
en items that they cannot get else- 
where. For instance, she carries 
frozen lemon juice, packaged chicken 
legs, chicken breast meat, turtle 
meat, rabbit, lobster tails, and cooked 
shrimp. 

Additional specialties are items that 
she makes herself such as French 
dressing, 1,000 Island dressing, butter 
pecan cookies, chocolate sauce, choco- 
late ice box cookies, tartar sauce, 
and shrimp sauce. 

The frozen cooked shrimp, she de- 
clared, is her biggest specialty item 
and one that is particularly popular 
in Peoria. 

Her services to freezer owners in- 
clude the sale of packaging materials 
and discounts for quantity purchases. 


\N 


— Meepireeze ... FIRST and FINEST in the HOME FREEZER FIELD! — 


( "S'uinures) 


ABOUT THE INDUSTRY_ 


Appliance dealers have sold 


more than 1,500,000 home freezers. This figure is important 
for one big, money-in-your-pocket reason: Appliance history 
proves that once 1,000,000 major appliance units are sold, 
sales come faster and faster! That time is now. 


ABOUT THE PRODUCT_ 


More people are buying 


profit parade. 


HOW TO DISPLAY IT_ 


home freezers now than ever before. And they’re asking for 
the Deepfreeze home freezer because it’s America’s fastest 
selling home freezer. There’s a big market! It’s just good 
business to stock Deepfreeze, the pacemaker, and join this 


Just try this! Display a 


Deepfreeze home freezer stocked with food. Watch your cus- 
tomers gather about this “‘live’”’ display. Your Deepfreeze dis- 
tributor offers you many display ideas, profit-wise suggestions 
for cashing in on this big year in home freezer sales. 


HOW TO DEMONSTRATE IT 52. your Deepfreeze 


home freezer distributor’s home economist arrange a freezing 
demonstration that builds store traffic like nothing else does! 
And demonstrations sell Deepfreeze home freezers. 


See us in the CHICAGO MARKETS — Suite 1446 Merchandise Mart 


one knows. 


FREE SALES HELPS plus STRONG ADVERTISING 


—Here’s what Deepfreeze offers you: Practical, realistic sales 
material. Sales-tested freezer demonstration ideas! Special 
floor-planning! All backed by continuous, strong-selling na- 
tional advertising. Remember: The Deepfreeze franchise 
offers you the product everyone wants and the name every- 


Your Deepfreeze dis : 
tails of the Deepfreeze franchise. 


national advertising program an 


g aids available to Deep 
a 


sellin 
sell ‘em by the carload for 


delay—call your distr 


tributor will gladly explain 


d the many practical 
freeze dealers. You can 
handsome profit! Don’t | 


ibutor today! 
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PRE-PACKAGED CORN: 


WASHINGTON, D. C.—Some of 
the advantages and problems of mar- 
keting sweet corn pre-packaged in 
consumer size packages at the point 
of production were reported by the 
U. S. Department of Agriculture and 
the Florida Agriculture Experiment 
Station. 

The findings are based on studies 
by the Marketing Research Branch of 
the Production and Marketing Ad- 
ministration, and the Bureau of Plant 
Industry, Soils and Agricultural En- 
gineering of the Agricultural Re- 
search Administration, in coopera- 
tion with the Florida station. 

These conclusions were reached: 

Refrigeration to at least 45° F. 
is essential during packaging and 
transportation, and quality was better 
at about 32°. , 

Best results in truck shipments 
came from mechanical units which 
cooled the air to much lower tem- 
peratures than those obtained with 
ice bunkers. 

Retailers in consuming centers 
found it relatively more profitable 
to handle the pre-packaged sweet 


corn than bulk corn in husks; 11 
stores realized an average final gross 
margin of 19.1% of the sales value 
on pre-packaged corn, compared with 
13.6% on bulk corn. 


LABOR COSTS ARE LESS 


Direct retail labor costs were about 
three cents per sales dollar lower 
and spoilage losses were about 10 
cents per sales dollar lower for the 
pre-packaged than for the bulk. In 
stores observed in four major cities 
(New York, Baltimore, Washington, 
and Atlanta), retail sales per man 
hour averaged about $102 for pre- 
packaged, against $16 for bulk. 

Pre-packaged corn retailed at a 
higher price than bulk corn. In this 
study, in which the corn was mar- 
keted as an out-of-season delicacy, 
the packaged product sold for an 
average of $1.16 a dozen. Bulk corn 
cost housewives $1 a dozen. 

Selling and transportation charges 
were found to be 13% cents for each 
dozen ears of pre-packaged corn and 
15 cents a dozen for bulk corn. Both 


Research by 2 Groups Shows It’s 
More Profitable Than Bulk Item 


the pre-packaged and the bulk corn 
should be refrigerated throughout 
the marketing process, but directions 
for refrigerating the pre-packaged 
corn were not always followed. In 
fact, the majority of those who said 
they did not like the pre-packaged 
corn had purchased corn that had be- 
gun to- deteriorate. F 

The grower realized a gross return 
of 47 cents a dozen for the pre- 
packaged corn, besides an additional 
value from husks and trimmings 
used for feed. He received an esti- 
mated 48 cents for corn in husks. 

Harvesting and packing costs were 
higher for pre-packaged corn than 
for bulk corn. In this study the com- 
parative costs were 21 and 12 cents 
a dozen. 

Many consumers said they were 
pleased with the flavor, ease of pre- 
paration, visibility, lack of waste, 
cleanliness, and convenience of the 
pre-packaged corn. 

Work at the same time by the 
Bureau of Plant Industry, Soils and 
Agricultural Engineering, with the 
same corn, on type of package and 


handling during transportation, 
showed that: 
Some ventilation through the 


wrappers is necessary in the pack- 
aged corn. 


COOLING BEFORE TRUCKING 


Truck shipments of the pre-pack- 
aged corn to markets east of the 
Mississippi proved the importance of 
pre-cooling before shipment, as the 
temperature of a truckload of corn 
was lowered very little during ship- 
ment with any equipment tested. 

The work reported was done in 
April, May, and June of 1948. 

Three hundred acres of Ioana, 
Golden Cross Bantam, and Golden 
Security corn were grown on the 
Paul B. Dickman Farms at Ruskin, 
Fla. It was pre-packaged in a plant 
operated on the farm. 

In the plant the corn was husked 
mechanically, trimmed to three-or 
five-inch lengths, and cooled. Either 
three large or five small pieces were 
put in each cardboard tray and 
wrapped with cellophane. Then the 
corn was cooled again and 800,000 
packaged were shipped by truck to 
200 cities east of the Mississippi 
river. 

Although the research is continu- 


—_ 


APPLICATIONS EXPERIENCE 


PRODUCTION LINE 
KNOWLEDGE 


DESIGN SUGGESTIONS 


You get more than a condensing unit 


when you buy a Senvel Supermetic! 


Servel hermetically sealed Supermetic units are available in 
all sizes from % HP through 3 HP. Also available is a full 
line of belt-driven units built around Servel ‘Superpact”’ 
compressors for direct current, odd frequency, and mobile 


refrigeration applications. 


Servel Supermetic Features | 
That Build Sales Profits iim 


® Compact—Simple to Install 
@ “Pull-Out” Rail Edge Base 
@ Fully Wired 

@ No Oil “Slugging” 

@ Forced-Feed Lubrication 

@ No Belts—No Seals 


@ Low and Medium Temperature 


Models—'% HP thru 3 HP 


You get more than a 


condensing unit when you buy 


a Servel Supermetic 


Supermetic 
Ya HP Model 


Servel also manufactures the Servel Gas Refrigerator, Servel Ball-Type Gas Water Heater and the Servel All- Year Air Conditioner. 


We don’t claim to have a corner on the brains in this business, but we do 
have a conscientious desire to help you improve your product, lower your 
manufacturing cost, improve your sales. 


When you buy a Servel Supermetic you get more than a condensing unit. 
As a Servel customer, our laboratories are opened to you for product testing. 
We will provide engineering advice. Our Service Department will help organ- 
ize and train your field men. Our manufacturing experience can help improve 
your efficiency and lower costs. Our Sales Promotion Department will work 
with you to help develop new sales ideas which will win new customers for 
you. Yes, we make as an efficient and quiet operating compressor as there is 
on the market. We believe, however, that we give you more 
in extra quality and services that pay-off in bigger sales and 
higher profits. If we can be of service to you—write, wire, or 
phone Servel, Inc., Electric Refrigeration Division, 1907 Ken- 
tucky Avenue, Evansville 20, Indiana. 


SUPERMETIC 


for every commercial 
refrigeration requirement 


SERVEL RESOURCES 


ing, detailed reports on the prelimi- 
nary findings are now available at 
the Information Branch, PMA. 


Asme and Public Health 
Group Set Up Committee To 
Interpret Plumbing Code 


NEW YORK CITY—The American 
Society of Mechanical Engineers and 
the American Public Health Associa- 
tion have announced the appointment 
of a five-man Interpretation Com- 
mittee to answer all inquiries as to 
the intent of the provisions of the 
recently approved American Plumb- 
ing Code of basic minimum require- 
ments. 

Chairman of the committee, which 
will act as the final word on the 
meaning of the code, is A. H. Mor- 
gan, director of the Division of 
Building Management Department of 
Public Works of New York City. 
Other members are: C. A. Holmquist, 
former director of the Division of 
Sanitation, New York State Depart- 
ment of Health, now retired, who 
represented the Department of 
Health and the Conference of State 
Sanitary Engineers in the prepara- 
tion of the code; M. Warren Cowles, 
health officer; F. M. Dawson, dean 
of the College of Engineering, Uni- 
versity of Iowa, and V. T. Manas, of 
the Housing and Home Finance 
Agency, U. S. Department of Com- 
merce. 

Drafted by a committee represent- 
ing 30 cooperating organizations 
under the sponsorship of the ASME 
and APHA, the code has_ been 
adopted by the American Standards 
Association. It is the result of 11 
years’ effort and represents what 
medical and technical men agree are 
the minimum requirements for safety 
and health. ; 

Adoption of the code by the muni- 
cipalities of New York state is being 
urged by the Department of Health. 
The code does not have the force 
and effect of law until it has been 
legally adopted by a municipality. 
General adpotion of the code will 
tend to standardize plumbing prac- 
tice in New York, increase efficiency 
and result in economy in plumbing 
installations. 

The state is now distributing 
copies of the code, published in a 
75-page booklet, without charge to 
municipalities. 


Construction Plans for Miami 
Auditorium Include Air Cooling 


MIAMI, Fla.—Dade County’s new 
$750,000, 2,500-seat auditorium, to be 
built on Flagler St., just West of 
27th Ave., will be air conditioned. 

The structure is designed for 
opera and full stage productions, as 
well as concerts and movies. Provi- 
sions will be made for national radio 
and television broadcasts. 


Bulletin Covers Use of Purger 
In Lowering Operating Costs 


THREE RIVERS, Mich.—How air 
and other non-condensables get into 
refrigeration systems, the adverse 
effect this has on operating costs and 
efficiency, and what the Armstxong 
forged steel purger does to prevent 
it is the subject of the new eight- 
page Armstrong Forged Steel Purger 
Bulletin No. 192. 

Also included is installation data 
with illustrations and diagrams; 
specifications and _ prices; helpful 
charts and tables; and a brief de- 
scription of other Armstrong refrig- 
eration products. 


REFRIGERATION 


SHAN PRODUCTS 


BEST QUALITY 
DUST-FREE SILICA 


used in all 
SHANK 
DEHYDRATORS 


Always fresh, highest quality 

Silica Gel for better drying—will 

not powder. Leakproof. 

Copper tubing—brass  fittings— 

felt filter. 1” & 2” O.D. 

LESS COSTLY TO REPLACE 
THAN REFILL 


Users find the low cost of Shank 
Dehydrators makes it more prac- 
tical to replace than to refill. 
Stocked by leading 
jobbers. Write us 
for details. 


CYRUS SHANK CO. 


631 W. JACKSON BLVD. 
CHICAGO 6, ILLINOIS 
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Copeland Refrigeration 
Names Cadwell, Zant 
As Sales Representatives 


SIDNEY, Ohio—A. E. “Bill” Cad- 
well is now covering the lower penin- 
sula area of Michigan as sales repre- 
sentative for Cope- 
land Refrigeration 


Zant is represent- 
ing Copeland in 
California, Ari- 
zona, Nevada, and 
Utah. 

Cadwell, who 
has a background 
of 20 years in re- 
frigeration, was 
most recently with 
Universal Cooler, 
where for 13 years he served in a 
variety of capacities, from sales man- 
ager to head of the service and appli- 
cation engineering department. Be- 
fore that he had been with Kelvin- 
ator, starting in 1928 as a retail 
commercial salesman. 


Zant was formerly associated with 
McIntyre Sales 
Engineering Co., 
Los Angeles. From 
1935 to 1947 he 
had been with 
Universal Cooler, 
working in _ fac- 
tory, inspection, 
engineering, and tJ 
sales departments. Id 
Prior to that he 
had worked for John Zant 
Kelvinator. He is a graduate me- 
chanical engineer from Michigan 
State college. 


A. E. Cadwell 


Humphreys Distributes 
Baker In New Hampshire 


SOUTH WINDHAM, Me.—Baker 
Refrigeration Corp. has announced 
the appointment of H. E. Humphreys 
Co., Concord, N. H., as distributor 
in that state for its line of “Freon” 
products. 

Humphreys has distributed Tyler 
refrigerated store fixtures and dis- 
play cases for the past 15 years. In 
addition, it has statewide dealer 
coverage on home freezers, and has 
installed a large number of cold 
storage and locker plants. 

Addition of the Baker “Freon” line, 
including the new “Bakeraire”’ and 
“Central-Air’ (packaged air condi- 
tioning equipment) and the Baker 
“Ice Flo” (ice cube maker, new this 
season) will enable the company to 
expand beyond its former fields, ac- 
cording to H. E. Humphreys, presi- 
dent. — 

The company maintains engineer- 
ing, installation, and service facilities. 
It has completed over 3,500 installa- 
tions to date. 


A.&A. Electric Sales Holds 
Grand Opening In Houma, La. 


HOUMA, La.—Mitchell air condi- 
tioning units, Deepfreeze home freez- 
ers, Solar refrigerators, and other 
appliances are being handled by the 
A. & A. Electric Sales, which held 
its grand opening at 1223 E. Main 
St. recently. Al J. Authement is 
owner and operator. 


Another Miami Hotel Decides 
Ocean Breezes Aren’t Enough 


MIAMI BEACH, Fla. — Construc- 
tion of another large, air conditioned 
ocean-front hotel has been started 
here. 

The new structure, to contain 110 
rooms with private pool and cabanas, 
will be erected on 150 ft. of ocean 
frontage just south of the Monte 
Carlo hotel. 


Available from 
1/2 to 10 H.P. 


CLEANABLE 
DOUBLE-TUBE 

COUNTER-FLOW 
WATER-COOLED 


PITTSBURGH 22, PA. 


Corp., and John L._ 


Freezing Can Preserve 
Knife Blades, Too, 


Producer Claims 


PERRY, N. Y.—Emerson Case, 
president of the 70-year-old Robeson 
Cutlery Co., Inc., announced that his 
company has perfected a “secret 
frozen heat” process for manufactur- 
ing knife blades. He said knives 
made by this process will outlive any 
other type of cutlery currently on 
the market. 

The company plans to put its new 
frozen-heat line on the retail mar- 
ket in September. Case said the 
company guarantees the blades will 
need no sharpening for three years 
and after that period will last indefi- 
nitely with only ordinary sharpen- 
ing. 

“To achieve the phenomenal tough- 
ness of the cutting edge, the blades 
first are heated above temperature 
normally employed, then bathed in 
quenching oil at 140°, and finally 
placed in a special low-temperature 
chamber at sub-zero temperatures,” 


Case said. 


G-E Grants Simons Co. 
Franchise as Depot 
For Condensing Units 


BLOOMFIELD, N. J.—The Joseph 
Simons Co., Hartford, Conn., has 
been franchised as a parts depot for 
G-E refrigeration condensing units 
and parts, it was announced recently 
by the General Electric Co.’s air 
conditioning department. 

As a parts depot, the Simons com- 
pany will handle the sale of G-E con- 
densing units up to and including 
10-hp. It will also stock repair and 
replacement parts for all G-E con- 
densing units, and G-E sealed con- 
densing units for replacement pur- 
poses. 

The firm will serve the area in- 
cluding Maine, Connecticut, Vermont, 
and parts of Massachusetts. 

Approximately 60 similar depots 
have been set up throughout the coun- 
try by General Electric to promote 
the sale of condensing units and to 
facilitate the distribution of renewal 
parts to fixture and equipment manu- 
facturers, customers, wholesalers, re- 


tailers,.and servicers, G-E said. 


The Simons company has been a 
wholesaler of refrigeration and air 
conditioning equipment parts and 
supplies for more than five years, 
with headquarters in Hartford and 
a branch at Portland, Me. 


President of the firm is Joseph 
Simons, who formerly managed re- 
frigeration supplies operations for a 
Hartford concern for seven years. 
Prior to that, Simons was with White 
and Shaw, Paterson, N. J., and pre- 
viously with Merchant & Evans Co., 
Philadelphia. 


Other personnel in this concern in- 
clude Vice President Stan Baldwin 
and salesmen Vern Littlefield, Walt 
Siddall, and Al Karlyn. Baldwin was 
formerly service manager for Bauer 
& Co., Hartford, and before that was 
engaged in service parts operations 
for Frigidaire in Boston. 


Service Firm Files Name 


BUFFALO—A business name has 
been filed in the Erie County clerk’s 
office for Bob’s Commercial Refrig- 
eration Service, 580 Sherman, Buffalo, 
by Robert F. Muldoon. : 


Ragan Refrigeration 
Buys Charlotte Firm 


CHARLOTTE, N. C.—The Char- 
lotte Refrigeration, Inc., 2241 N. 
Tryon St., has been purchased by the 
Ragan Refrigeration Co., 2320 N. 
Tryon, and the latter has obtained 
the franchise formerly held by Char- 
lotte Refrigeration to deal in the 
McCray line of commercial refrig- 
eration. 

According to Mrs. Vivian Car- 
penter, an official of Ragan Refrig-. 
eration, the latter will operate Char- 
lotte Refrigeration at its present 
location. 

Mrs. Carpenter said, “Our com- 
pany has taken over all of the ac- 
counts of the firm we purchased, and 
we will service them just as they 
were serviced in the past.” She ex- 
plained that the territory formerly 
served by this firm consists of the 
Piedmont Carolinas. 

Ragan Refrigeration Co. was es- 
tablished here in 1931. It recently 
moved into its present modern 
quarters. Charlotte Refrigeration, 
Inc., was organized 10 years ago. 


Here’s a one-piece, highly polished, stainless steel top. It’s 
’ splashproof, sanitary, and easy to clean, chip-proof and built to 


last a lifetime . . . another reason why Westinghouse Water 


Coolers sell easier, make friends faster. 


But that’s just the beginning of the story. Here are some of the 
other advantages Westinghouse has to offer . . 
Stream Sw Regulator, convenient Foot Pedal Control, Anti- 

ler, the Push Button Bubbler Kit* . . . 
PLUS a 5-Year Guarantee Plan on the Hermetically-Sealed 
System. Put them all together and you'll see why Westinghouse 
has the fastest selling Water Cooler line—the Leader line ...a 


Squirt Bub 


capacity and type for every need. 


WESTINGHOUSE ELECTRIC CORPORATION 
e Springfield 2, Mass. 
* 


Appliance Division 


*Available at slight additional cost 


BUILT RIGHT... PRICED RIGHT... AMAZINGLY FREE FROM SERVICE 


NO CHIPPAGE PROBLEMS HERE 
TO CLEAN! 


SANITARY...EASY 


FOR FURTHER INFORMATION CALL YOUR : 
WESTINGHOUSE DISTRIBUTOR OR MAIL 
THE ATTACHED COUPON TO 


WESTINGHOUSE ELECTRIC CORPORATION 


. Automatic 


SPRINGFIELD 2, MASS. 


all these : REQUEST FOR FURTHER INFORMATION 
a 
: Street. 
: City. 
: State 


Westinghouse Electric Corporation 
Appliance Division * Springfield, Mass. 
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AN INTERNATIONAL INSTITUTION ¢ SUBSCRIBERS ALL OVER THE WORLD 


? H ; rade ar. 0} 
They'll Do It Every Time .. . . By Jimmy Hatlo | =x» cm / 
U. S. Patent Business News 
= Office; Sly es ¥ S es 2 S Publishing Co. 
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Industry’s Log-Jam 4 
Do You Have ‘One Foot In the Door’? r 


UTOMATIC demand for household refrigerators, ranges, 


they’ll return to the promotion and actual selling of refrigerators 
and other appliances with a whole new outlook and renewed vigor. 


washers, and other “big ticket’? appliances is no longer th 
a a re a cre ania eras ane eas } | in evidence—except in a few scattered sections of the country. al 
| | | This situation is having a depressing effect on every appliance dis- me 
| tributor, dealer, and salesman. sr 
| STEP OUT OF THE sy ALES RUT | One answer to this depressing problem, we think, is to divert 

| the attention of dealers and sales staffs toward a true specialty - 
| | product—the freezer. | ac 
P # ; Market saturation of this new appliance is infinitesimal. It ™ 
. with ; | must be sold to people who don’t realize that they need it or even re 
|| want it. All the “One Foot in the Door” techniques of old-time th 
; doorbell ringing, home demonstration, and showmanlike promo- rs 
. tion must be called into play. in 
| America’s C oe £ | — =: 
4 Ga me ; If dealers and their salesmen concentrate on selling freezers p 
for awhile, they’ll learn all over again (or for the first time in r 
| y P 
thousands of cases) how much fun specialty selling is. Then - 

| 

| 

| 

| 
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| COMMERCIAL REFRIGERATORS 


Pinnacle’s dealers make exceptionally BIG PROFITS . In this connection, we’d like to quote from a Hawaiian publi- 
ale hl linia give customers what they want in design and iiinaieatiinn a ee TE cation the Hanapu Kakou, which is issued by the Electrical Devel- 


and at competitive prices! opment Advisory Service for Hawaiian appliance dealers. It’s 
a gem. Quote: 
“DID YOU KNOW? .. . that the time has come for you to 


B I ral p R O F I T ~ make the most of the unlimited sales possibilities of the home 


freezer? 


’ “Here is a practically brand new major electrical appliance 
for you, too. that provides an entirely new home service for the family. The 

home freezer is the answer to those two universal appeals of food 
and economy. Its value is doubled or tripled by inflation and the 


A few exclusive Pinnacle strain of modern living. With it you can do less work and eat 


Territory Franchises are still better for less money. 
available. Wire or write today “It has every sales appeal in the book. In a year, or less, it 


for full information! pays for itself—and shows a profit. It saves time and trouble 
while providing convenience and ever helping to improve health. 


“Sales are not too good but they can be increased if salesmen 


' will demonstrate and sell home freezers instead of playing ‘come Whe: 
Outstandin g Features and get it.’ This is a pioneer product to be pioneered. If the your 
home freezer more than pays for itself it follows that it will feate 
e All frames constructed of dry No. 1 lumber securely fastened ‘with also sell itself to millions of prospects. But—salesmen must know come 
screws. @ Government approved insulation. e Exteriors of heavy the freezer story and let it demonstrate itself. 2quis 
steel covered with two-coat porcelain. e All hardware heavy duty es : : : : : : lined 
cast brass type. e All wiring approved by Underwriters Laboratories. Ingenuity and imagination are essential. Sell the saving =e 
e Easy finger-tip sliding doors. e Adjustable shelves. @ Triple, Show how owning a home freezer will actually help pay fo custo 
clear vision Thermopane. e Long, satisfactory, economical service. something else the prospect wants. Use a ‘live’ model on th tome 
DOUBLE DUTY DISPLAY CASES e DAIRY, BEVERAGE, display floor. This will enable you to push freezer sales at al appe 
VEGETABLE REFRIGERATORS e DELICATESSEN CASES times. Invite homemakers to a store ‘party’ to freeze foods and 
e SINGLE DUTY DISPLAY CASES e FULL VISION DISPLAYS supplied by the dealer. Prospects enjoy preparing and market- every 
a e REACH-IN REFRIGERATORS ¢ MEAT, POULTRY, FISH CASES. ing their own food packages which they return for later on. inal 
sian Dealers have found this plan costs about 20 cents per prospect. Prose 
“The demonstration’s the thing. As they say in the theater 
Write for FREE FOLDERS —don’t tell it, show it.” 


There it is, in a nutshell. Go out and show. 

Ring doorbells and sell. 

Intensive selling of freezers could well be the means of 
breaking up the appliance industry’s present log-jam. 


Freezers must be sold by specialty methods. And they car 
be sold when these methods are applied. (For how-to-do-it de- 


EQUIPMENT CORPORATION tails, see our books, “One Foot in the Door,” “The Marshal’s 
FLEETWOOD, PENNSYLVANIA Baton,” and “It’s a Great Life.” They can be ordered directly 
Export Dept.: 39 Broadway, New York from AIR CONDITIONING & REFRIGERATION NEws.) 
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Modernized Soda Fountain at Rear of Store 
Outsells Old Fixture Double Its Length 


OMAHA, Neb.—Decor, sanitation, 
and modern equipment are more im- 
portant in boosting profits for the 
fountain department than size, it 
has been found at Carl Baum, Inc., 
drugstore at 50th and Underwood 
Sts. 

A department with eight stools 
ana four tables in a space about 
10 by 15 ft. is doing approximately 
twice as much business as the foun- 
tain department which was twice as 
big before the store was remodeled, 
according to H. Corenman, co-pro- 
prietor. 

Another very important factor in 
doubling store-wide sales, he added, 
has been the installation of year- 
round air conditioning. A 10-ton 
Airtemp system distributes condi- 
tioned air to all sections of the store 
via ductwork and four attractive 
chrome outlet fixtures set in the 
acoustic ceiling. 

Also included in the remodeling 
last year was acquisition of a Frigid- 
aire self-service vending fixture for 
packaged ice cream, located near the 
front entrance. Corenman pointed 
out that this fixture has accounted 
for a tremendous increase in take-out 
ice cream sales. Many families are 
buying gallons and half gallons 
whereas in the old store such pur- 
chases were practically unheard of. 

Salient features of the new foun- 
tain department are efficiency of ar- 
rangement to provide maximum use 
of space without causing discomfort 
to patrons, sanitation attained 
through use of refrigerated storage 
and new stainless steel equipment, 
and attractiveness gained through 
blonde wood paneling, lighting, and 
small decorative details. 

What the management considers of 
prime importance is the location of 
the fountain in the remodeled pharm- 
acy. 

Instead of commanding one entire 
side as in the old store, it has been 
relegated to one rear corner, while 
the new prescription department at 
rear center projects well out onto 
the floor and is the store’s command- 
ing feature. The druggists believe 
this is much more fitting an arrange- 
ment and in keeping with higher 
professional standards. Fact that the 


This view of the new stainless steel fountain in the Carl Baum, Inc., 

pharmacy, Omaha, Neb., shows how space has been conserved through 

use of new equipment, and providing office space above the fountain. 

The department takes up about half the space as its predecessor, while 
fountain department receipts have doubled. 


fountain business has doubled is 
proof enough of the effectiveness of 
the new arrangement, they say. 

Efficient arrangement within the 
department itself includes installa- 
tion of the fountain underneath a 
balcony so that the space above 
serves for offices. The low ceiling is 
high enough to give the fountain 
clerks ample headroom and has re- 
cessed incandescent lighting to fur- 
ther conserve space. 

Front bar is out far enough that 
customers seated there and at the 
adjoining tables enjoy the same high 
ceiling that covers over store depart- 
ments. The department is depart- 
mentized by use of a separate de- 
sign in the battleship linoleum floor 
covering, which is_ plain-colored 
throughout the remainder of the 
store. 

Big cut-out block letters mark the 
fountain department plainly so that 
customers entering the store cannot 
fail to see it. The letters are back- 
lighted by fluorescent tubing con- 
cealed under the blonde-wood cornice. 
A matching chrome trim is used for 
the fountain front, stools, tables, and 


When you start talking soda fountains to 
your customers, Everfrost offers you all the 
features that make your sale easier A 
complete line of fountain and luncheonette 
equipment designed in a modern stream- 
‘ined style that lets you put the touch of a 
custom job on every installation. Your cus- 
tomers will be pleased with the attractive 
appearance, the economical performance 
and the years of dependable service in 
every Everfrost installation. The low orig- 
inal investment cost will amaze every 
Prospect. 


Write today for full details on 
this profit making equipment 


a Es 8701 South Mettler Street + tos Angeles 3, Calif; 


® Slide-out Compressors 


© All-dry Refrigeration 


® Self-contained Pump 
Operated Carbonator 


® Simplified Plumbing 
® Deep Drawn Sinks 
® No Messy Water Bath 


chairs, while stools and chairs have 
matching red upholstered tops. 


New equipment includes a_ two- 
station Fischman stainless steel foun- 
tain with separate control on the 
two stations in case one should break 
down; a five-door Frigidaire stain- 
less. steel backbar refrigerated stor- 
age fixture; a fixture with 10 stain- 
less steel refrigerated compartments 
on the front bar; glass shelves along 


the mirrered top section of the back- 
bar for storage of fresh fruits, glass- 


ware; and three-compartment sink. 
The refrigerated fixture in the 
front bar for ice cream, crushed 


fruits, has auxiliary compartments 
of porcelain fitted into the top for 
syrups and fruit toppings. These 
compartments are cooled by the same 
system which refrigerates the stain- 
less steel compartments below. 

By having cooled toppings, there 
is less spoilage, better sanitation, and 
the clerks are able to produce better 
sundaes, the management explained. 


Both the soda and fresh water 
drawn at the fountain also are cooled, 
which saves considerable time during 
rush periods on hot days. 

The new fountain with its triple 
sink, stainless steel exterior, and re- 
frigerated storage for all food stuffs 
including cream-filled pastries, has 
met with high praise from the food 
control division of the city-county 
health department. The store is lo- 
cated in one of Omaha’s best resi- 
dential districts, and the customers 
also have given the new fountain 
department an enthusiastic reception. 


The fountain department also de- 
rives considerable business from its 
location adjoining the prescription 
department. Patrons frequently buy 
refreshments while they wait for 
prescriptions to be filled. 


The store has a_glass-enclosed 
vestibule outside the double all-glass 
doors as protection against wintry 
weather as well as conserving on air 
conditioning outlay in the summer. 
Other features include full-view glass 
front along the entire 50-ft. frontage, 
concealed lighting in all the blonde- 
wood display cases and wall fixtures, 
and four rows of fluorescent light fix- 
tures extending the length of the 
cefling. 
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Self-Cleaning ( 


MODEL 65 


WATER 
REGULATING VALVE 
With 65 to 200 p.s.i. 


150 lbs. %” and %4” 


ition to Freon 12. 


STOCKED AND. 


Water soca 


Head Pressure Range 


A new design in water valves for water-cooled 
condensing units, Model 65 is compact in size to 
fit into small space. Easily installe 
32” capillary, self-cleaning plastic seat, stainless 
steel orifice, and new ““VEE-BLOCK” neoprene 
leakproof shaft seal. For compressors up to 6 H.P. 
b erating head pressures, 65 to 200 lbs. easily 

justable to system. Maximum water pressure, 
inlet and outlet. Also will 
be available on special order for Freon 22, in add- 


inreeanes 


Wd ete 


» has integral 


Now *VEE_REOCK* Chaft Goal 
Sets Endurance Record 


Over. 3,500,000 on-and-off 
cycles, the equivalent of many 
years’ actual service, have been 

iven A-P Water Valves with 

e New “VEE-BLOCK”’ shaft 
Seal. Even with sharp abrasives 
added to regular tap water, 
the seal showed no leakage 
after this eesestaroateistid per- 


With 50 to 150 p.s.i. Head Pressure Range 
The original pressure-actuated self-cleaning Water 
Regulating Valve, Model 68V also has the new 
““VEE-BLOCK” leakproof seal, similar to Model 
65. Both the pressure bellows and the compensat- 
ing adjustable spring assembly are house 
streamlined casin 
Adjustment is made by simply turning the large 
nut accessible through the ports in the body. 
Operating Head Pressure, 50 to 150 lbs. Maxi- 
mum water pressure 125 Ibs. 
14", and %” orifice. 

See both of these valves at your Refrigeration 
Wholesaler, or write for latest bulletins. 


AUTOMATIC PRODUGS COMPANY 
Export Dept. > em age New York 16, N. ¥. 


Milwaukee 10. Wisconsin 


sow BY ‘goon REERIGERATION WHOLESALERS EVERYWHERE 


pte ws 


Automatic Stt-Cleaning. 
meais trouble-free operation 


A unique sliding plastic seat on 
both Model 65 and 68V wipes 
the orifice free of dirt, lime, 
scale, sand at every cycle. Can't 
be stopped by water impurities. 
Assures longer service, 


f ee 
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Ce en aN 


WATER 
REGULATING VALVE 


in the 
above the outlet and inlet. 


Three sizes—%", 
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greatest part, have been mentioned 
before. 

Argentina, in sixth place, actually 
occupies a more important role as 
parts exports to that country 
amounted to nearly $2.7 million, 
nearly 50% of our total parts ex- 
ports. This is, of course, an outcome 
of the use of assembly plants in the 


the necessity for replacement for 
the units which have been exported. 

In order to show the development 
of assembly and the effect of the 
replacement business, we shall quote 
a limited number of figures giving 
the parts market before the war and 
in 1948 (see Table 3). 

This short table shows that as- 


dominant Latin American markets. 
It also shows that, measured at the 
actual value of our dollar, exports 
have increased in value by more 
than 25%. 

It will also be observed that Ar- 
gentina commanded first place before 
the war and has now to share the 
lead with Brazil and Venezuela, and 


country itself. sembly and replacement are playing also with Mexico, occupying first oO 
Panama, including the Canal Zone, an ever-growing role in our six place at present. p 
occupies relatively too high a place se @ & Cc) 
in Table 1 for obvious reasons. This tl 
market must definitely be designated Table 1—U. S. Exports of Domestic Electric Refrigerators to n 
o o ; o as partly artificial and is strictly de- Latin America, 1937-1941 a 
48 Refrigerator Exports to Latin America — 22: 0» t% presence and move. senpebi : 
ment of more or less American resi- Quantity a 
* | | ~— pega: J oa iohuse on Leading Countries (Units) Value Percentage Cc 
Way Above Pre-War Despite All Obstacles |, ¥°.22, Pret fo. ee ee mont «SSSI 8.1% , 
We have just been able to obtain ge Cece rcererccccccccerccceecece py 3,195,805 15.7% di 
By Eugene Hesz, ‘International Market yst figures on the actual American ex- ¥ a. , ree ee eee ee ee ee ee ee py a aaies 13.0% A 
Anal ports in units and dollars for the os EE ere rer eee ee eee ,404 ,269,317 11.1% 

The most important members of 1941) amounted to about $3.5 million.  Gntire year of 1948. In order to pre- CE bedi we peae need Srascateees 16,485 1,635,874 8.0% w 
the South American and Central The exports of parts for domestic Jot a practical comparison, let us oo re rotrr rer rT reer ere 18,774 995,533 4.9% ‘ 
American family of nations have and commercial use amounted in the ¢..+ look at the export of domestic secondary Countries: m 
been analyzed by this column. same period to somewhat over $5.5 electric refrigerators. (See Table 2). ; : : . a 

Of course, the treatment of the million. The export of electric house- Close attention to Table 2 is re- Panama, including Canal Zone ..... 10,643 1,040,234 5.0% el 
Big Six—Brazil, Mexico, Cuba, Vene- hold refrigerators alone added up to ceeeanins t thee Amatiga o- BER ime erent Pare eee 6,544 571,381 2.8% O 
zuela, Colombia, and Argentina (ar- not less than $20.3 million. porters of our industries. Here we PETU wos eee sees eee eieeeeeee sence eens 4,946 430,939 2.1% os 
ranged according to importance prior Not being in a position to analyze have the facts. tthe 4 A a ree eee re Leet 4,819 385,847 1.9% 
to World War II)—does not preclude every market precisely (for lack of Despite dollar shortage and innu- pase ng ee a ae 218,393 1.1% to 
that the other South and Central space) the dominant markets—those merable other obstacles, the picture re a Re we ‘bli ec lee ees ee rt 307,014 1.1% re 
American countries are not impor- for domestic electric equipment—will of our exports in 1948 is by far more or Geiends scsninaieeicic caleba i 161,686 0.9% re 
tant as markets, even as broad mar- be used here to get a clear picture favorable than pre-war. This judg- = ot ) ee ee a ee i a mes 158,959 0.8% al 
kets, for our exporting industry. of what we may expect from the ment refers not only to the actual ccm ved ere ee ee eo aa pen 0.6% in 

Today’s study will lay the emphasis business with our friends in Latin dollar volume, but the turnover in stanaas i tae eee ener a en "902 rosin rye 
on figures, which can hardly be America. units which is far more important, Bolivi m i leonanitibtein hc etaent umes 928 84 808 0. 4 % to 
avoided when dealing with a number First of all, it appears advisable since the dollar of 1948 was still in- en dunes "al tlie ct i ltt nat ak 825 79.754 0. 4 % bi 
of closely related but still distinc- to give the figures of actual exports flated by about 100% when compared > lala detaiaieeadamenaasaniiniiinne wit 851 78.182 0. 4 % ar 
tive markets. These figures, pertain- in so-called normal years to the lead- to our pre-war currency, nen eeeeeeeeees ‘ ee pe 
ing exclusively to the exports of air ing and also to the secondary coun- These figures show clearly how Total ........--..--seseeeeeeeeeeeees 242,272 $20,335,713 100.0% ce 
conditioning and refrigeration equip- tries (see Table 1). American industry pitched in to de- = © co 
ment, have been computed mostly The classification of the listed liver to Latin America what could _ : . ‘ of 
from U. S. Government sources. countries according to their impor- not be delivered during the war. It Table 2—U. S. Exports of Domestic Electric Refrigerators to ar 

U. S. exports of electric commer- tance for the American exporter must is an important task to preserve Latin America, 1948 er 
cial refrigerators to Latin America be used with special attention to these newly-gained footholds and our 
in the last five “normal” years (1937- market peculiarities which, for the industry will be vitally helped by 5 Value Percentage D 

® Quantity (Units) 1937-1941 1937-1941 
Leading Average Value Percentage Yearly Yearly 
Countries 1948 1937-41 1948 1948 Average Average 
RRR 37,663 15,160 $ 7,638,000 33.2% $1,166,000 28.7% pn 
o BE ecak cenenti-s 12,481 7,000 1,027,000 4.5% 639,000 15.7% = 
yA Jo rrr ... 88,145 6,180 5,709,000 24.7% 530,000 13.0% re’ 
S WS g Venezuela ......... 26,554 4,880 4,399,000 19.1% 454,000 11.1% i 
‘YQ Colombia ......... 4,057 3,300 687,000 «3.0% 328,000 8.0% je 
ii. , Argentina ......... 18,133 3,760 1,132,000 4.9% 199,000 4.9% "7 
; seh. GF Ya Oo 4 Secondary Countries th: 
AY eee V7S, Panama including an 
Cee Canal Zone ..... 3,191 2,120 513,000 2.2% 208,000 5.0% pr 
| EN citauaus andve 835 1,300 152,000 0.7% 114,000 2.8% & 
ee BE x iek-cah ok edn 1,336 1,000 —-242,000 1.1% 86,000 2.1% berg 
Uruguay .......... 636 960 80,000 0.4% | 77,000 1.9% | «& 
Costa Rica ........ 912 420 148,000 0.6% 44,000 1.1% } : 
Guatemala ........ 1,299 420 213,000 0.9% 41,000 1.1% onl 
Dominican Rep. ... 2,029 400 336,000 «1.5% 36,000 0.9% =" 
El Salvador ...... 1,127 320 195,000 0.8% 32,000 0.8% pall 
Eeuador .......... 941 260 174,000 0.8% 24,000 0.6% pis 
Paraguay ......... 141 260 25,000 «0.1% 23,000 0.6% “ 
Nicaragua ........ 673-180 113,000 0.5% 18,000 0.5% by 
eer 249 180 42,000 0.2% 17,000 0.4% ' 
Honduras ......... 651 160 122,000 0.5% 16,000 0.4% bs 
de cbas can sns 380 ~=—«170 61,000 0.3% 16,000 0.4% pe 
WEE Detasdader ven 151,533 48,430 $23,008,000 100.0% $4,068,000 100.0% ¥ 
* * * ap 
me 


Table 3—U. S. Exports of Domestic and Commercial Refrigeration 
Parts to the Six Leading Latin American Countries 


Value Value 
Country 1937-41 Yearly Average 1948 Average 
eee eters er ee $ 161,000 16.6% $ 490,000 17.7% 
BOD cosnrdcopereedcddcsesten 90,000 9.5% 576,000 23.1% 
ain s bis cinch Ws Dkehskon 108,000 * 11.3%: 376,000 15.1% 
Re ee eee ren 37,000 4.1% 424,000 17.0% 
EY 0568 6049-00505,000 506 35,000 3.9% 184,000 7.4% 
ES Shon Cth ase eeneeds 538,000 54.6% 492,000 19.7% 
, | Es ee ra ae $ 969,000 100.0% $2,542,000 100.0% 
Total Latin America ......... $1,128,000* 
*Total refers to exports to all Latin American countries. 
FOR STRONG DURABLE WALKINS... SELL 
WITH A BACKGROUND OF 
New packaged TEMPRITE saves real money for owners a a on 
| on a out, P Below Freezing, 
of Taverns, Soda Fountains, Roadside Stands, etc. size 66" High 710" High 66" High 710" High 
. . . . . 46" 7’ ‘ . 
_ You can get steamed up over the new Temprite Car- But just listen to this. The Temprite user gets up to 65” x7 ‘aa ye ‘saa “as 
bonator with little effort ...and you can sell it like hot 6450 glasses of highly carbonated water from a 20 Ib. 6'5” x 10’ 412.80 472.80 481.60 551.60 
cakes! It’s neat, compact and reliable. It gets the last tank of CO, gas. Can you top this? 65” x11’ 444.00 507.60 518.00 592.20 
full measure of instantaneous carbonation from every The stainless steel carbonator itself is highly simpli- 8'5" x7’ 385.20 440.40 9 449.40 «513.80 
tank of CO, gas—pays for itself in no time at all and _fied; contains no moving parts, and packaged as it is 8'5" x10’ = 493.20 559.20 575.40 652.40 
x saves real money for its owner! There’s no waste of | with pump, motor and relay assembly, only three 85" a 523.20 598.80 = 617.40 698.60 
ae CO, gas. No venting. No purging. simple connections are necessary for a fast, easy in- cette, RM MRD NAN 01148 
; There are no flat, unpalatable drinks. Every glass stallation. Fits in practically any location or under any aa” . og oe — neg perey 4 
. sparkles with zip and zing. Carbonation is automatic fountain. Complete assembly weighs only 59 pounds. 12’ wie WW prog yp - rope pep 
and controlled. Use the handy coupon below for full details. SPECIAL WALKINS TO ORDER. 12'4” x15’ 873.60 970.80 1092.00 1132.60 
is po. Ge ee : Ase SRPLAY OOo 124” x 18'9" 1058.40 1170.00 1323.00 1365.00 
i; | BEVERAGE 
TEMPRITE PRODUCTS CORP. es, COOLERS ‘ ——, REACHINS 
43 Piquette Avenue 
j Detroit 2, Michigan = 
| Please send me complete details on your new packaged Temprite Carbonator. | WSS 
es 1 NAME : | Products Corp. 43 Piquette, Detroit 2 \ 
ve | siniaiaee | FROZEN FOOD DISPLAY 
Says | | Manufacturers of commercial and cabinet type water mSPL Ay Cases casks 
aoe | ADDRESS | coolers, industrial water coolers, carbonators, draught HOWAR REFRIGERATOR COMPANY INCORPORATED 
| cry STATE | beer coolers, soda fountain coolers, temperature control 507 ARCH STREET, PHILADELPHIA 6, PA. 
. | valves, oil separators, equalizer tanks, heat exchangers, etc. tes aR Se 


Sscoeeeelieestineeneettiemettinemnmentienmnentiiemmtiemenetitenmene™icemestitemeen™ice Tice Tie Tic ae ee er | 


a a 2 inne et LC LACE - 
i A ae > Atop a 
f ed = $ . F a ay af of. : ee \ 
mages ee ) & 5 be Bp ee ss es 3 bom % 
Vat Qa _ i eh se \ 
perils ae ON oe : ere SF eg Pl A 7 
oe oe ‘ y 7 ng of ij oo by be fi 
bet é “ai oT) oN 
a3 wi % * im ; fl yi 4 é ij J 
ae a a ; 
pase 
‘ 
4 
ve 
a, 
sig Ties 
eee 
Eid 
tate - . 
a 
oe 
i! ee 
or ae . 
: “| 
| 
- ] 
Seine: 
Boe 3 
i 
ee : 
ae 
Boe agi O's hy Sahn am _— I te ere a Uh Ce sgn, fc gor eae i > aa 4A i. — 
Pk 5 hs Ut, Mj ee 9 ) i a EM Ses ire x a ad 9% ee *s Le iy op ae ee 
. San ae Fe ldap ce ee a age . at oa 
— 
™ 
> 
4 
: Hine 
: a ® 
, =~ 
: ee 
¢ 
~~~ 
4 
5 
i 
| wh 
¥ Fe: 7 
as ee 2 ; i, s : . P 
4 J ‘ X F ae ‘ ¥ glad S- - os. -! es: 4 = C > ‘ e : ‘ — ae ph . F : ee 2 . 
> . - is * , 5 a). * a * * a VE fo eee ae | > . & oes aa. 4 “nr cs r 


‘0 


en i A i An i An ea A ed eee 860 


rn 


‘centrate and_ specialize. 
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Handle Few Appliance Brands by Mfrs. Who 
Will Work with You, Dept. Stores Told 


NEW YORK CITY—Concentration 
on a few brands of major appliances 
provided by the suppliers whose poli- 
cies are most closely aligned with 
those of the department store is 
needed to make the store’s major 
appliance department a_ profitable 
one, according to John B. Bannigan, 
divisional manager, Allied Stores 
Corp. 

Bannigan, in speaking before the 
convention here of the merchandising 
division, National Retail Dry Goods 
Association, said in part: 

As of 9 o’clock this morning there 
were 54 refrigerator manufacturers, 
62 manufacturers of laundry equip- 
ment, 92 manufacturers of gas and 
electric ranges, and 117 manufactur- 
ers of radio and television sets. 
Obviously, no store can _ possibly 
carry them all. 

Even the store that closes its eyes 
to turnover and profit can no longer 
really play the field. If for no other 
reason, the limitations of floor space 
alone makes this kind of an approach 
impractical today. 

The natural tendency is to carry 
too many lines. If we are the least 
bit interested in running our major 
appliance, radio and television de- 
partments at a profit, we must con- 
We must 
concentrate on a very limited number 
of lines in each major classification 
and in some instances it might prop- 
erly be one. 


Disadvantages of Too Many 
Lines 


The disadvantages of too many 
lines include—high inventories, stag- 
gering mark-downs,_ slow _ turn- 
over, high service costs, too many 
returns and exchanges, but most of 
all lack of dynamic selling at the 
retail salesman’s level. 

If there is any doubt in your mind 
that the average department appli- 
ance salesman is in a fog, I would 
suggest that you do some personal 
shopping at once. The lack of prod- 
uct information on the part of most 
of our retail salesmen is appalling. 

Customers ... are greeted by a 
salesman who is confused, bewild- 
ered, and usually unequipped to tell 
a dynamic sales story. There is no 
conviction in his own mind as to 
which of the several brands carried 
by the store is really best. 

As a result, he leaves most of the 
customers that he talks to uncon- 
vinced and then turns them loose to 
find a good discount house. . 

The potential power of a major 
appliance, radio or television depart- 
ment in a department store is terrific. 
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BETTER COILS... 
am FOR BETTER COOLING 


We have the confidence of the public. 
We have store traffic, financing ad- 
vantages, more regular readers of 
our advertising, often a preferential 
advertising rate, but fail to attain 
our rightful share of the appliance 
business because we lack dynamic 
selling. 

In order to capitalize on our many 
advantages, we must concentrate and 
specialize—concentrate and specialize 
so that our sales people can find 
themselves, so that in cooperation 
with the manufacturer we can train 
them to be powerful links in the 
chain and a credit to the store they 
represent. 

Our problem is not whether we 
should confine our lines, but rather is 
one of selecting manufacturers who 
see eye to eye with us and who 


mitted to a policy of controlled dis- 
tribution and who are strong and 
courageous enough to see that it is 
followed out to the letter by their 
distributors and field representatives. 

Where will we find this kind of 
partner? Perhaps the. job will be 
easier if we have a thorough appre- 
ciation of what our contribution to 
this kind of a partnership must be. 


Qualifications of Dept. Store 


1. We must have a conviction that 
the appliance business is a profitable 
business, if we will just start to do 
some of the things we should have 
done a long time ago. 

2. We must be flexible. 

3. We must recognize the manufac- 
turer’s distribution problems and de- 
pend on our powers of persuasion to 


Gist of Bannigan’s Remarks 
At Nrvo6aA Meeting 


“In the last analysis, there is nothing wrong with the appliance 
business that a little more concentration and specialization won’t 


cure. . . . 


“The disadvantages of too many lines include . . . high inventories, 
staggering mark-downs, slow turnover, high service costs, too many 
returns and exchanges, but most of all lack of dynamic selling at 
the retail salesman’s level. .. . 


“If our choice of resources (manufacturers or distributors) has 
been wise, they will cooperate to the extent necessary to capitalize 
on our (department store) attainable potential—that is, restrict the 
number and type of other dealers, crack down on flagrantly unethical 
competition, assume a major role in the training and stimulation of 
our appliance salesman, offer us first chance at promotional mer- 
chandise, and last but not least, extend us mark-up necessary to 
make the appliance business interesting to top management.” 


motion and assortments, in favor of 
better salesmanship through concen- 
tration and specialization. ... 

If our choice of resources has been 


said is this: The department store 
has become the most successful mass 
merchandiser by virtue of their 
highly promotional technique and a 


are genuinely interested in develop- 


ing our long-range programs. obtain a _ satisfactory working ar- 


rangement with him. 

4. We must recognize the impor- 
tance of manpower and be willing to 
invest in personnel capable of ob- 
taining our objectives. 

5. We must realize that while an 
occasional promotion may be in 
order, it is constant advertising, 
dramatic displays, and dynamic sell- 
ing that are the real answers to a 
successful major appliance operation. 

To sum up in effect what I have 


Qualifications of Supplier 


Let’s list the qualifications of a 
proper partner in this very serious 
business marriage! 

1. We must choose a manufacturer 
who makes a line of products that 
are dependable and offer sales possi- 
bilities consistent with the amount of 
investment of money and effort that 
must be put behind the line to suc- 


reputation for assortments. 

The appliance business, which be- 
gan as a specialty selling business, 
is by its nature alien to typical de- 
partment store operation. 

The department store, because of 
its position in the community, is the 
most logical agency to do a large, 
profitable appliance business. 

The situation, therefore, requires 
a re-orientation of typical department 
store thinking, and a shift in the 
relative emphasis placed upon pro- 


wise, they will cooperate to the ex- 
tent necessary to capitalize on our 
attainable potential—that is, restrict 
the number and type of other dealers, 
crack down on flagrantly unethical 
competition, assume a major role in 
the training and stimulation of our 
appliance salesmen, offer us _ first 
chance at promotional merchandise, 
and, last but not least, extend us 
mark-up necessary to make the ap- 
pliance business interesting to top 
management. 
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cessfully sell it. ... 

2. Our resources should have a 
genuine appreciation of our stores 
sales possibilities to a point where 
they really want to do business with 
us, and having that true appreciation 
should be willing to take a long- 
range viewpoint with us. 

This might even mean being pa- 
tient during a period when we fail 
temporarily to make the arbitrary 
sales objectives that have been set- 
up by the slide-rule boys in the 
statistical department. 

3. In order to qualify, our resource 
should understand the specific char- 
acter, sales promotional techniques, 
and problems of a department store. 
It is well recognized that the follow- 
ing and popularity of a department 
store is gained through good service 
and a liberal adjustment policy. 

It follows, therefore, that if the 
resource wishes to capitalize on this 
acceptance and _ popularity, they 
should be willing to extend to the 
store a mark-up that is consistent 
with the type of service and atten- 
tion that they know the department 
store is prepared to render. 

They should also recognize that the 
department store is their best means 
of liquidating promotional discon- 
tinued models and to some degree, 
the department stores continued suc- 
cess is dependent on an occasional 
special value promotion. 

This surely does not give the store 
license to expect off-priced promo- 
tions whenever they need them or 
when they would be detrimental to 
the best interests of the manufac- 
turer. 

What I’m suggesting is merely 
that when, as, and if promotional 
merchandise is available, that it be 
offered to the department store first 
because they are best qualified to do 
the promotional job necessary to 
liquidate it quickly... . 

4. Probably. most important, we 
should select for our partners manu- 
facturers who are genuinely com- 


--- that you have the 
most practical design ? 


A SAMPLE MAKING Depart- 
ment has just been established. 
Experts in shelf making can take 
your latest drawings and assem- 
ble actual full sized samples for 
your consideration. 


...that your wire shelves 
are low cost? : 


Make sure! 
Titchener’s wire forming special- 
ists can make your shelves better, faster, cheaper. Send 
sample or print for analysis and recommendation. No 
charge or obligation, of course. 


-..that your product has 
maximum sales appeal? 


Learn whether 


If You're Interested in Refrigeration 
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. You'll want a copy of the new 
(>, DEPENDABOOK ».. 1s 
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a Refrigeration 


{Pa rts\Catalog £ 


DEPENDABOOK Number 150 
is jammed full of illustrated 
refrigeration parts and sup- 
plies at rock-bottom prices 
...Depend on the DEPEND- 
ABOOK. Write for your 
copy. 
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The HARRY ALTER 0. 


1728 S. MICHIGAN AVE., CHICAGO 16, IL. 
134 LAFAYETTE ST., NEW YORK 13, N.Y. | 
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} CLINTO. 


New lustre-zinc plating as applied by 
Titchener is better three ways. It’s brighter 
than chrome... three times more enduring 
... one-third as costly. See for yourself— 


f 


send for free sample. 


..- that you’ve considered 
every possibility ? 


Be sure—consult Titchener, 
wire forming specialists for 63 

years. Ask for: (1) expert analysis of 
your problem and cost-saving suggestions; 
(2) more information on Sample Making serv- 
ice; (3) free sample of lustre-zinc plating. 
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OQ How Can Excessive Humidity Be Reduced In Fur 
* Storage Vaults Served by 2-Compressor System? 


Editor: 

I am an operating engineer at 
Frank R. Jelleffs, Silver Spring, Md., 
store and my problem is we have a 
fur storage vault designed to hold 
12,000 coats. The refrigeration sys- 
tem is by Carrier, 5F40-149, two 10- 
ton compressors hooked in parallel 
but No. 2 cannot run unless No. 1 
is on. 

I went to work here Feb. 11, and 
the first thing that I noticed in the 
fur vault was water leaking out of 
the cracks in the west ceiling of 
vault No. 4. It was quite noticeable. 
I called it to the attention of the 
manager and I was informed that it 
was condensation of the air trapped 
in the ceiling. The ceiling is pan 
construction with hung ceiling of 4- 
in. cork and 1 in. hard finish. 

We started the refrigeration units 
up in March after two and one-half 
days. The motor on No. 1 compressor 
went bad. It was out three weeks. 
When it came back I started it up 
again, and the next day I had to shut 
down on account of the workers mak- 
ing some changes in the sprinkler 
system. After they left I thought it 
would be a waste of money to run 
all four vaults as we would not fill 
them up this year so I cut out No. 2 
compressor and Nos. 3 and 4 vaults. 

After the Nos. 1 and 2 vaults had 
been on about four days and the 
temperature staying around 36°, I 
noticed a few drops of water on the 
floor under the duct so I looked 
around and the water was leaking in 
several places around the ductwork. 

Then a light switch went bad and 
when I changed it, the conduit was 
full of water. I plugged the conduit 
up in the outside panel box, and-that 
helped some. The man in charge of 
the furs said the humidity was too 
high so I made a sling psychrometer 
out of two thermometers and it 
registered 36° db. and 36° w.b. 
which is 100% humidity. For a week 
it has registered 100% humidity. 
Today is the first it has dropped. It 
is now 82%. 

How can I get rid of the excess 
humidity in a hurry and where can 
I get the latest dope on storing furs 
and the humidity and temperature to 
keep the vaults. This is a two-tem- 
perature job; it is set for 35° and 15°. 

WILLIAM LUDWIG 
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/2 CEILING HEIGHT. 
Duct layout for cold storage vaults at Jelleffs store. 


A User Should Either Add Insulation to Walls 
* Of Vaults or Install Additional Compressor — 


In reply to your letter, kindly be 
advised that not having all of the 
detailed information on this job, I 
am not able to give a complete 
answer. But from the information 
and sketch submitted, we can arrive 
at a general discussion of the prob- 
lem. 

Because of the nature of the prob- 
lem, I have broken it down to various 
phases, which are given in general 
terms. 


ROOM CONSTRUCTION 


Fur storage room construction is 
the same as any cold storage room 
with an entrance from the outside 
having an air lock, made with small 
anteroom with regular outside door. 
The door leading to storage room 
should be a standard refrigerator 
door. 

The insulation should range from 4 
in. to 6 in. of good corkboard and 
installed in 2-in. slabs with staggered 
joints and should be done by skilled 
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ANSUL WHOLE- 
SALERS are ready 
and equipped to 
render an _ intelli- 
gent, co-operative 
service to refriger- 
ation service engi- 
neers on problems 
which arise, from 
time-to-time, in the 
operation of re- 
frigerating systems. 


T CHEMICAL COMPANY 
REFRIGERATION DIVISION, MARINETTE, WISCONSIN 


ANSUL SULFUR DIOXIDE, ANSUL METHYLICHLORIDE, ANSUL OIL, KINETIC’S “FREONS” 


REFRIGERANTS 
The Quality Standards of the Industry 


ANSUL REFRIGERANTS are the undisputed quality 
standards of the Refrigeration Industry . . . and this en- 
viable recognition is protected and maintained by strict 
laboratory control of every step in the manufacture of 
Ansul Sulfur Dioxide and Ansul Methyl Chloride. 
Every cylinder of Ansul refrigerants is individually an- 
alyzed and carefully inspected to safeguard the rigid 
standards of purity and dryness and to insure maximum 
safety in handling. 

For more than a third of a century, Ansul has both 
pioneered and led the field in the production of sulfur 
dioxide for refrigeration purposes. . . . Ansul methyl 
chloride has gained universal recognition in the in- 
dustry for its unsurpassed quality. 


workmen. It must be made moisture 
and vaporproof to eliminate the in- 
filtration of moisture into the room. 
If not properly installed and all 
cracks and joints sealed properly, 
water vapor will enter room and also 
ruin the insulation. 

This infiltration of water vapor will 
impose extra latent load in the space 
which will give a higher relative hu- 
midity than what is designed for. 
Normally it will be practically impos- 
sible to reduce it. Moisture accumu- 
lation in the insulation will freeze to 
ice during the killing cycle and when 
room is returned to normal storage 
temperature, the ice will thaw out 
and drip to the floor or on the furs. 
Too much moisture infiltration may 
also lead to a defrost problem on the 
air handling unit. 


NORMAL OPERATION 


Normal operation of fur storage 
spaces is to store furs at 35° to 40° 
F. with about 40% relative humidity. 
Early in the storage season carry 
room temperature down to 15° F. for 
a few days for killing of the moth 
eggs. Then raise the temperature of 
the room up to 40° F. for a few more 
days and again lower the tempera- 
ture of the room to 15° F. for several 
days more. Then return the room 
temperature back to 35° to 40° F. 
constant temperature operation. With 
this cycle ail moths or carpet beetles 
will be killed. Once or twice during 
the storage season, apply the same 
cycle as a precautionary method. 


LOAD CALCULATIONS 


In calculating the refrigeration 
load for your problem, let’s set up 
the required information. 


1. 35° F. normal operating storage 
temperature. 

2. 15° F. killing temperature. 

3. 100° F.. outside design conditions. 

4. 4-in. cork insulation. 

5. 1,000 watts lighting load. 

6. 20° temperature difference (t.d.) 
for air-cooling unit. 

7. 18-hour operation per day for 
compressor on normal operation. 

8. 24-hour operation per day for 
compressor on killing cycle. 

9. 2.3 B.t.u. per sq. ft. per 1° differ- 
ence in temperature for 24 hours for 
4-in. cork slabs. 

10. 11,746 sq. ft. is the total area 
of all walls, ceilings, and floors of 
the fur storage rooms. 

Load at 35° F. normal storage: 

11,746 sq. ft. x 2.30 x (100°—35°) 
= 1,750,000 B.t.u. per 24-hour day. 
1,750,000 B.t.u. 
= 97,500 B.t.u./hr. 


18 hours 

Lighting load = 1,000 watts x 3.42 
B.t.u. = 3,420 B.t.u. per hour. 

Total load for one hour = 97,500 + 
3,420 = 100,920 B.t.u. 

The refrigerant temperature is 
35° — 20° so t.d. = 15° F. 

Load at 15° F. killing cycle. 

11,746 sq. ft. x 2.30 x (100° — 15°) 
= 2,300,000 B.t.u. per 24-hour day. 
2,300,000 B.t.u. 
= 96,000 B.t.u./hr. 


24 hours 

Lighting Load = 1,000 watts x 3.42 
B.t.u. = 3,420 B.t.u. per hour. 

Total load for one hour = 96,000 
+ 3,420 = 99,420 B.t.u. 

Killing cycle temp. diff. (t.d.) = 
99,420 B.t.u. 
———————— x 20° = 19.6°. 
100,920 B.t.u. 

Killing cycle refrigerant tempera- 
ture = 15° F. — 19.6° = -4.6° F. 


SELECTION OF EQUIPMENT 


The compressors must be selected 
on the killing cycle rating or 99,420 
B.t.u. per hour at -4.6° F. suction 
temperature. 

Each air-handling unit in this case 
can be selected by pro-rating the 
area in square feet for the rooms 
they refrigerate. In this case vaults 
Nos. 1 and 2 have 5,004 sq. ft. and 
vaults Nos. 3 and 4 have 6,742 sq. ft. 

The air-handling units should be 
selected on normal operation or for 
a total load of 100,920 B.t.u. per hour. 
then, 

5,004 sq. it. 
———- x__ 100,920 Btu. = 
11,746 sq. ft. 

43,000 B.t.u./hr. for vaults 1 and 2. 
6,742 sq. ft. 
————— x 100,920 Btu. = 
11,746 sq. it. 

57,920 B.t.u./hr. for vaults 3 and 4. 

These cooling units should be based 
on a 20° t.d. or 

Unit for vaults 1 and 2 = 
43,000 B.t.u. 

—————————- = _ 2,100 B.t.u. basic 
20° 
rating. 

Unit for vaults 3 and 4 = 
57,920 B.t.u. 
——————-_ = _ 2,896 B.t.u. basic 

20° 
rating. 


SIZE OF EXISTING EQUIPMENT 


In accordance with your letter two 
5F40-149 Carrier compressors are in- 
stalled. Each of these units accord- 
ing to rating sheets have a rated 
capacity of 35,000 B.t.u. when oper- 
ating at -5° F. suction temperature 
and 100° condensing temperature or 
116.9 p.s.i. condensing pressure. 

I cannot suggest anything about 
the air-handling units because you 
did not give any size. But they 
should be selected as per calculations. 


CONCLUSIONS 


My findings in this problem as in- 
stalled show the following: 

1. If the compressor rating is 
35,000 B.t.u. and required load is 
99,420 B.t.u., therefore this job re- 
quires three compressors of this size 
or 105,600 B.t.u. As two compressors 
are installed, then it requires the 
installation of one more compressor. 

2. If this additional compressor is 
not installed, it is necessary to apply 
an additional 2-in. layer of cork 
throughout, making a total of 6 in. 
thickness instead of 4 in. as at pres- 
ent. The factor for 6-in. cork is 
1.77 instead of 2.30 for 4 in. If this 
is done the two existing compressors 
would meet the problem. 

8. There are three major reasons 
for all this water dripping from 
existing ducts, and at cracks in the 
walls: first, the air coming into the 
room from the cooling units has a 
dry-bulb temperature a great deal 
lower than the dewpoint temperature 
in the room; second, there is not 
enough compressor capacity or thick- 
ness of insulation; third, I believe 
that a poor job of insulation may 
also be the cause. 

4. There will always be improper 
operation on this type of job where 
cooling units handle more than one 
room. Also where compressors han- 
dle more than one cooling unit unless 
the cooling units are to operate to- 
gether at all times in the same 
manner. The proper system in this 
case would have been to use a cool- 
ing unit and a compressor, for each 
vault. The cost may have been 
higher but the operation would have 
been the best. ; 

5. All electrical conduits and con- 
trol panels for low-temperature in- 
stallations should be installed outside 
of the room at least 6 in. away from 
the cork insulation. .Where the con- 
duit comes through the cork slab for 
the lighting fixture, such conduit 
should not extend below ceiling. 
Lighting fixtures in the room should 
be vaporproof. In this manner vapor 
will not condense in the conduit. 


JAMES J. LASALVIA 


Your Copy of & 
the 1949. = 
AUTOMATIC CATALOG -- 


AUTOMATIC’S new 164 page 
WHOLESALE Catalog is now off 
the press... 


yours on request! 
And, with it, you get our free price 
service, if you desire it. Write for 
- your copy of the catalog now, on 
= your business letterhead. 


Automatic Heating & Cooling 
Supply 

Div. of WEIL-McLAIN COMPANY 

647 W. Lake St., Chicago 6, Ill. 


For Single or Continuous Display of 


Small, medium or large stores—all are prospects 
for the Sherer Model UL-2610 Self Serve Display. 
You can sell it singly or in multiples of two, three 
or more for display of dairy products, produce, or 
meats. Well-known Sherer quality plus ten out- 
standing features make UL-2610's easy to sell . . . 
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SALES 
OPPORTUNITIES 


Dairy Products, Produce or \Meats 


a repeat sales builder . . . and the biggest value 
your customers’ money can buy. Multiply the sales 
opportunities of UL-2610 by the 39 other nation- 
ally advertised Sherer models of all types and 
sizes and see why a Sherer franchise will build 
your volume, profit and reputation, 
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1s. HIGH 
AND 
LOW BOY 
MODELS 
“ LARKIN 
is 
is WALL 
e- HUMI-TEMP 
rs ‘ 
he F 
or. Quality speaks a language every- 
is . body understands. Wholesalers, 
ly dealers, and users alike know that 
rk the name Larkin means quality— 
oo of workmanship, materials, and 
“ F performance. 6 
te Manufacturers of the original Cross-Fin 
. Coil — Humi-Temp Units — Evaporative 
11s and Air Cooled Condensers — Air 


rs Conditioning Units and Coils —Direct Ex- 
pansion Water Coolers — Steel Vacuum 
Plate Coils — Heat Exchangers. 


<< WATCHDOG OF THE NATION’S FOOD SUPPLY 
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ve INFORMATION IN A HANDY FORM 
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‘SS 4 Ss z Commercial & Indus- 
:0- Ces trial units. Including 
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COMPLETE @ PAY ONLY *1 A MONTH 
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“ Get Wocbilgation Uniess Satiatied. ASK TO SEE TF. 
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de AUDEL, Publishers, 49 W. 23 St., N. Y. 10 
MAIL AUDELS NEW REFRIGERATION GUIDE for free 


Year-Round System In Baltimore Radio Station Wins Local Award 


LEFT: Broadcasting 
Station WBAL’s air 
conditioning system 
takes care of five 
studios, one audition 
room, and a master 
control room. Num- 
ber of building occu- 
pants averages 400. 


|) 


Fiske, Consulting Engineer, 
Surveys Refrigeration for ECA 


NEW YORK CITY — David L. 
Fiske, local consulting engineer, has 
been engaged by the Economic Coop- 
eration Administration for a three 
months’ survey of refrigeration in the 
Mediterranean area, where a number 
of freezing, storage, and food pro- 
cessing plants are projected. 

Fiske is a former secretary of the 
American Society of Refrigerating 
Engineers. He was recently appointed 
ASME representative on the ASA-B9 
Safety Code Committee. 


Use of Fans In Ventilating 


Is Covered by New Booklet 


MOLINE, Ill.—Application of pro- 
peller fans for solving ventilating 
problems in industrial, commercial, 
and institutional buildings, is de- 
scribed in a 12-page booklet ‘1001 


“4 Femit $1 monthiy until price of $4 ts paid. Otherwise Ventilating Problems Solved,” offered 
or } eran by The Herman Nelson Corp. here. 
tit pt The booklet illustrates photogra- 
eg tins phically many actual installations in 
ld Occupation - factories, processing plants, stores, 
Employed by ----' R-12 and institutional buildings. 
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The DRIERS with the Pts Features 


* MODERN DESIGN 

* EFFICIENT OPERATION 

* REFILLABLE AND NON-REFILLABLE TYPES 
* ALL BRASS CONSTRUCTION 


For complete details and specifi- 
cations on the New Driers and 
other Superior products, ask your 
Wholesaler for a copy of our NEW 


OFFICES IN PRINCIPAL cities * 


Catalog R3. 


(or a copy may be obtained by writing to us) ae 


1509 West tiserty | 
STOCKS. CHICAGO (6) - 


Baltimore Group Cites 


Contractor's Work In 
Air Conditioning Job 


BALTIMORE — The super-modern 
new building of Broadcasting Station 
WBAL, in Baltimore, is air condi- 
tioned with a system which won the 
Building Trades Award for the Paul 
J. Vincent Co., who made the in- 
stallation. 

The structure is 116 ft. long, 89 
ft. wide, and 44 ft. high; it com- 
prises three floors and a basement. 
The entrance, corridors, general 
offices, and executive offices are on 
the first floor. Seven studios are dis- 
tributed among the floors above. The 
average number of occupants totals 
400 people. 

The Paul J. Vincent Co. won the 
Craftsmanship Award from _ the 
Building Congress and Exchange of 
Baltimore because of the mechanical 
perfection of the over-all job, which 
includes a complete ventilating, heat- 
ing, and air conditioning system. The 
temperature and moisture conditions 
maintained inside the building aver- 
age 76° dry bulb and 50% relative 
humidity. 

The conditions in each studio are 
controlled by re-heaters placed in 
the ducts which supply air to the 
room. This prevents overheating or 
under-cooling in any portion of the 
building. These spaces are divided 
among five studios, one audition 


room, and the master control room. ° 


Each studio has its own system, 
with the necessary heating coils, 
cooling coils, fan, and acoustically 
treated duct system. The other parts 
of the building are supplied by a 
separate hook-up. 

The’ refrigerating system uses 
“Freon-12” under direct expansion. 
The three Frick “Eclipse’’ compres- 
sors, each of which has four cylin- 
ders, are driven by 30-hp. Century 
motors of the double-squirrel-cage 
type. The six fan units, of Clarage 
make, have a total capacity of 
22,000 c.f.m. Johnson Service controls 
are employed. The heating system is 
operated with low pressure steam. 


RSES Grants Charter 
To Rio Grande Chapter 


HARLINGTON, Tex. — The Rio 
Grande Valley chapter of the Re- 
frigeration Service Engineers Society 
recently was granted its national 
charter. 

President of the new chapter is 
H. P. Dickerson of San Benito. Oscar 
Geer of Brownsville is vice president 
and C. Caston of Weslaco is secre- 
tary-treasurer. 


26, PENNA 
JOBBERS, EVERYWHERE 


VE. PLTTSBURGH 
tOS ANGELES (15) - 


SWIFT 


Pulleys and Fan Blades 
Industrial & Variable 
Speed Pulleys 


Standard equipment with most 
refrigeration unit manufacturers. 


Sold By All Better Jobbers 


Swift Manufacturing, Inc. 
1455 E. Nine Mile Road 
Hazel Park, Mich. 


ABOVE RIGHT: The three Frick 
“Eclipse” four-cylinder compres- 
sors help maintain an average 
76° d.b., 50% r.h. condition 
throughout the building. 


RIGHT: Gloria Halliday, singer, 

is one of 400 persons who bene- 

fit from the installation made at 
Radio Station WBAL. 
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PAT. NO. 2, 297,928 


A Complete Unit for a Complete job 


You're always sure you're getting the very best in efficient, eco- 
nomical packaged air conditioning when you specify Governair— 
the original patented design! 

This complete unit is easy to install—requires only simple elec- 
trical, water and duct connections. Built-in Evaporative Con- 
denser keeps water usage down to a minimum. Governair 
engineering assures correct co-ordination and balance of all 
functions. Generously proportioned heat transfer surfaces pro- 
vide maximum performance and economy. 

Choose Governair completely packaged air conditioners and 
you'll always do your best! 
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EVAPORATIVE UNIT BLAST COILS FOR 
CONDENSER COOLER HEATING & COOLING 


‘AIR CONDITIONERS 


= 


ae “ 


oa i r Thien es : ee oS BMS a o= x . ine ; ‘ pies : aw f ; tS ea ee f of : ia 
SSS eee 
on — SEEGER SI OOS OO: ORR ETT 
i or . a a a ie - 
‘ Re tae, ee > oe > : ee Gc se ay 
a SA fy -& Perea 3 |. a ef i 
, Cen . : j iti stall | sttnnsemaned . mea 4 i Aves 
J So fo a y. oe ave 2 + i, RR AOE 5 4 t ba: 
lll Tht et ie ~<a Ae 2 
be ore ee a i Dk oa ' fom t i ; i oe i 
ae te = ee i Neg 2 i a pal ' j nt | j a} > | if i é tae 
a gn SU ae Ae ey . rw ae | ay ~ 1 TE! beams a 
ee fe + enh) one 2) | | 
% a: a * is Ei % i ; 4 } ' | =| ¥ 
pte a ae ee 7 . i i H 4 : i 44) ae 
— a toe — if ae ‘ ier s i : ~ Be j i ‘ i | a } if] omg 
a oa a Se ee -q ee e ] ew ey a 
ie eae x - ~ *, eee: 2% aa a _ Hf 2) aS | { Py bts 
EEG arp 3 4 ae 3 fs] ae oat & rome ¢ ‘its ~ | i * 7 | r os) cs 
oF a fs ae ae = * 3 ee 3 2 2 - tes bs the ~a “ > 5 "t ‘3 3 j ; 4 2 has 
nes So “ee is. ee P ge ag tity #% 2 i af, = 5 » - e o. Fs “ y P - BEY 
Poi Bees oe . ; Sh ae . . ie. pie ‘ ; a ; — re 
Be ee = ae : z . — =~ Bo * os ¥ P my A ae “ “ o 
= 4 oe eS oe ae Ex : i x i 
ae chess os =a . / a Kart Yo a, 3 4 tay Fe re he ae 4 ig 
- > oa” ae at os atl ni So ps 
Sse Pea od Sie s “? : MO ed pe a a : +] by ; ' 
Sage oe eae | ae et Se: t <9gt rs) ae. 7, = a ? 
“SEEN ee re ae eas pay ES . ; Minus : OAR « Gans : ¥ = ow mee = 
a i oo =a rer ¢ = “oa PS ase” _ s ; 
2S a — a Oe ERS iP he 2 ee Pe eee : u 
ee ee é PS an = aa ei Aye an , nee anes 2 Px eh a Tr: i 
ee oe as § y a : oe soins 2 ae rs —_? ‘ag Ri ee Borg ee nee Tig B 
2 Bee g = oe a { hw os - So ser» 4 ate huh ~~ + % Sa f: bso 3 - bg a + a fi 
ee aes ES . & cee e aes 7 iid pee ee he or =a Bete EF . A ~ as shy “2 
ae at eo $y ee recat i Pe ‘ oh ee de 3 Tor meg ai tho aR es we ane ine : 
0 Ses pe ae LO twig - Ss is 
Mee : BeBe enc . : 2 oh % ie aie aetna se 7 a oaks a. 
Gres ks a Roe = aseptic tet ce Oe ‘ ‘ $ Tay se oe f 4 ip mt . (ayy 
re Bes . ae we yea er 22m * elt $ wy or eg eS ie vray ii. 3 4 4 
ae STEN Sy 8 tie es : ba h Pmt. bes 7, ' Bi. ; 2S ae hee 
2 Fee 8 a . Ye Racal ieee Se m: 
Bo 2 : . oy ae . é * o® Bry! AYA Pre ‘ee & B | in 
=| sagt : ee rad s te a Roles 3" a 
2 q OS Be aes Wak i .- 7 
i ere BS BOS os ‘st ge as 
be : seas ea 
= F i. él = ® +: at 
—_— 7 ee ! ea ae SF % es 
y . ‘ ere 2 ; ' a ba ee oe ne eae 
~~ ~~ « ss : ie es fore rs te = ~ ‘lie 
ae © et soe wi — coiammttinds . ay cea ee ” ar 
— - re rn ae a . ae sii 
Pires ee ee ee ogy” = 
% 
~~ * * * : : oa « i 
iret eee e Bove 
—.: wae Se a 
yy Po aah Geek «g Ge ee ei? f as 
ag a Do 3 ~ = : 
. = a — g 
< f ' 
ve 3 ' ee ; 
-— . 4%. Wats Mh : 
& 3 er 
Fs wr ™ Qs . at i 
< » — 
we ‘ = a " > . 
ee oe SD y q 
TC aaa j an 
ee eee : . 
: ts see Pee . . re, 4 a 
y - ; nian! = 
_— - - a ae = — | i ak 
- Soe re — ie | a ee 
ae See " cs Beery. vi, Sk P + 
ee : : arene our best + <\:  e- 
Be. 5 
. , " nah 4 
— liven “specs” demand Your O° i | 
} ; = " ’ = 
| — — | Ir re . s 
/ a ye | . 
1 oT” | Cow. 4 
ee | \ f 17 Bt ene H a Ta { ; ; 
| —" | “4 pot s 
| < - e § ’ ——— ttt 
| * q { a w aS | ; a ; 
| a ete ee eS q - 
| ‘€ a - i F a 
| J 7 ke. . a 
; | *comp ) W\ a - 
| § rn Bu ti: pa re. ‘ » 7 7 ‘3 : 
| 3 ot (ca a MO Wi : . ae sie 
t 5 \yleaniameateate = : 8 | 4 ® - E ae 
4 2 4s eee a ‘ aes is iva 
Raw CONDITION 4 
i -- ain, CONDE | 4 
ae pee 2 ak et = ‘Se 
| 2 « Ro oe A Seas i eg : ae Be 
. “ NERS ee BOO A SO oe es v PRCT OR na goes hata 
Se 3 eae eo Re ae hot SERN To ae RS I a one Oe > Begeats 
: Gees Se My Oe ee 
. oe oe ee q al : see oe a oot - Bi a all RE se Oe hy i. a S : Se : 
Seta Soa SE Saas erg? et Bt CRs Rite ae ES ake? 2 Si neler aa i e ¥ ie. Spite fi + r i SS Soe ae 
TS ee : le be es ms He oe oes tg BUNSEN ta 
; y tena H ee — es MRS iB Fe ha a tae eS : ie ee adh ; Soe wae SS. 
J ai FF SPU = Ree EL b—— ee eee ‘SOS Oe oo eee he: * : Spree! Sy Bi ae’ 
= Fg. ay oO We mn LAwea, | ye ee ee ee 
‘aml ~ ee cts HE Superior : ome — Ab i . oe ae 
athe wa : MES ae a ; Mee | “y t| ; sere | | 
iyate f . | a : — ae Bi ik. oe 
f. | PER . . xs 4 ae . , ia . ag “a — - eit Re ss eee : 
= ee. e oe we ee —— 4 oe ts ie i _ a 
pak Be Pe — ee ee _— —_ See Rey ae a 4 " . ‘< 2 ae 3 ~ se 4 - “ - pve eS t, 
am SF ae haere Pe = = | ee) es i > ee a i ate taal Te Se : 
a ” | | a7 eet a . “a ss 
a". . 2 Stet ee “J wn i re Peg wey a o “a ee co €G ~ : “si Pcs 8: Sees 
— Teme ; t , . tt BSE \. om : cnt eo a a See: eo ees 
} ei j aw ee 
See j et ang SS 
: SS Shanta re __ Speer oct ce ere S55 | . : 
3 1 ay > = concen c gocregnren crore: omny a Te hy ‘ 3 
r ‘A A a4. 
i: — 
eens 
ane 
: a 
4 
mC a ; 
a 
5 i Y } | 
a me — 
‘a \\) se Sensei ianaROREDSRSISURIDNOMEIEOUaNOSISREEaNSSUTSROS NEN — 
ge Sf, 
: it Sy fo _— ; 
mo oc ae \ zs 
Ss 2 AIR CONDITIONER . 2 
ad aa . sei . = 
° irk 2 Ate SR. ie 
; ° ‘ a ee be : , ; g rev : q i 
? 7a —— oF ORIGINATORS OF COMPLETELY PACKAGED ia 
‘Ce ; ee 2 Se : é + i 
~ eN eas es , ~ ‘ a 
z , 5s0® 4 be iS ot ate 
= | ee A FE coe on 
: Ty : pa Pec - ae ‘ as 
“e Sit Valve and wm : = . ne 
s he oipe = : _— 
oo” | | __ GOVERNAIR CORPORATION + S13/N. BLACKWELDER + OKLAHOMA CITY, OKLA. or. 
Be ee Ts Hoe oe eee GS Se i oe pee ates x Pe eee Soe eI SER OES Ge cats se RT SUSE Ae ‘a 
; < 
2 at 
, BS: z j : oil i . sf 4 : be ° : “ wok  ® : : - ’ . f é - 4 5 - of =» * a -* ~s bo ; ~ <i 
~ —F. y ~) eo. ee a — da ; ee ee me af , > =? oe a ee a ne E x a < >. 7 = 


22 


AIR CONDITIONING & REFRIGERATION NEWS, JULY 11, 1949 


3 Revisions In ASME Code on Refrigeration 
Pressure Vessels Sought by Carrier Engineer 


CHICAGO — Three recommenda- 
tions for changing the ASME code 
on refrigeration pressure vessels— 
(1) set up specifications for refrig- 
eration use exclusively, (2) establish 
an examination service, or (3) use 
the specifications for welded pipe— 
were proposed by a Carrier Corp. 
engineer before the recent general 
meeting of the National Board of 
Boiler and Pressure Vessel Inspec- 
tors here. 

“It is our belief that the refrigera- 
tion industry is being unduly re- 
stricted by the present 1946, Section 
8, Code and the proposed revisions to 
that code which were drawn up pri- 
marily for equipment of an entirely 
different purpose,” asserted F. D. 
Stevens, Carrier product engineer, in 
outlining one manufacturer’s view- 
point. 

“From the period 1911 to 1934-35, 
by far the majority of the refrig- 
eration and air conditioning busi- 
ness was of the large, custom-built, 
central station type, using large 
slow-speed compressors. Due to the 
fact that this equipment was prac- 
tically all custom-built and in com- 
paratively small quantities, there 
was practically no repetitive process 
equipment being produced,” Stevens 
recalled. 


Rise of Self-Contained Units 


“During the period from 1934 to 
the advent of the war in 1941, the 
self-contained air conditioner from 
2-hp. to 5-hp. became quite popular 
for various reasons: 

“a Completely self-contained, 
thereby not requiring the attention 
of an operating’ engineer. 

“2. Could be sold and easily in- 
stalled in the field. 

“3. Lower cost. 

“4, More flexibility as to location. 

“However, it was not until 1938 
that the market justified mass pro- 
duction on a repetitive process basis. 

“During the war there was little 
thought given to the design or manu- 
facture of the self-contained air con- 
ditioning unit, since the industry was 
occupied with war problems and the 


Fig. 1—View of a com- 
pressor compartment in 
a self-contained air condi- 


tioner. 


special production necessitated by its 
requirements. However, since the war 
the production of self-contained air 
conditioning units has increased tre- 
mendously. 

“It is not uncommon today for a 
manufacturer to produce 50 to 100 
self-contained units a day of exactly 
the same design and construction. 
These units are all repetitively manu- 
factured, using the same design, the 
same processes, and the same factory 
equipment. This mass production per- 
mits good tooling, quality control, 
and complete processing resulting in 
a much better quality product than 
in job shops,” said Stevens. 

In tracing the development of the 
present-day self-contained air condi- 
tioner, Stevens illustrated his conten- 
tion that modern design makes un- 
necessary some of the restrictions in 
question by showing slides of Carrier 
conditioners. Fig. 1 shows the cont- 
pressor compartment of a _condi- 
tioner. 

“The compressor is on‘ the right 
and on the left is a standard motor 
directly connected to the compressor, 
both of which are mounted on a 
spring base. In the back can be seen 
the combination condenser-receiver 
which is the only pressure vessel in 
this unit. In this shell the refrig- 
erant gas is condensed and a suffi- 
cient quantity stored to permit pro- 
per functioning of the system. 

“The condenser-receiver is located 
in a well protected spot and should 


MODEL H-1 


HALIDE REFRIGERANT 
GAS LEAK DETECTOR 


Find leaks involving all chlorinated hydrocarbon ° 
refrigerants quickly and accurately with Turner’s 
highly-sensitive Model H-1 Halide Detector. This 
blowtorch-type burner employs a simple chemical 
principle... flame becomes green whenever gas is 
present in the area surrounding a defective cooling 
unit. Designed and constructed throughout for long, 


i dependable service. 


Has a flexible exploring tube 


for easy probing in “hard-to-get-at” places; holds 
one pint of alcohol fuel; measures 8” from handle 
to tip of burner x 744” high x 44%” wide; can also 


be used as a blowtorch. 


AVAILABLE FOR IMMEDIATE DELIVERY 


Made by the manufacturers of nationally-known 
Turner Blow Torches and Fire Pots 


THE TURNER BRASS WORKS 


Po sycamore 


res te est Ee 


not be subject to any mechanical in- 
juries such as might occur if it were 
outside the unit, located in an ex- 
posed area. 

“Most self-contained air condition- 
ing units are of this general design 
and from the cost standpoint it is 
necessary to build a standard pro- 
duct without deviations of design, 
except for different electrical current 
characteristics. The condenser-re- 
ceiver is not changed in the field, the 
only connections being made to it 
are the water inlet and outlet and, 
in areas where local code or public 
safety dictates, a line from the pres- 
sure relief device, and here we do 
not mean a fusible plug, running to 
the outside of the building. 


System Must Be Tight 


“For many reasons it is impracti- 
cal to provide for more than a nominal 
charge of refrigerant in the system 
of self-contained type of untis or 
condensing units,’ Stevens explained. 

“Therefore, it is absolutely impera- 
tive that the complete system be 
tight and that no refrigerant be lost. 
Quite often, if more than a few 
ounces of refrigerant is lost, the 
system becomes inoperative and, 
therefore, it is necessary to have 2 
serviceman locate the source of the 
leak, repair it, and insert a new 
charge of refrigerant. 

“Good engineering requirements 
specify that the system must be suffi- 
ciently tight so that not more than 
four ounces of refrigerant will leak 
out over a period of five years, under 
normal operating conditions. 

“It is also necessary, in order to 
secure a high degree of performance 
of the parts of the system, principally 
the compressor, water pressure regu- 
lating valve, high pressure cutout, 
thermal valves, etc., to have a bone- 
dry system, in fact, outside of public 
safety, having a system that is leak- 
proof and dry is probably the most 
important requirement of a refrigera- 
tion system. A dry system is much 
more important when hermetically- 
sealed compressors are used than 
with open types. Having a system 
that is tight and dry, no internal 
corrosion can occur. 


107,000 Air Conditioners Sold 


“From a study of available Depart- 
ment of Commerce data, we find that 
over the period 1940 to 1948 inclu- 


| sive there has been a total of ap- 
| proximately 107,000 2 to 5-hp. in- 


clusive, self-contained air condition- 
ing units and 106,000 2 to 5-hp. in- 
clusive, condensing units sold by the 
industry. These figures are presented 
merely for the purpose of showing the 
size to which the self-contained air 
conditioning unit and condensing 
unit has grown within the past 
years. 

“It is interesting to note that in 
1947 there were sold 23,000 condens- 
ing units and 24,000 self-contained 
air conditioners, but in 1948 the 
figures were 20,000-condensing units 
and 33,000 self-contained units. 

“From the period 1935 to date, 
Carrier Corporation alone has pro- 
duced over 109,000 _ self-contained 


units and condensing units and has. 


had no failure of any pressure vessels 


| on these units such as condenser or 


receivers bursting,” declared Stevens. 
The construction and design of a 


| typical condenser-receiver, the pres- 


sure vessel used on _ self-contained 
units and condensing units, was then 
shown by slides, some of which are 
reproduced on these pages. 

Fig. 2 shows the coil bundles and 
clamps of a typical finned copper 
tube condenser coil. Fig. 3 shows the 
interior view of the completed longi- 
tudinal weld forming the condenser 
shell. It can be seen on this view that 
full penetration is secured, Stevens 
said. 


Typical Condenser-Receiver 


\. | 


Fig. 2 (Above)—Coil bundles and 
clamps of a typical finned copper 
tube condenser coil. 


Fig. 3 (Above _ right)—Interior 
view of the completed longitudinal 
weld forming the condenser shell. 


4 (Right)—Coil bundles in 
the shell. 


Fig. 


Fig. 4 shows tlie coil bundle in 
the shell. Fhe coil brackets are 
welded to the shell to hold the coil 
in its proper position. Fig. 5 shows 
an assembled coil bundle being leak 
tested. 

“The main purpose of the presen- 
tation to this point was to acquaint 
you with the design, construction, 
and operation of this type of equip- 
ment and I believe it can be seen from 
the details presented that the art of 
production of this type of equipment 
has advanced considerably during 
the past 10 years and that a high 
quality product is obtained which is 
not possible on low production or job 
shop methods,” he declared as he 
began his outline of the problems con- 
fronting the manufacturer of refrig- 
eration equipment in complying with 
the ASME vessels code. 


Rule U-1, 1946 Code 


“Rule U-1 of the 1946 code, Section 
8, states: 

“a. The rules of this section apply 
to all unfired pressure vessels, ex- 
cept those having an external or in- 
ternal pressure of 15 lb. per sq. in. 
or less, irrespective of size, or hav- 
ing an inside diameter of 6 in. or less 
irrespective of pressure. Compliance 
with paragraph U-65 is not required 
for vessels of: : 

“1, 5-cu. ft. capacity or less, de- 


“If a comparison is made between 
the rules governing the manufac- 
ture of pressure vessels with the 
rules governing the manufacture and 
inspection, etc., of steel pipe, it is 
evident that a much greater degree 
of control is imposed on the pres- 
sure vessels than on the steel pipe. 
We feel that the specifications and 


rules for the welded pipe are practi- | 


cal and provide for the necessary 
degree of safety. 


Welded Pipe Specs 


Provide Safety 


“Keep in mind the fact that we are 
speaking of and considering shells 
that are made by a repetitive pro- 


(Concluded on next page) 


%> 
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signed for pressures not exceeding | 


250 Ib. 

“2. 1% cu. ft. or less designed for 
pressures exceeding 250 lb. pressure. 

“It is conceivable that 1%-cu. ft. 
vessels under item 2 of U-1 could 
be designed for 1,500 to 2,000 Ib. 
working pressure, if the application 
required it. However, by way of 
illustration, in the refrigeration in- 
dustry the normal working pressure 
required for vessels in this limita- 
tion would not be over 275 lb. There- 
fore, taking into consideration the 
desirability of having the shell de- 
signed for a greater maximum work- 
ing pressure so as to have a safe 
margin for the pressure relief device 
setting, this vessel would be designed 
for probably not over 450 Ibs. 


Recommended Revision 


“In view of the above, we recom- 
mend that consideration be given to 
revising U-1 of the 1946 code as 
follows: 

“A. The rules of the section apply 
to all unfired pressure vessels except 
those having an external or internal 
pressure of 15 lb./sq. in. or less, 
irrespective of size or having an in- 
side diameter of 6 in. or less, irre- 
spective of pressure; or vessels 1% 
cu. ft. or less irrespective of diame- 
ter, designed for 450 p.s.i. or less, or 
repetitive manufacture with design 
factor of 5. Compliance with para- 
graph U-65 is not required for vessels 
of: 

“(1) 5-cu. ft. capacity or less, de- 
signed for pressures not exceeding 
450 p.s.i. such vessels to be designed 
with the factor of safety of 5, repeti- 
tive manufacture. 

“(2) 1%-cu. ft. capacity or less 
designed for pressures exceeding 450 
p.s.i. or repetitive manufacture and 
designed with a factor of 5. 

“In further support of this thinking, 
we will suggest that reference be 
made to ASME material specifica- 
tion of 1946, SA-53, and SA-72, 
covering specifications for welded 
and seamless steel pipe and speci- 
fications for welded wrought iron 
pipe. Since, in many instances, pipe 
covered by these two specifications 
is used in applications for pressures 
considerably in excess of that used 
in refrigeration industry, obviously 
there is a greater hazard existing 
than on small, comparatively low 
pressure shells we have in mind. 


| 
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Refrigeration 


This fine new Toffenetti Restaurant is 
one of seven in the Loop District of 
Chicago which, with another on Times 
Square in New York, serve 25,000 meals 
a day. 


Modernistic Bar at the New Toffenetti Restau- 
rant, 65 W. Monroe St., Chicago 


The two floors and bar are kept in- 
vitingly cool by the Frick NEW 
"ECLIPSE" compressors shown, Insta'!a- 
tion by Midwest Engineering and Equip- 
ment Co., Chicago Sales-Represen‘a- 
tives for Frick air conditioning, ice-m:k- 
ing and refrigerating machinery. 


Whatever your needs for commer: :al 
or industrial cooling equipment, get in 
touch now with the nearest Frick Bra: =h 
Office or Distributor, They're in princi: al 
cities everywhere. 


Shs 4 
SCTE ' 


Frick NEW “ECLIPSE" Refrigerating Machi: e 


Also Builders of Power Farming ond Sawmill Machi:2rV 
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Stevens Charges Some Manufacturing 
Specifications Are Restrictive, Impractical 


(Concluded from preceding page) 


cess, using the same design, manu- 
facturing processes, construction, etc., 
we feel that even a greater degree 
of safety would be provided for the 
shells than pipe if we were able to 
use the rules for the pressure vessels 
that are now set for welded pipe. 

“In making this comparison, it 
should be kept in mind that the pipe 
rules cover pipe up to 24-in. diameter 
and any length and for pressures 
possibly up to 2,000 lb. and, as 
pointed out before, for refrigeration 
work we would probably not design 
for a maximum working pressure of 
over 450 lb. and the actual normal 
working pressure is not permitted to 
go beyond approximately 275 Ib. 
even on ammonia jobs and nearer 
165 lb. on ‘Freon-12’ installations 
which. are by far in the majority. 

“Under SA-53, each length of pipe 
is specified to be given a hydrostatic 
test at pressures varying from 700 
to 2,800 lb., depending upon the 
grade and size of the pipe and the 
type of weld used, and in addition, 
one of each of the tests specified in 
paragraphs 5, 6, and 7, shall be 
made on two lengths of pipe from 
each lot of 500 lengths or fraction 
thereof of each size. 

“Under rule 17 of SA-53, covering 
markings, this specifies that each 
length of pipe shall be legibly marked 
by rolling, stamping, or stenciling, 
to show the name or brand of the 
manufacturer, the type of pipe, that 
is lap welded, electric resistance 
welded, etc., and the length except 
for small pipe, which can be bundled 
and marked as a unit. 


Unduly Restrictive Rules 


“Some of the rules or specifica- 
tions that we believe unduly restrict 
the manufacturer of small condenser 
receiver type of vessels made in repe- 
titive manner are as follows: 

“1. Under U-1A, it specifies that 
the vessels not complying with para- 
graph U-65 shall be stamped with 
the data required in Fig. U-13, and 
when requested, certificates for such 
non-inspected vessels shall be furn- 
ished, as shown on form U-3. 

“Here, we believe it is necessary 
and quite satisfactory to furnish the 


data attached to the shell as shown 
in Fig. U-13, but we believe it is 
not necessary for the provision that 
certificates for form U-3 shall be 
furnished when requested since, if 
this provision is followed, a form U-3 
will of necessity be required for each 
vessel and with a production of from 
50 to 100 vessels of exact duplicate 
per day, this would entail a lot of 
paper work. 


Too Many U-3 Forms Asked 


“As you are aware, form U-3 in- 
cludes 18 separate items, each of 
which is broken down into several 
sub-items, all of which require a cer- 
tain amount of thought, and a cer- 
tain amount of investigation with- 
out adding anything to the safety of 
the vessel. Here we believe that if 
the manufacturer certifies and guar- 
antees all of the material used in 
subject pressure vessels conforms to 
ASME then it should not be neces- 
sary to know the exact lot or lots 
that were used in each vessel. 


“In the manufacture of a size and 
type of condenser-receiver, the pres- 
sure vessel under consideration, by 
the repetitive process, it is quite 
common to purchase the head to 
form, several hundred being run 
from one heat, while the plates are 
usually made up by the refrigeration 
manufacturer and may come from an 
entirely diflerent heat, but, here 
again there may be several hundred 
shells from one heat. Thus, it is en- 
tirely possible that three form U-3’s 
would be required for each shell. 


Rules Do Not Cover 
6 to 8-In. Shells 


“2. Under U-59, Unreinforced open- 
ings, A, the rules in this section (b) 
(c) and (d) following, and the 
charts in Fig. U-8 apply only to 
shells in which there are tube holes 
or other plain unreinforced openings 
or which may be pierced with tell- 
tale holes without reducing the work- 
ing pressure below that given by the 
rules in paragraph P-180 of section 1 
of the code, and they are further 
limited to shells 8 in. or more in 
diameter in which the shell thick- 
ness does not exceed one fifth the 


LESS SPACE ° 
(Only 8% Inches High) ;, 


MORE COOLING 


A ceiling unit designed especially for reach-ins. Fits 
above the first shelf. Can be installed in a few min- 
utes with no shelf cutouts or alterations. 


Refrigerated air is exhausted against the back wall 
and travels in a positive path to the bottom of the 


fixture. 


Standard construction includes—Exclusive Betz Coil 
—Life Lubricated Motors—Baked Enamel Finish on 


Rust Proofed Steel. 


Stocked and Sold by Leading Refrigeration Wholesalers 


Betz Corporation 


HAMMOND 


INDIANA 
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diameter and in which the largest 
hole does not exceed six-tenths of 
the diameter of the stéel. This pro- 
vision does not cover shells 6-in. to 
8-in. diameter. 


Plate Spec Impractical 


“3. Under U-61, plate treatment, A. 
the code specifies in laying out and 
cutting the plate, care must be taken 
to leave one of the stamps required 
in the specifications for material 
used so located as to be plainly visi- 
ble when the vessel is completed. In 
case these are unavoidably cut out, 
the heat number, quality of plate, 
minimum tensile strength, and the 
maker’s name shall be transferred 
to a place where it will plainly be 
visible. 

“The former stamping shall be such 
that it can be readily distinguished 
from the plate maker’s stamping. 
This specification also refers to the 
head. 

“This specification is impractical 
and almost impossible to comply with 
on the type of pressure vessels under 
consideration. Here again we feel 
that if the manufacturer guarantees 
and stamps, per U-13, and further 
indicates that the vessel is made 
according to requirements of the 
code, that this data is unnecessary. 

“By keeping a record of the speci- 
fications of all the steel we pur- 
chased that we use in the vessels, 
we could certify at any time that one 
particular shell was made from any 
one of a half dozen different specifi- 
cations of steel, all of which would 
conform to ASME that we would be 
indeed complying with the intent and 
purpose of the code, that is to in- 
sure the vessels will be made from 
this type of material. 


No Specs for Sheet Steel 


“The Code Material Specifications 
cover steel plate, but there are no 
specifications which apply to sheet 
steel. Practically all vessels of the 
class which we are discussing are 


' of %g@ in or less wall thickness and 


therefore are not constructed of 
plate, but of sheet steel. Lacking this 
specification, one would reason that 
the solution to furnishing the proper 
material is still simple, that is, to 
choose a sheet steel which has physi- 
cal properties equal to those required 
in steel plate, which is adequately 
covered by the code. 

Actually, this is what is done, but 
the solution is not simple by any 
means. Sheet steel is not ordinarily 
furnished to guaranteed physical pro- 
perties and certified, as is plate 


| stock. Our experience has shown that 


there are only a few mills which will 
produce carbon steel sheet in a grade 


_ comparable in physical properties to 


SA-285. A problem of availability 
and cost penalty is created, there- 
fore, since the sources of steel are 
severaly limited. 

“4. Under U-69D, second paragraph, 
it states each welding operator shall 
be assigned by the manufacturer an 
identifying number, letter, or sym- 
bol, which shall be stamped on all 
vessels adjacent to and at intervals 
of not more than 3 ft. along the 
welds which he makes either by hand 
or machine, or a permanent record 
may be kept by the manufacturer 
of the welding operators employed on 
each point which shall be available 
to the inspector and in such cases 
stamping may be omitted. 

“Here, we believe that the intent 
and purpose of the code could be 
carried out if the manufacturers 
were permitted to keep complete re- 
cords of all the welders working on 
the pressure vessels. He, thereby, 
would be in a position to state at 
any time and to give proof that only 
qualified welders were used, and 
since the serial number of the vessel 
would tie in with definite production 
dates, it could be very easily shown 
that one of possibly three qualified 
welders worked on that particular 
vessel. 


Brazing a Common Practice 


“Although we don’t believe it 
states definitely in the code that 
brazing in of connections is not per- 
mitted, I believe that it does infer 
that only fusion welding of connec- 
tions into the shell is permitted. As 
brought out in the previous slides, 
under which the condenser-receiver 
construction was discussed, the re- 
frigeration industry tries to use as 
few joints in the system as possible 
so as to avoid leaks. Therefore, it is 
quite common practice to braze 
copper tube type of fittings into the 
shell to which is brazed copper lines 
to complete the hook-up. 

“There is now under consideration 
a proposed revision to section 8 of 
the ASME Boiler Construction Code. 
This code, if passed in its present 


, Watching for Leaks 


Fig. 5—An assembled coil 


bundle is shown being ___—-——agamm 
= 


= 


leak tested by factory in- 
spectors. 


form, our copy of which is dated 
January, 1947, would impose addi- 
tional restrictions on the manufac- 
turer of small pressure vessels in 
our industry as follows: 


Brazing Safety Record Good 


“a. Under UW-15, fusion welded 
connections, A, it specifies nozzles, 
other connections, and their rein- 
forcement may be attached to unfired 
pressure vessels by fusion welding. 
This would, if followed, create a 
hardship to the refrigeration indus- 
try and increase the possibility of 
leaks with resulting cost to the cus- 
tomer in the service of his equip- 
ment, due to the fact it would be 
inoperative because of lack of re- 
frigerant in the system. As pointed 
out before, the general practice 
throughout the refrigeration indus- 
try has been to braze copper fittings 
and tubing into fusion welded shells 
and so far we feel that the records 
as to the safety of this practice have 
been very satisfactory. 

“b. Under UW-52, spot examina- 
tion of welded joints, it specifies: all 
fusion welded vessels which are not 


completely radiographically examined 
under the present provision of para- 
graph UW-51, shall have portions of 
the completely welded joints examin- 
ed either by spot radiography or by 
sectioning, or by a combination of 
both methods. 

“This limitation is practically im- 
possible to conform with on small 
pressure vessels which are made by 
repetitive process. This limitation 
should be tied up to the larger shell 
diameters, and volume and should 
not be required on the small type of 
condenser receivers under considera- 
tion. We believe that the past history 
concerning such type of vessels would 
indicate that these additional pre- 
cautions are not necessary, 

“However, we recommend using 
the provision of the 1946 Section 8 
Code, where a design factor of 5 is 
specified but no spot radiography.” 


Jung’s Appliance Files Name 


BUFFALO—A business name has 
been filed in the Erie County clerk’s 
office for Jung’s Appliance, Coldin, 
N. Y., by Carl G. Jung. 
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row can be added for use when colder 
outside conditions occur. 


Fig. 3—Straight Type Booster 


The One of a series from This will give a decided advan- * “445 nn rene em, 
F Pere -—— tage of keeping the room tempera- TuseFace] W | X 4% 2 | : xf 
Be; : ture to as close a range as possible. 4 Bu l2e| = a ry | Ti + he Bs Th 
J ; 4. In selecting tempering coils and 6 Uw |2%'| 2 > Ti = 8S 
lo two rows deep in the direction of 6 144" 44") 2 , 2 j & ts 
, 4 the airflow are required, it becomes 10 iW |2A') Sa "I |: x= 
: necessary in such cases to use two ae . f 
a one-row coils instead. These should atic }+— NOMINAL TUBE LENGTH +6}°—+J 
ae be controlled so that the first coil in 
e ; the air stream comes in use first and 


In selecting steam heating coils it 
is necessary to consider the following 
points: 

1. Select the coils as close as pos- 
sible to the temperature required and 
allow no more than 10° F. above 
temperature required. Do not select 
them below requirements. Closer 
selection will mean a closer control 
of room temperature. 

2. Do not select coils longer than 
8-ft. nominal length of tubes unless 
absolutely necessary. 


Longer coils will not fill with steam 
evenly throughout, and the air 
stream will not be heated evenly. 
This will cause a wide range in the 
room temperature, especially under 
outside mild conditions. 

3. When heating or re-heating coils 
of two-rows deep in the airflow is 
required, it may be advantageous to 
use two coils of one row each. This 
will give the advantage of using one 
coil of one row during mild outside 
conditions, and the second coil of one 


the following coil comes in when re- 


to 800 f.p.m. velocity. 

6. If the heating requirements for 
any selection are too small for a 
one-row coil, use the one-row coil 
and apply face and by-pass dampers. 


AEROFIN STEAM HEATING 
COILS 


The selection of coils in this sec- 
tion is based upon Aerofin coils to 
show the application of specific 
models. Coils of other manufacturers, 
however, can be used, but be sure to 


Table 1—Steam and Drip Tappings 


Steam Supply Tappings (Male) 


Face No. 61 


No. 71 & No. 81 


No. 72 


No. 82 


2”—2’0” thru 10’0” 


2”—2’0” thru 7’6” 2”—2 
3”—8’0” thru 10’0” 


0” thru 5/0” 
3”—5’6” thru 10’0” 


2”°—2’0” thru 3’0” 
3”—3’6” thru 100” | 


Aerofin 
Flexitube 
_ 
dS 


Table 4—Face Area (Sq. Ft.) of Booster 


© by James J. LaSalvia 

- quired. pay Tube NOMINAL TUBE BE LENGTH _ See er 

5. Velocities for the tempering wiace | P| yvor [aa [ve | v9" | vor | aa" | 26" | 20" | yor | avs" | so 
oe ° ° coils should be kept between 300 to  ABSh Seite ke Ee AX. 2s ahs o.oo 
* Selection of Steam Coils (Cont.) 500 f.p.m. velocity. Velocities for all mye’ | 6 [th | oo) 108 | hme | tal | sr | 12 mr | 18 [aaa | a8 | 
J other coils can be anywhere from 500 17 * | 10 | — | 146 | 1.75 | 204 | 233 | 262 | 291 | 3.20 | 349 | 3.78 | 4.07_ 


follow their coil ratings. 

There are many types of Aerofin 
coils, but in this text we are consid- 
ering only two. These are _ the 
“Flexitube”’ and ‘Booster’ coils. 
These can be sub-divided as follows: 

a. Flexitube Aerofin No. 31, used 
as a tempering coil to handle air 
below freezing temperature. 

b. Flexitube Aerofin Nos. 71 and 
72, used as re-heaters and heating 
coils. 

c. Flexitube Aerofin Nos. 81 and 
82, used as re-heaters and heating 
coils. 

d. Aerofin booster coil. This is a 
straight tube coil and can be had in 
either of the Nos. 71, 72, 81, or 82 
design. 

Flexitube Aerofin No. 31 desig- 
nates by the numeral 3, three fins 


temperatures for the booster coils. 


FRICTION THROUGH AEROFIN 
STEAM HEATING COILS 


The air friction (standard air) at 
70° F. passing through these coils 
is shown by Table 2. 

For other air temperatures use 
Tables 2 and 3 to determine corrected 
air friction. 


EXAMPLE NO. 1 


Given air passing through a No. 
82 coil at an average temperature of 
100° F. and a velocity of 800 f.p.m., 
what is the air friction? 

Table 2, air friction at 70° F. = 
.353 in. of water. 

Table 3 factor at 100° F. = 1.057. 


“ 220" thru 66” =——-2”--2'0" thru 4’6” 2”—2'0” thru 36” 2”—2'0” thru 26”. Bi Pig ct snege he $ ‘The air friction is .353 x 1.057 = 
18 3”—7'0” thru 10'0” 3”—5'0” thru 10'0” 3”—4'0” thru 10’0” 3”—3'0” thru 100” Se a  §6=—7Z?S ih, ot COT, 
1 designates that it has one row of ' 
24 3”—2’0” thru 10’0” 3”—2'0” thru 10’0” 3”—2’0” thru 10’0” 3”—2’0” thru 100” tubing in the airflow. This type of (To Be Continued) 
‘ coil is only made in one-row deep. 
Booster 1% 1%” 1%” 1%” Flexitube Aerofin No. 71 desig- Table 3—Air Friction h 
: : 2 . ree nates by the numeral 7, seven fins s' 
Flexitube return tappings are all 2-in. male. The booster return tappingsare all 1%-in. male. , ber inch on tubing, while the numeral Correction Table 
© 1 designates that it has one row of N 
tubing in the airflow. (Recommended by Aerofin Corp. for - 
Flexitube Aerofin No. 72 is exactly determining air friction for average s 
: the same as No. 71, except that it temperatures other than 70 F.) 
has two rows of tubes in the airflow 
: : ' Average Average st 
Flexitube Aerofin No. 81 designates emp. Factor Temp. Factor 0! 
‘- hy d d f d by the numeral 8 eight fins per inch b 
or unareas oO pr '@) ucts, on tubing, while the numeral 1 desig- 0° -868 110° 1.076 p 
nates that it has one row of tubing 10° .887 120° 1.094 
including Mooradian Swing in the Sirfow. a az isexacny MBS. ‘ 
. / the same as No. 81, except that it yl os pond phe ys 
has two rows of tubes in the airflow. ; ; 
Table, and Radial Saws The booster coil may be of one or 50° . 962 160° 1.170 - 
| pi’ rows os ha gorge the 60° .981 170° 1.189 sp 
? / . 2 airflow an as strai ubing. ° ° 
At A. O. Smith, where research itself has long been “big business,” These coils are made po the a peal 1.000 ree 1.308 pe 
our research and engineering staff is at your disposal—to help tubing design as Nos. 71, 72, 81, and se vane - sigeuned ca 
integrate electric-motor design with your product design. 82 coils, and therefore the same rat- ved +. — pron in 
Typical of the many problems A. O. Smith has solved in : on nasire dct Rscodlh eB = cone - toe - 
engineering electric motors to specific product requirements \ eas A 
is that of Mooradian Manufacturing Co., whose multi-pur- Table 2—Friction of Air In Inches of Water 2 
pose radial saw is pictured here. (For 70° air and 29.92 in. barometer.*) 
If you are seeking improved performance in your Rows of tu 
product, or if you require special characteristics , 4 Tubing r Velocity of Air Through Net Face Areat In F.p.m. 
in your power component —in standard or cus- a aiid he — — eed are we ae sti 
tom-built motors — consult the A. O. Smith P *s a Se . tic 
onnie SMITHway Wesie DMasncs ote dt y, | Serer Pe idanenekie .020 .037 .061 .090 .127 -170 ow 
signed oni bile 00 bring nen eniile appli- Sere reer ee Tere .038 .068 .106 .154 .210 . 276 as. 
cation the maximum in compactness, Fl Ce Tt & se 
safety, convenience, and trouble- 7 MD ee eeaaesnneeuden .030 .050 .074 -103 .136 .174 
free service. 7 BD tisvaedhictoinaees .044 076 .116 .164 .221 285 [ 
MOORADIAN PORTABLE RADIAL SAW, product of OD Vknidee ieee eeeer ye . 058 101 ».158 +225 .3806 .396 
Mooradian Manufacturing Co., Los Angeles 11, does B seceeeeeceeseeens 072 127 -200 - 286 -391 -507 
the work of six machines. It has a wide range of uses, Bcc eee ee eee e eens 087 153 .241 .347 -476 .618 ; 
including compound miters. The operator can “gang- © ncccccscccsccccves 101 178 .283 —s- .408 .561 .729 Ro 
up” long pieces to cut multiple parts. Belt drive permits FT ccucndesvavencscve 115 204 .825 .469 .646 .840 to 
— of many speeds not obtainable with direct- D xsavsanecaniabes 130 230 .367 .530 .731 .951 Co 
rive saws. . DP natssaxscaboneteens 144 255 409 591 816 1.062 Ac 
P a C. Cc. ——— i gro act ge manager: iF varsacnwidiiantats Siekiss act .158 281 450 652 901 1.173 4 
We especially prefer and recommen SMITHway Aerofin Flexitube—81 & 82 1 
high-speed motors because they are lighter in weight, 1 032 055 083 117 157 200 
less bulky, very powerful, and vibrationless. They de- .... Os 08 . oy 
liver when the going gets tough, and make good clean Ce yes yon yon = str 
Gass. They ane deal for woodwoeklng cauinment.We | 8 .078 135 .207 .293 .393 506 a 
use them exclusively on our complete line of swing, Hasso ownemends -101 -175 . 269 -381 -511 .659 “Ss 
table, and radial saws.” TST Tere ee .124 .215 .331 .469 .629 .812 ma 
; RD ccusncdicescansen 5 
SMITHway ELECTRIC MOTORS for Mooradian Saws are 7 = ed _ _ —_ _ 
3450 rpm, single-phase, 115/230 v., capacitor start, § =U -170 . 295 .455 645 .865 1.118 Ca 
Y, %, 1, and 1% hp. Light, compact, with high break- 8 et .193 .335 .517 . 733 - 983 1.27) A 
down torque, they have pre-lubricated, shielded ball P 6ks £0bbSRe Chee OS .216 .3875 .579 .821 1.101 1.424 ewie 
bearings self-protected from sawdust and dirt. Modern TO see eeseeeeeee eens - 239 -415 -641 -909 1.219 1.577 met} 
\ SMITHway design makes them highly suitable for *For average air temperatures other than 70°, refer to Air Friction Cor 
Ny, today’s modern tool and machine designs. Correction Table 3. a f 
~N ask the A. O. Smith man Net face area means only that area facing the tubes and does not -_ 
‘XN . include headers or casing. 
NN about electric motors for both ; ia 
Write for ‘\ standard and special uses Ss 
Bulletin No. EM-152 
~. FREON OIL SEPARATORS 
Double filter for double efficiency. Maxi- 
mum separation of oil from refrigerant 
24-HOUR vapor. Six models meet all requirements 
MOTOR SERVICE = oe from 4 HP up to 10 HP. } 
installations can be serviced at mod- 
The A. O. Smith Product : ; -- 
is Service Division provides aa aa pagan memmnentte 49> PRO buc If “a 
ahd fast, low-cost electric-motor ‘ 
ei Corporation service to more than 200 _ / 
ae New York * Boston * Clevelond * Allanta * Chicago _—uthorized service stations, on ACME INDUSTRIES, INC. dl 
ae Detroit bd Mil k e ° - - ~ > os - . 
at theca Houston” Tote Dain Denver Factory Service Branches and Jackson, Michigan —. rs 
ty Department: 13 East 40th St., New York 16 Warehouses at Union, N. J., Representatives in all principal cities ti 1042 
3 Chicago, Los Angeles. 
-_ 
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Changes Proposed In Pressure Vessel Code 


Present 1946—UI 


Proposed 1946—UI 
For Refrigeration 


Not Covered 
By Code Rules 


Any Size 
15 P.s.i. or Less 


Not Covered 
By Code Rules 


Any Size 
15 P.s.i. or Less 


6” 1.D. or Less 
Any Pressure 


Not Covered 
By Code Rules . 


6” 1.D. or Less 
Any Pressure 
Any Volume 


Not Covered 
By Code Rules 


Any Volume 


5 Cubic Feet or Less 


St 
250 P.s.i. or Less No Code Stamp 


1Y¥_ Cu. Ft. or Less Any Dia. 


Not Covered 
By Code Rules 


450 P.s.i. or Less 
Repetitive Manufactured 
Factor 5 


u 


14% Cubic Feet or Less 
Over 250 P.s.i. 


No Code Stamp 


5 Cubic Feet or Less 
450 P.s.i. or Less 
Repetitive Manufactured 
Factor 5 


No Code Stamp 


1¥ Cubic Feet or Less 
Over 450 P.s.i. 
Repetitive Manufactured 
Factor 5 


No Code Stamp 


(Because of space limitations the above changes in the ASME code require- 

ments for unfired pressure vessels used in refrigeration proposed before the 

National Board of Boiler and Pressure Vessel Inspectors by F. D. Stevens of 

Carrier Corp. were not published with the complete report which appears on 
pages 22 and 23 of this issue.) 


Huge Warehouse To Raise 
Per Capita Refrigerated 
Space of Miami Residents 


MIAMI, Fla.— Miami soon will 
have one of the largest bonded cold 
storage warehouses in the south. 


It is being constructed now for « 


Master Freezers, Inc., and it is ex- 
pected to be ready for occupancy 
Sept. 15. 

To cost $836,000, the ultra-modern 
structure will contain. 750,000 cu. ft. 
of storage space, with a capacity of 
between 15,000,000 and 20,000,000 
pounds. 

“The new warehouse is designed to 
supply one of Greater Miami’s most 
pressing needs,” declares Harry M. 
Lorbach, president of the operating 
firm. 

“It is an interesting fact that, de- 
spite our semi-tropical climate, Miami 
until now has had less than 1-cu. ft. 
of refrigerated storage space per 
capita, as opposed to 4 to 8 cu. ft. 
in other cities of comparable popu- 
lation.” 

With addition of the warehouse, 
the city’s per capita cubic footage 
now will be close to three, he said. 

Among unusual construction fea- 
tures of the warehouse is a quick 
freezing tunnel with a capacity of 
60,000 pounds per day, and the in- 
stallation of two complete refrigera- 
tion systems including the plant’s 
own diesel electric generating set, to 
assure continuous operation against 
any emergency. 


Dealership Heralds New Line 
With 2-Day Demonstration 


CASPER, Wyo.—Chester Dean and 
Roy Barrett attracted a good crowd 
to their Mountain States Appliance 
Co. recently when they added the 
Admiral line of appliances and staged 
an open house cooking demonstration 
to introduce the new products. 

Wilma’ Boston, Admiral home 
economist, was at the store from 
9 a.m. to 9 p.m. two days, demon- 
strating the uses of the Admiral 
“Dual-Temp” refrigerator and the 
“Selectric” cooking range with auto- 
matic revolving barbecue. 


Carrier Appoints La. Dealer 


ALEXANDRIA, La.—Cahn Elec- 
tric Co. has announced the appoint- 
ment of Air Conditioning Appliance 
Corp., 715 Third St., Alexandria, as 
a franchised dealers in Alexandria 
for the Carrier air conditioning. 


COLD 
PLATES 


For the Refrigeration Industry 
@ For quick freezing, chilling and hold- 
ing, short period cooling, “‘holdover,” ete. 
Made by men who KNOW refrigeration. 


DISTRIBUTOR INQUIRIES INVITED 


PRODUCTS, INC. 
1042 Dean St. Brooklyn 16, N. ¥. 


Gas Burner & Appliance Opens 


BIRMINGHAM, Ala.—Gas Burner 
& Appliance Co., held its formal 


opening here recently. Featuring . 


Servel refrigerators and other ap- 
pliances, the firm is owned and op- 
erated by Joe and C. J. Noser, and 
is located at 3211 Ave. W., Five 
Points West. 


New Monsanto Developed Equipment Speeds 
Insulation of Fully Constructed Freezers 


BOSTON — New, economical, and 
labor-saving filling equipment for 
handling Monsanto Chemical Co.’s 
free-flowing Santocel insulation has 
been developed by the company’s 
Merrimac division engineers, it was 
announced here recently. 

The new apparatus, designed to 
meet easy installation requirements, 
was demonstrated for refrigerator 
and freezer manufacturers at Merri- 
mac division manufacturing head- 
quarters in Everett, Mass. 

Engineering and management rep- 
resentatives of leading companies 
watched as the new equipment was 
put into operation filling a 4-cu. ft. 
freezer. 

Wall thickness of the freezer had 
been reduced from 4 in. to 2 in., in- 
creasing capacity to 7 cu. ft. The 
cabinet was mounted at a double 45° 
angle on the platform of a hydraulic 
jolter. A clamp attached to the cabi- 
net held the air-operated valve to an 
opening high on the back wall of 
the freezer. 

A conical hood top wasefitted over 
a standard 25-lb. Carton -of Santocel 
and the assembly inverted into the 
feed end of a bucket elevator. The 
elevator carried the Santocel to an 
elevation of about 10 ft. where it 
was allowed to flow into an open 
top hopper. 

As the Santocel flowed into the 
freezer unit, the jolter cycled at a 
rate of 100 per minute with a travel 
of one inch. When half full, the cabi- 
net was put under slight pressure, 
bulging the sides and allowing the 


Santocel to settle. This procedure 
was repeated two or three times until 
the cabinet was filled. 

F. Faxon Ogden, Santocel sales 
manager, explained that artificial 
distention of the walls by air pres- 
sure reduced settling to a minimum 
and also exerted a packing effect on 
the Santocel. 

Proper use of the new filling equip- 
ment in conjunction with bulk ship- 
ments, conveyors, and adequate stor- 
age facilities could eliminate handl- 
ing of Santocel after it leaves 
Everett, Ogden said. 

A silica aerogel, Santocel is pro- 
claimed by Monsanto as “the most 
efficient insulating material ever de- 
veloped.” 

It is chemically inert, fire resistant, 
non-corrosive, and has excellent flow- 
ing properties. The last, according to 
Ogden, allows complete construction 
of the freezer unit before the insula- 
tion is installed. 


Benton & Bowles Agency Shanes 
Warren to Head Crosley Account 


NEW YORK CITY—Harry Warren 
has been named as a vice president 
of Benton & Bowles advertising 
agency to supervise operations - on 
the Crosley Div. of Avco Mfg. Corp. 
account. é 

Warren was formerly manager and 
account executive for the Ralph H. 
Jones Co. agency in New York, and 
at one time was with Hotpoint, Inc. 


YOUR HAJOCA BRANCH 


is the ONE-STOP 


HEADQUARTERS 


fOr AIR CONDITIONING 


and 
REFRIGERATION 


SUPPLIES AND PARTS 


Hajoca stocks standard equipment for the in- 

staliation and maintenance of commercial air- 

conditioning and refrigeration plants at_ 
Branches from New Jersey to Florida. Famous- 

name products like Detroit, Ranco Controls, 
Kramer Coils and a complete stock of pipe 

valves and fittings are always on hand. 


Hajoca's facilities and experience mean 
prompt and efficient servicing of your ordinary 
and extraordinary needs to keep your instal- 
lation and maintenance jobs profitable. _ 


HAJOCA 
CORPORATION 


Pennsylvania: Georgia: New Jersey: 
Philadelphia Columbus Camden 
(Erie Ave. Branch) 

Lansdowne Florida: Tennessee: 
Reading Jacksonville Chattanooga 


y 


“What am | going to do 
with all these trade-ins ?” 


Don’t make disgruntled cus- 
tomers by selling them a 
freezer that is eventually too 
small for their needs. Sell them 
a Wilson sectional model— 
the freezer that grows with 
their needs—the freezer that 
eliminates future trade-in loss! 
As your customers’ freezer 
needs increase, they simply 
add another Wilson section— 
Wilson sectional construction 
makes installation easy, too. 
And with Wilson sectional 
models you have the addi- 
tional sales point of ‘“‘reach- 
in”’ convenience. Wilson sec- 
tional models are available 
from 22 to 120 cubic feet ca- 
pacity—and Wilson sectional 
models take up the smallest 
amount of floor space per cubic 
foot of capacity. 


sealed unit. 


Don’t Be Faced With Future “Trade-ins” TT 


SELL WILSON SECTIONAL MODELS NOW! 


All Wilson Freezers Are Covered 
By The 5-Year Warranty Plan! 

e It protects your customers against food loss due to 
power shortage or unit breakdown. 

e It guarantees you replacement of any defective 


EFRIGERATORS A 


COMMERCIAL REF 


Wilson helps you make sales with a national merchandising 
and adv. -tising program in the following publications: 
Country Gentleman e¢ Poultry Tribune e Hoard’s Dairyman 
Farm Quarterly e Ice Cream Review 


Some valuable franchises still available. 
Write or wire Dept. 7-AC today 


ND FREEZERS 


RIGERATION 


Zero°Safe Model FF-30 —_ 
Storage Capacity 1018 pounds 


New Household Refrigerator 
Model S-10A 


Ice Cream and 
Frozen food 
Sectional 
Storage 
i 
H 


Cabinet 


\ Sectional 
ee Walk-in Refrigerator 


bag 
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CUNNINGHAM CABINETS 


Get You Business Every Day. 


Our dealer tested sales plan plus moderate 
prices insure high customer acceptance. 


This amazingly efficient, wide open at the top frozen food or 
ice cream display cabinet holds sub-zero temperatures everywhere 
in the cabinet (laboratory tests have proved it to hold -9° in a 
110° room!). 


For Further Information Write 


CUNNINGHAM PRODUCTS COMPANY 


8790 GRINNELL ST. 
DETROIT 13, MICHIGAN 


SINCE 


Q 
S 
x 
IY 
in 
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546-8 W.119th ST. CHICAGO 28, ILL. 


UNIT 


NO. 3400 


ROTARY SEAL 


REPLACEMENT UNITS 


V Simple in ConstructionWEasy to install 
WV Efficient in operation ¥ Economical... you get 
all these important features in 18 years of time-tested, 
performance-proved ROTARY SEALS ... A complete 
line of sizes. 


MORE THAN mechanical AT ALL 

848 LEADING 

MODELS JOBBERS 
Certainty!” 


2020 NORTH LARRABEE STREET 
CHICAGO 14, ILLINOIS, U.S.A. 


bs tr hci ge AGENT: 2025 ADDINGTON AVENUE 
ea. MONTREAL 28. QUEBEC, CANADA © Oe 


What's New 


Beverage Dispenser Has 
Jet Type Carbonator 


CHICAGO — The Carbonic Dis- 
penser, a completely self-contained 
unit with a self-mixing, self-cleaning 
faucet which provides soda water 
and two flavors is ready for imme- 


diate distribution carrying a list. 


price of $795, f.o.b. factory, Muncie, 
Ind., it is announced here by J. H. 
Rasmussen and Co., Marketing Coun- 
selors, located in Space 1454 of the 
Merchandise Mart. 

The unit will dispense at the rate 
of 10 to 20 gallons per hour, depend- 
ing upon incoming water tempera- 
ture. This is possible because one of 
the patented features includes a “jet” 
type carbonator which eliminates the 
need for positive water pressure, the 
manufacturer states. 

The dispenser cabinet stands 36 in. 
high, is 25% in. deep, and 18 in. 
wide. It has a metallic grey enamel 
finish. Self-contained equipment in- 
cludes besides the cabinet, a 4-hp. 
Tecumseh sealed compressor with 
one-year warranty, a model B super- 
charged carbonator, a heat ex- 
changer, and two syrup tanks of 2% 
gallons capacity. 


Air Diffuser Accomodates 
Pendant Light Fixture 


NEW YORK CITY—As architec- 
tural or decorative considerations 
often require that an air diffuser and 

light fixture be lo- 
- cated at the same 


P - spot in the ceiling, 
‘ a modification of 
the “Kno-Draft” 


adjustable air dif- 
fuser is now avail- 
able which will 
accommodate any 
pendant light fix- 
ture, according to 
the W. B. Connor 
Engineering Corp. 

The diffuser re- 
tains all of its 
functional features when combined 
with pendant lighting which can be 
incorporated in any size or type of 
diffuser, with or without the air 
volume damper or other accessories. 

Assembly details and dimensions 
are contained in Bulletin K-23 which 
may be obtained from the W. B. Con- 
nor Engineering Corp., 114 E. 32nd 
St., New York. 


QUICK SERVICE 


YOU CAN NOW MAKE A PROFIT ON 
YOUR FRIGIDAIRE SEALED UNITS. 


NEW 


FACTORY AUTHORIZED FRIGIDAIRE 
CHICAGO ZONE REPAIR SHOP. 


Dealer Price $35.00 F.O.B. Shop. One 
Year Guarantee—Not Including Fan, 
Relays or Switches. Models from 1938 
to present date only. 


es Ship Freight PREPAID to 
NORTH TOWN REFRIGERATION 
CORPORATION 


4711 Lincoln Avenue Chicago 25, Il. 
Telephone: UPtown 8-1000 Dept. ‘‘C” 


‘Iceberg Blue’ Metal 
Trims Deluxe Frigidaire 


DAYTON—A new fashion note in 
refrigerator interior trim called “Ice- 
berg Blue” was announced here by 
H. M. Kelley, appliance sales man- 
ager, Frigidaire Div., General Motors 
Corp. 

The new color scheme, applied to 
the interior of deluxe model Frigid- 
aire refrigerator, is not an enamel 
or a finish but the color of the 
metal itself. 

“It enhances the cool, clean-look- 
ing beauty of the interior and reflects 
the freshness of well-kept foods,” 
Kelley said. ‘In these model refrig- 
erators, the front of the full-width 
‘superfreezer’ chest for frozen foods, 
the front of all shelves in the main 
food compartment, and the front of 
the full-width ‘hydrator’ for storing 
fruits and vegetables are produced 
with this new color that is restful to 
the eye, yet emphasizes the cold 
storage quality of the interior.” 

The new refrigerator “cools by the 
gentle diffusion of air from the 
superfreezer chest plus a patented 
secondary system of cooling coils 
which extend down the back clear 
to the bottom of the food compart- 
ment and under the hydrator,” it was 
pointed out. 

The superfreezer chest will store 
a large supply of frozen foods and 
includes a handy multi-purpose tray 
and a special shelf for “Quickube’’ ice 
trays. 

Three single and one _ double- 
width Quickube ice trays are included 
as standard equipment. 

Within the main food compart- 
ment, a more flexible shelf arrange- 
ment reportedly provides storage for 
both tall bottles and bulky foods, 
while a sliding basket-drawer safely 
keeps eggs and other small items out 
of the way. 

The full-width hydrator is placed 
immediately above the concealed 
cooling coils in the bottom of food 
compartment for moist storage of 
fruits and vegetables and is covered 
by a heavy glass top that also serves 
as a shelf. 

Power is supplied by a “Meter- 
Miser” compressor warranted for five 
years. 


Suggested retail selling prices are 
from $289.75 to $349.75, according to 
Kelley. 


Window Fan Detaches 
For Use as Portable 


EAST SPRINGFIELD, Mass. — A 
new type of kitchen ventilating fan— 
one that can be operated as a win- 
dow exhaust fan or can be snapped 
out of its window panel and used 
as a portable circulating fan—was 
introduced recently by the Westing- 
house Electric Appliance Division. 


The unit consists of a 10-in. fan 
and a steel window panel adjustable 
for different window widths. 


This double-duty fan was designed 
particularly for the apartment or 
house renter who wants a year-round 
ventilation in his kitchen, but who 
doesn’t want to go to the expense of 
permanently installing a standard 
ventilating fan in the kitchen wall 
or window. 


Installation of the fan requires 
only four wood screws set in the 
window frame. The unit is placed on 
the inner side of the window frame, 
and as a result, doesn’t interfere with 
the normal opening and closing of 
the window sash. 


The fan has three specially-de- 
signed, wide-area Micarta plastic 
blades. When used as an exhaust, 
the fan is capable of removing 550 
cu. ft. of air every minute—enough 
to supply a 9 by 12 by 10 kitchen 
with a new supply of fresh air every 
two minutes, according to Westing- 
house. 


The fan comes with three feet, so 
when it is snapped out of the steel 
window panel it can be operated as 
a portable circulating fan. When 
used in this way, the fan can move 
900 cu. ft. of air a minute. 

The steel window panel is adjust- 
able for window widths from 24 to 
36% in. 

The fan will be sold at a suggested 
retail price of $29.95. 
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STAINLESS 
INTERIOR 
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EXTERIOR 
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COMBINATION 
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FOOD STORAGE Oy 


Sd 


SEALED IN 
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Manufacturers Agents Wanted for Several Territories. 


REFRIGERATOR t COMPANY 
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What's New (Cont) 


Packaging Bag Is Water 
Repellent for 24-72 Hours 


NEW YORK CITY—Development 
of a new type water repellent paper 
bag for the packaging, delivery, and 
storage of crushed and cubed ice for 
restaurants, bars, and markets has 
been announced recently by Union 
Bag & Paper Corp., Woolworth bldg. 
here. 

The new bag is claimed to. be 
water repellent for from 24 to 72 
hours, much longer than any, other 
moisture resistant container previ- 
ously marketed. 


Glasfloss air filter. 


ture bonding agent, and coated with 


Electric Lunch Box Plugs 
In, Heats Food Inside 


electric 


Mich. — An 
lunch box, equipped with a heating 
element that will warm the foods 


ALGONAC, 


while the beverage bottle of cooking 
glass holds about two cups of liquid. 
The compartment for fruit, pastry, 
rolls, or candy is 4 by 3 by 5% in. 

This kit helps the owner to save 
money by allowing him to use the 
extra food from dinner the night 
before in his lunch. This saves on 
purchases of cold meats and other 
special cold lunch foods, the manu- 
facturer said. 

Retail price of the Electrolunch is 
$12.95. The A.G.A. Sales Co., 19170 
Birwood Ave., Detroit 21, is the dis- 
tributor for the unit. 


‘Hep’ Removes Sludge 
From ‘Stuck’ Machines 


LONG ISLAND CITY, N. Y.— 
Wagner Tool & Supply Corp. here 
has introduced a new chemical sol- 


Wholesalers Will Handle 
Three Par Sealed Units 


TOLEDO, Ohio—Lynch Corp.’s 
Par Compressor Division here has 
announced a new series of three 
sealed condensing unit models “spe- 
cifically designed for distribution by 


A Union Bag’s previous containers a special fire resistant, dust catching inside in a few minutes for a hot vent called “Hep” which is claimed to the refrigeration equipment whole- 
— for processed ice were made of wet adhesive. lunch is being manufactured by the remove sludge and carbon deposits  salers.” 
—_- strength paper which simply is a Filters are made in all sizes for Electrolunch Co. at 9300 Stone Rd. found in “stuck-up” compressors and Called “PARmetic,” the models are 
ped sheet that remains strong even when’ use in home heating equipment as here. sealed units. PM-1 (%-hp.) PM-2 (44-hp.), and 
~— wet, but does not resist water pene- well as commercial or industrial The Electrolunch kit is made of The company said that based on PM-3 (44-hp.), and are for low as 
— tration. The new water repellent fea- filter banks. cooking aluminum and is equipped many tests made by its engineering well as high temperature applica- 
“ad ; pte nog oy the — wtp with two food containers and a bev- staff, the solvent “will completely _ tions. 
’ stronger by lowering the water ab- P erage container that can be heated. remove blackened deposits in on A 
fan sorbency of the sheet and consequent New Capillary Allows Easy There is additional room in the kit to five minutes. . ‘ eli cate “Gay ae dis. 
ible water penetration. ; i. ’ for bread, cold desserts, etc. “It has been found that the most assembled, and easily repaired on 
Leonard J. Doyle, vice president Refrigerant Adjustment _ The kit measures 5% in. high, 12 stubborn crust formations and black- location without replacing the entire 
ned in charge of sales, said that the new in. long, and 5% in. wide and weighs ened deposits can be completely re- unit.” 
or bags offered limitless opportunities approximately the same as an ordi- moved by merely placing the affected Other ‘exclusive’ features were 
ind for packaging outside the field of CHICAGO—A capillary tube that nary lunch box with filled thermos parts in the solution and allowing listed as capacitor motors (“start 
vho processed ice. These bags will be ex- is claimed to provide a quick and bottle. The outside is finished in them to remain until all deposits are under all load conditions”), fan- 
- of tremely useful in the packaging and simple method for proper adjust- baked black crackle. softened or dissolved, then simply cooled condenser, large receiver 
ard shipment of all products with a high . ment of refriger- An electric cord is provided so wiped off. capacity (operates on expansion valve 
yall moisture content. ant flow to any that the Electrolunch kit can be “‘Hep’ is non-toxic, non-inflamm- or capillary tube), and _ internal 
The new type bag, Doyle said, is load condition plugged into any ordinary electrical able, and harmless to the skin or spring mounting. 
res tough, easy to handle, and has a within its range outlet a few minutes before lunch. clothing. The solution can be used The units are available for immedi- 
the virtue that appeals to ice processors is now being The two food containers hold ap» over and over again without any loss ate domestic or export shipment, 
on —it is wire-tied, thus protecting its manufactured by proximately 1% cups of food each of efficiency.” Par said. 
ne, contents from soilage. The bag is the Allin Mfg. Co., 
ith convenient in size for handling and Chicago 22. 
of storage. The manufactur- 
er says that the 
‘i. - ‘ new tube can be 
ae Glasfloss Disposable Air accurately set af- 
ist, 1 . aaa alleaiadil ter ——. the 
: unit and eliminates cutting to a spe- 
~ Filters Come In 14 Sizes . cific length for a particular refrig- 
en erant. Two sizes cover the complete 
ry NEW YORK CITY—A new im-_ range for % to 1-hp. units. 
g- pingement type disposable air filter The standard fittings provided are a 
made in 14 standard sizes for use _ sgjlver soldered on each end of the Rae - 
on all types of forced air heating, tube. A 150 mesh Monel screen of si EXPANSION VALVES — 
he ventilating, and air conditioning large area is supplied for protection ) Precision - made, semi- 
ion systems has just been announced by of the expansion orifice. The orifice, pressure limiting valves 
be Glasfloss Corp., 155 E. 44th St., New que to design of compression fittings f vs Aaya Sige 
on York. and sleeve, is a straight-through de- aa ematic, for email, 
The manufacturer states that the sign. Sharp bends and/or excess single oun porators. y 
filter element is composed of long, tubing are eliminated, the company 
st- fine glass fibers assembled in a fluffy, claims. Use Pe & RLESS 
to resilient mass with an intricate maze For details and prices, write to re- ' 
| of air passages. The fibers are firmly frigeration parts department, Allin 
ed bonded together with a high tempera- Mfg. Co., Chicago 22. Products.. it pays in the long run! 
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SWITCH TO ~ 
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WATER 
VALVES 


hee S 


Here’s a complete line of rugged water valves for all types of refrigerants. 


DOME COOLER—The ideal air 
unit for cooling in reach-in 
and walk-in coolers. A space- 
saver! 


UNIT COOLER—The Unit 
Cooler with the famous “pie 
plate” cail. All the surface in 
the air stream. 


@ The dependability of PEERLESS refrig- 
eration equipment gives long life to your 
installations—pays. off in customer satisfac- 
tion and increased sales. Every item in the 
PEERLESS Line, from expansion Valves to 
Flash Coolers, is expertly engineered from 
quality materials. You know too that you 
have the benefit of the latest tried and tested 
improvements; for PEERLESS always leads 
the field in new developments which improve 
performance. Specify PEERLESS for the 


best in refrigeration equipment. 


FINNED FASTERFREEZE CUBE 
MAKER — Combines fin coil 
surface and cube freezing in 
a single balanced unit. Many 
sizes and capacities. 


ICE CUBE MAKERS—Snapout— 
normal — heavy duty models. 
Top quality, all heavy alumi- 
num, continuous copper tube. 


CAPACITY BOOSTER-—Another 


product of superior engineer- 
ing design. For the correctly 
designed installation. 


Sizes from %” to 2%” I.P.T. Flanged and threaded models. Brass bodies 
standard on %", 42” and %” commercial types. Penn Water Valves give long, 
dependable service because the materials are right and the proved design 
keeps water away from range spring, bellows and sliding parts. And you can 
tell by looking at these valves that they’re easy to install. See your jobber 
or write for full information on the Penn Series 246 water valves. Penn 
Electric Switch Co., Goshen, Indiana. Export Division: 13 East 40th Street, 
New York 16, U.S.A. In Canada: Penn Controls Ltd., Toronto, Ontario. 


FLASH PLATE—WNon-ferrous 
construction gives high heat 
transfer rate. Wide range of 
sizes, single or double face. 


ae = — FIN CONU—A coil for every 
— = As application and space require- 
ment with many dollar sav- 
ings. 


sislsizelssilsisstssis 


Write for catalogs giving 
prices and specifications 


isisisisis H ea ——s 
=: FARES EA : FLASH COOLER — /nstalled Sa 
: ‘ overhead, out of the way. Un- 
rivaled for efficiency in high 
humidity refrigeration. 


AUTOMATIC CONTROLS 


FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS RANGES 


PEERLESS of AMERICA, Inc. 


2901 LAWRENCE AVE. CHICAGO 25, ILLINC!: 
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ATTRACTIVE DISCOUNTS...NEW PROFITS 
oos NEW LOW PRICES...Yes, you can make 
money the year ’round by-selling Fedders 
complete line of popular water cooler 
models. 


FEDDERS HAS IT... bottle and bubbler 
models, open and hermetic types with stand- 
ard or special current characteristics... 
explosion-proof motors...air or water cooled 
condensers especially designed to meet con- 
ditions of high heat or dust laden air...5 Year 
Protection Plan on all hermetic models... 
standard One Year Warranty on open types. 


TENS OF THOUSANDS of Fedders-built 
electric water coolers have established a 17 
year record of satisfaction in every climate 
in every part of the world. Endorsed by the 
Who’s Who of American Business and 
Industry, they are backed by 53 years of 
Fedders engineering “know how”. 


APPROVED... Tested and rated in accordance 
with all requirements of U.S. Bureau of 
Standards, CS 127-45. Approved by Under- 
writers’ Laboratories and Canadian Stand- 
ards Association. Meets requirements of 
National Electrical Manufacturers’ Associa- 
tion and National Board of Fire Under« 
writers, 


ie; ae 


@ SEND COUPON TODAY e@ 


Fedders-Quigan Corporation... Dept. AC-W1 
1280 Niagara Street | 
Buffalo 7,N. Y. } 


Tell me how I can make money selling Fedders | 
Water Coolers. 


A GREAT NAME SINCE 1896 


fedders: 


Blood Fractionation: 


ZIONSVILLE, Ind.—‘‘Were it not 
for reliable and accurate temperature 
controls, biological processes for pro- 
ducing materials such as blood pro- 
teins for the benefaction of mankind 
would not be possible,” states Dr. R. 
B. Gochenour, assistant director of 
the biological laboratories operated 
by Pitman-Moore Co., a division of 
Allied Laboratories, Inc. 

In discussing ‘Precise Fractiona- 
tion of Blood Through Controlled Re- 
frigeration,’’ Dr. Gochenour describes 
in Instrumentation, the _ elaborate 
and accurate control system in the 
blood plasma processing and storage 
rooms designed and engineered by 
Hayes Bros. of Indianapolis. His dis- 
cussion is reproduced in part with 
permission of Minneapolis-Honeywell 
Regulator Co. 

“The processing of blood plasma 
is quite complex, principally because 
of the large number of chemical 
substances present and the difficulty 
of their separation,” explains Dr. 
Gochenour. 

“By carefully controlling tempera- 
ture, pH, salt content, and other 
chemical and physical variables, some 
of the blood proteins can be sepa- 
rated by precipitation. By adding a 
substance or substances to the 
plasma and establishing a given set 
of closely controlled conditions, one 
or more components may be rendered 
insoluble.” 

The material then is centrifuged at 
very high speeds to separate the in- 
soluble substance or precipitate from 


the remaining liquid. This process ° 


may have to be repeated several 
times to obtain the desired protein 
fraction. Such a series of operations 
is known as fractional precipitation. 


REFRIGERATED ROOM USED 


Precipitation operations are carried 
out in stainless steel or glass-lined 
vessels under precisely controlled 
temperatures. These vessels are lo- 
cated in large refrigerated processing 
rooms since in most cases it has 
been found easier and more effective 
to establish and maintain the pro- 
cessing temperature conditions in 
this manner than to resort to indivi- 
dually refrigerated vessels. 


In general, precipitation occurs 
slowly, requiring several hours. A 
change of but 1 or 2° Centigrade 
during the precipitation operation, or 
during centrifuging which follows, 
can spell the difference between a 
satisfactory yield of 80% or more 
to a yield of only 20% or less. A 
wider temperature variation can re- 
sult in complete loss and, when deal- 
ing with a substance as precious and 
costly as human blood, such losses 
cannot be tolerated. 

The processing room is cooled by 
recirculating air discharged from the 
room over refrigerated cooling coils. 
Since processing temperatures are in 
the range of 0° C. to -20° C., re- 
frigeration is required on a 24-hour 
basis all year long. This refrigeration 
is provided by an 8-ton Frick am- 
monia system. In this installation, 
two full capacity cooling units alter- 
nately share the process load. By 
alternate operation of the units, the 
defrosting of the coils is simplified, 
and the wear and maintenance of the 
equipment are equally divided, pro- 
viding greater long-term insurance 
against breakdown. 

The process room temperature is 
measured by a nickel-wound resist- 
ance thermometer bulb located at a 
point most representative of the 
process space temperature. This bulb 
is connected to an indicating-record- 
ing “Electronik” instrument which is 
equipped with a pneumatic propor- 
tional-reset control unit. 

The instrument is calibrated from 
-20° to 0° C., and incorporates a by- 
pass panel for convenience in shifting 
from automatic to manual control 
and vice versa. This instrument 
throttles a “Gradutrol” diaphragm 
motor operated three-way mixing 


—~—~— Electric Cable 
Pneumatic Tubing 


7 
Unit {=====---- 
No.2 
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Electric 
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Reliable, Accurate Temperature 
Controls Make Process Possible 


‘ 
Cooling \ 
Coils Fan 


| Ih 


. 2 
Return Air 
From 


Refrigerant 
From Compressor 4 


fo : 
Discharge Air 
To Process 
Room 


in 


Process Room 2) 


vw 


Refrigerant 
Return 


Schematic diagram of controls hookup. 


valve in the refrigerant supply line 
to the cooling coils. 

Two paths of refrigerant flow are 
possible through this valve. When in 
one extreme position, all refrigerant 
supply will be passed through the 
cooling coils; in the other extreme 
position, all refrigerant will be by- 
passed around the coils. 

Normally, when the cooling unit is 
in operation, the mixing valve will 


_assume an intermediate position, per- 


mitting just enough refrigerant to 
pass through the cooling coils to 
maintain the desired process room 
temperature. This valve and all other 
diaphragm motor valves on this in- 
Sstallation are equipped with posi- 
tioners to assure positive and accu- 
rate control action. 


A master timer switches the load 
from one cooling unit to the other at 
intervals of six hours. Should the 
process room temperature rise over 
1° above the set point during any 
given cycle, however, the system will 
automatically switch over from one 
unit to the other, thus providing 
maximum protection to the process. 
Defrosting of the cooling coils is ac- 
complished automatically. 


INSURANCE AGAINST FAILURE 


The manner in which the cooling 
control system was engineered so as 
to constantly maintain a processing 
temperature within plus or minus 
%° C. and to provide maximum as- 
surance against the costly conse- 
quences of equipment failure and in- 
efficiency is shown in the accompany- 
ing schematic diagram. For simplic- 
ity, only one cooling unit, designated 
as No. 1, is shown. The other cooling 
unit is identical in operation. 

The process temperature is mea- 
sured by resistance bulb B which is 
connected to controller TRC. Con- 
trolled air pressure from this instru- 
ment is connected to electric-pneu- 
matic relay E-1. Master timer T-1 
initiates switchover from one unit 
to the other at intervals of six hours. 


An electric impulse from T-1 
causes relay E-1 to transfer the con- 
trolled air pressure from the three- 
way mixing valve on one unit to the 
other similar valve on the second 
unit. An impulse from T-1 also causes 
electric-pneumatic relay E-2 to re- 
verse the operation of the valves in 
the refrigerant by-pass lines of each 
unit. 

Assuming that unit No. 1 is carry- 
ing the refrigeration load, note that 
controlled air pressure from TRC 
will pass through E-1 and _ will 
throttle three-way mixing valve V-1. 
The position of this valve determines 
how much refrigerant reaches the 
cooling coils and how much is by- 
passed. A slight temperature rise as 
sensed by bulb B will immediately 
be reflected in a change of controlled 
air pressure from TRC, causing V-1 
to permit more circulation of refrig- 


REFRIGERATION 


HEATING PARTS © 
and SUPPLIES — 


PVE mae) Pesto tiicm SERVICE THAT'S UNSURPASSED 


from the 


SUPPLY HOUSE THAT SERVICE BUILT 


Dependable efficient same-day filling of orders has built our business 
... our reputation. Keep your stocks complete this easy, speedy way... 
just order from our FREE catalog. Saves you time... energy... money. 
Prices right. Wholesale only. 


2511 LAKE STREET 


MELROSE PARK, ILL. 


oN 


erant to the coils and less refrigerant 
to be by-passed. 


The reverse action occurs on a 
slight temperature fall. When unit 
No. 1 is in operation, relay E-2 per- 
mits supply air to reach diaphragm 
motor valve V-2, located in the by- 
pass line, keeping the valve and con- 
sequently the by-pass line open. 


When switchover occurs, E-1 trans- 
fers the controlled air pressure from 
TRC to unit No. 2. Air is bled from 
the diaphragm of V-1, causing it to 
close the port on the return line from 
the coils. At the same time, E-2 
bleeds air from V-2, causing the by- 
pass line to close, Thus, with both 
lines closed, all circulation of refrig- 
erant to or around unit No. 1 is 
stopped. Reverse actions of the valves 
on unit No. 2 occur, thus putting that 
unit into full operation. 


Also, when the switchover occurs, 
T-1 actuates electric relays R-1 and 
R-2, causing “Modutrol’ motor M 
to close the dampers on the outlet 
side of cooling unit No. 1 and to shut 
off the fan of this unit. T-1 simul- 


= 


taneously actuates similar relays on 
unit No. 2 to cause the dampers of 
that unit to open and the fan to 
start. 


Defrosting of the cooling coils is 
accomplished automatically when a 
unit is switched off the load. On unit 
No. 1, timer T-2 determines the 
length of time during which there 
will be application of power to the 
electric strip heater located adjacent 
to the cooling coil. This timer is 
adjustable from 2 to 50 minutes and 
its setting will be determined by the 
moisture content of the recirculated 
air. 

An auxiliary switch in motor M 
energizes T-2 when the dampers of 
unit No. 1 are fully closed. A high 
limit temperature controller TC, ad- 
justable from 40° of 105° C., acting 
through load relay R-4, will automa- 
tically cut off power to the strip 
heater should it exceed the predeter- 
mined high limit set point, thus pro- 
viding protection to the cooling coils. 


EQUIPPED WITH MERCURY 
SWITCH 


For maximum protection against 
exigencies of operation, the controller 
TRC is equipped with a mercury 
switch which is actuated instantly 
should the process temperature rise 
to the extent of 1° above the set 
point. Contact by the mercury switch 
energizes electric relay R-3, causing 
signal light S to give visible warning. 


Energizing of R-3 also causes im- 
mediate switchover from one cooling 
unit to the other. This emergency 
switchover remains in effect until the 
process temperature again falls with- 
in 1° of the set point and until 
the push button is manually de- 
pressed. This latter action returns 
the cooling load to the unit with 
which difficulty was experienced. 


Most products made in the process- 
ing room just described must be 
stored under refrigeration. The con- 
trol system for the storage room is 
quite similar to that used for the 
processing room with the exception 
that the resistance thermometer con- 
troller is calibrated from -10° to plus 
10° C. 

For products where processing 
temperatures are not quite so critical, 
the super centrifuges and other ves- 
sels are individually refrigerated. 


KRAMER TRENTON CO. Trenton 5, NV. J. 


GENERAL 


BREAKS 
THE 
PRICE 


at $939, 


Up, Valve Installed. 


© eeeee lo Get More of Your Business 


MM ¢ FUL VISION CASE —— 


net, F.O.B. N. Y. 


4’ Ful Vision Case, Triple Ther- 
mopane Glass. » Coils Hooked 


VY, H.P. air-cooled unit of standard manufacture $54.00 


GENERAL REFRIGERATORS CORPORATION 


_678 Broadway, New York 12 


Gr. 3-1222 
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Mail Order Price Cuts - - 


(Concluded from Page 1, Column 4) 


three-surface unit apartment house 
model at $129.95, a standard model 
at $164.95, and a deluxe at $209.95. 

Ward is offering a 7.5-cu. ft. refrig- 
erator at $174.95, $25 less than previ- 
ous listings. A 9.5-cu. ft. unit is 
listed at $229.95, an 8-cu. ft. box at 
$254.95, and an 8.8-cu. ft. model at 
$274.95 ($10 below previous listing). 

In home freezers, Ward has a 7-cu. 
ft. unit at $199.95 and a 12.5-cu. ft. 
model at $299.95. 

New electric range prices are 
$149.95 for the standard, $224.95 for 
the deluxe, and $259.95 for the su- 
preme. 


Whiting Price Rebate- - 


(Concluded from Page 1, Column 3) 


ance policy are both included in the 
new list price. 

* The Whiting policy of price pro- 
tection extends to all franchise 
dealers as well as to distributors. Co- 
incident with the _ price-reduction, 
forms were sent to dealers requesting 
a report on any freezers purchased 
after price-protection was_ estab- 
lished on April 1, but still unsold as 
of June 30. 

“Our survey of market conditions 
has convinced us that the long-range 
outlook for freezer sales is excellent,” 
stated Roberts in making the price- 
reduction announcement. ‘However, 
we are convinced that price protec- 
tion is vital to the dealer who main- 
tains adequate stocks. 

“Each dealer who is merchandising 
our freezers aggressively has full 
price protection. Food freezers can- 
not be successfully merchandised by 
dealers who purchased on a one-by- 
one basis. That is why we instituted 
price protection some months ago— 
and why we intend to continue it in 
full effect until there is no longer 
any likelihood of lowering costs.” 


Frozen Orange Juice Sales 
At All-Time High In June 


NEW YORK CITY—Sales of froz- 
en concentrated orange juice hit an 
all-time high during June and were 
70% above those of the same month 
last year, product producers stated 
here recently. 

They pointed out that fresh fruit 
shortages and high prices might 
force them to allot their sales during 


July, as happened last year. Drought. 


conditions are also expected to cause 
shortages of frozen peas, straw- 
berries, string beans, corn, and as- 
paragus. 

Howard C. Boerner, general sales 
manager of Vacuum Foods Corp., 
producer of “Minute Maid” brand 
frozen fruit juice concentrates, as- 
serted that his company had recently 
opened new distribution offices in 
Atlanta, Dallas, and Chicago to meet 
the increased demand. He added that 
the company will probably be op- 
erating in all 48 states by January, 
1950. 

He said that the firm intends to 
open a distributing office in Los 
Angeles on Aug. 1. The company ex- 
pects to use California citrus fruits 
in its products, he added. 

He also noted that the firm is 
currently testing an orange and 
grapefruit blend, a grapefruit juice, 
and a fruit blend in the Detroit area. 
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May Instalment Credit 
Outstanding Is Above 
Similar 1948 Month 


WASHINGTON, D. C.—Just prior 
to the lifting of instalment credit 
controls on June 30, the Federal Re- 
serve Board reported that instalment 
credit outstanding at the end of May 
amounted to $8,884,000,000. This com- 
pared with $7,318,000,000 outstanding 
at the same date in 1948. 

The board indicated that instal- 
ment credit was on the increase dur- 


_ing May with non-automobile credit 


rising $58,000,000. This type of credit 
had been declining during the first 
quarter of the year. 

At the'same time, the consumer 
credit committee of the American 
Bankers Association revealed that 
the dropped controls would not affect 
the bankers’ credit policies, which 
were said to be more conservative 
than the government controls re- 
quired. 

The committee declared that down 
payments on appliances required by 
banks range from 15 to 20%. On re- 
frigerators, washing machines, and 
ranges, payments must be made in 
22 months. On ironers, terms are 
20 months. 


Detroit Chain Offers 
Washer with Nothing Down 


DETROIT—The Good Housekeep- 
ing Shop, operator of a 14-store ap- 
pliance chain in this area, recently 
promoted a Westinghouse refrigera- 
tor and a “Speed Queen” washer by 
advertising that “no money down” 
was required. 

A newspaper advertisement on the 
$89.95 washer contained the offer, 
“No money down with your old 
washer.” The advertisement plugging 
the refrigerator, Model A6-48 priced 
at $169.95, carried the line, “No 
money down—24 months to pay. 
Readers were asked to “trade in your 
old refrigerator.” 


Delaware Governor Vetoes 
Instalment Sales Regulation 


DOVER, Del.—A bill to regulate 
retail instalment sales in Delaware of 
merchandise costing up to $3,000 has 
been pocket vetoed by Gov. Elbert N. 
Carvel. 

The measure called for licensing of 
all persons and companies engaged 
in the sales finance business, pro- 
vided for full disclosure of contract 
terms, and contained other provisions 
aimed at eliminating “abuses.” 


Berg of Dravo Corp. 
Dies at His Home 


PITTSBURGH—J. D. Berg, chief 


executive officer and a director of , 


Dravo Corp. here, died recently in 
his home in Chatham, Cape Cod, 
Mass., at the age of 66. 

Berg has headed Dravo since the 
death of its founders, F. R. and R. M. 
Dravo in 1934. He served as board 
chairman from 1934 to 1946, at 
which time he was elected to his 
present position. 

Although Berg resided for the past 
two years in Chatham, he remained 
active in the affairs of Dravo, which 
manufacturers crane cab coolers 
among other products. 

Berg became identified with Dravo- 


| Doyle Co., now a subsidiary of Dravo 


Corp., in 1906 as sales engineer, be- 
coming vice president in 1908 and 


| president in 1923. He was a director 


of Dravo-Doyle Co. 


‘Bad Debt Reserve’ - - 


(Concluded from Page 1, Column 2) 


counts outstanding at the end of the 
taxable year, what balance was in 
the reserve accounts at that time, 
and other factors. 

The requirements for adoption of 
the reserve method in the first re- 


_ turn of a taxpayer or in connection 


with a change in accounting for bad 
debts from the specific charge-off 
method to the reserve method are 
the same whether instalment sales or 
non-instalment transactions are in- 
volved, it was stated. 


Thor Resumes Output July 18 


CHICAGO—Thor Corp., currently 
shut down for its annual vacation 
period, will start up in full produc- 
tion again on July 18. 


Gold-Plated Range Flies to Detroit ‘School’ 


Greeting Hotpoint’s gold-plated, 2,000,000th electric range at the airport 

are (1. to r.): C. J. Theobald, manager, Hotpoint sales, Graybar Electric Co.; 

F. A. Compton, general sales manager, Detroit Edison Co.; E. O. George, 

assistant commercial manager, Edison; E. R. Yonkers, district manager, 

Graybar; G. R. Shook, general merchandise manager, Graybar; and 
J. R. Grant, sales promotion manager, Graybar. 


* * * 


4,000 Brave Heat to See 
Cooking Demonstration 


DETROIT — A cooking school to 
commemorate the 2,000,000th elec- 
tric range manufactured by Hotpoint, 
Inc., drew more than 4,000 Detroit 
women to the Masonic Temple audi- 
torium here on a recent afternoon 
and evening despite the hot and 
sticky weather that prevailed, Carl 
Theobald, manager of Hotpoint sales 
for the Graybar Electric Co., local 
distributor, has reported. 

“I. don’t know whether we were 
actually selling electric cooking or 
Hotpoint ranges, but we drew many 
comments from the women that they 
had intended to buy gas ranges but 
would certainly look into electric 
cooking more closely,’ Theobald de- 
clared. 

The affair, called the “Hotpoint 
Golden Era Cooking School” was one 
of a series being held in cities through- 
out the country by Hotpoint, accord- 
to Theobald. Those that have not al- 
ready been staged will be put on 
during the fall months, he said. 

Nearly 100 Hotpoint dealers in 
greater Detroit, the Graybar Electric 
Co., the Detroit Edison Co., and the 
Big Bear Supermarket chain coop- 
erated in putting on the show. The 
public was invited to attend through 
radio and newspaper advertisements 
run by the dealers, distributor, and 
utility. Women interested were re- 
quested to pick up tickets for the 
school at the dealers’ showrooms. 

After the show, the tickets were 
returned to the dealers, giving each 
from 30 to 50 prospects for follow 
up, Theobald said. 


&> 
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The cooking school was a gala 
presentation of a gold-plated model 
of the 2,000,000th electric range 
manufactured by Hotpoint along with 
one of the first ranges built. 


Dept. Store Sales Drop 6% 
For Week Ending June 25 


WASHINGTON, D. C. — Dollar 
sales by department stores in the 
week ended June 25, dropped 6% 
below those for the corresponding 
period a year ago, according to the 
Federal Reserve Board. 

The board also reported that sales 
during the period from Jan. 1 to 
June 23 averaged 4% less than in 
the comparable 1948 period. 

Sales in the Philadelphia, Rich- 
mond, and Dallas districts in the 
June 25 week were equal to those in 
the corresponding week last year. 
All other districts reported declines 
from a year ago as follows: Kansas 
City, 1%; Atlanta, 2%; San Fran- 
cisco, 3%; Boston, 6%; New York, 
7%; Cleveland, 8%; and Chicago and 
St. Louis, 9%. 


Long Beach Dealers May Form 
Local Group at July 12 Meeting 


LONG BEACH, Calif.—A meeting 
at which a local appliance dealers 
association is expected to be created 
has been called for July 12 by the 
Long Beach Retailers, Associated. 

Jack Horner, general manager of 
the retailer’s group, indicated that 
appliance dealers need an association 
to provide a basis for group action 
on measures that may be required for 
survival. 
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| AUTO-LITE 


EE TEMPERATURE RECORDING 


Model ‘'500" Sisnaiie 


The low-priced Recorder shown 
here is precision-engineered 
for accuracy. Liquid-filled 
movement is responsive to 
changes throughout the tem- 
perature range. Legible 6” 
chart with wide selection of 
chart ranges between minus 
40°F. and plus 550°F. Choice 
of 24 hr. or 7 day movement. 
Send for catalog showing this 
and many other types of Auto- 
Lite Thermometers, 


Thermometer. Priced THE ELECTRIC AUTO- LITE COMPANY 


INSTRUMENT AND GAUGE DIVISION, DEPT. A-7 


from $37.50. 


NEW YORK 


TOLEDO 1, OHIO 
¢ CHICAGO + SARNIA, ONTARIO 


Above Model B180, Stainless Steel Exterior, 
with #282D Double- Spout Water Equipment. 
““B’’ Models. ..Wet or Dry ceecnns Coolers. 
4 Sizes—4, 5, 6 & 6% F 


# range from 5 to 50 
/ cases, here is the an- 


the BEVCO Company, Inc. 


3110 N. lith Street @¢ St. Louis 7, Mo. 


CHOICE OF THE THE “BEVCO=-MAID” 


. Capacity 


TRADE IS 


swer for fast, low-cost, 
trouble-free cooling... 
Write for literature 
and complete details. 


Above 
Model DB6-21 Dry 
Cooler, S.S. Exterior, with 
Fin-Coil Construction. No Blower Necessary. 


“‘DB’’ Models...Dry Counter-Type. 4 Sizes— 
4.6.8 & 10 Ft. Self-Contained or Remote Units. 


replace it 


right with Xence... 


Better protection with the 


SRI 


Type 0-91 “ALL-WEATHER” [CONTROL 


Assure completely automatic de- mined temperature has been 
frosting with this Ranco “All- + eached in the fixture. Save time, 
Weather” Replacement Control. delay expensive _call-backs— 


The control cuts in only after 
the coil has been defrosted and 
cuts out only when a pre-deter- 


anco Duc. 


COLUMBUS 1, OHIO 


replace it right with Ranco! 
See your Ranco wholesaler today. 


World's Largest Manufacturers of 
Refrigeration Controls . . . more 
than 20,000,000 controls in use 


CHECK WITH wm Ka FIRST 


@ specialists in refrigeration 
dependability 
greater customer satisfaction 


less stock to carry 
more profit to you 


* 
4 
@ more Ranco controls in use 
* 
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PATENTS 


Weeks of March 22 
(Continued) 


REISSUES 


23,093. REFRIGERATION. Charles Al- 
fred Roswell, Relay, Md., assignor to 
Servel, Inc., New York, N. Y., a corpora- 
tion of Delaware. Original No. 2,384,861, 
dated Sept. 18, 1945, Serial No. 481,519, 
April 2, 1943. Application for reissue Dec. 
1, 1948, Serial No. 62,841. 12 Claims. (Cl. 
62—119.) 


1. A refrigeration system operable be- 
low atmospheric pressure and comprising 
a plurality of parts including a first ab- 
sorber interconnected for circulation of 
absorption liquid and refrigerant, and 
means including an auxiliary absorber 
for withdrawing non-condensible gases 
from said first absorber, said auxiliary 
absorber comprising a casing providing 
a chamber within which is disposed an 
upright annular member, a helical mem- 
ber fitting snugly about said annular 
member in direct contact therewith and 
extending lengthwise thereof, and means 
to flow absorption liquid onto an upper 
part of said helical member, said annu- 
lar member and helical member forming 
a path of flow for absorption liquid in 
which liquid’ descends from one turn of 
said helical member onto a part of said 
annular wall and from the latter onto 
the next successively lower turn of said 
helical member, so that fresh liquid sur- 
faces are constantly being provided with 
which non-condensible gases from said 
first absorber come in contact for re- 
moving refrigerant vapor accompanying 
such gases. 


AVAILABLE FOR LICENSING 
OR SALE 


Pat. 2,450,478. AUTOMATIC ELECTRIC 
FLUID HEATING AND COOLING SYS- 
TEM. Patented Oct. 5, 1948. An air tem- 
perature regulating system is controlled 
by an immersion electric heater and 
cooler unit. Fluid in a container, posi- 
tioned outside the room to be condi- 
tioned, is forced by a motor-driven pump 
from container through a heat-exchanger 
coil mounted in the U-shaped housing of 
a conventional air-circulating system and 
then back -to the container. An electric 


heater and a cooling unit are immersed in 
the fluid in the container. An electric cir- 
cuit controlled by a thermostat within 
the room selectively operates the heater 
or cooling unit to regulate the tempera- 
ture of the fluid in the heat-exchanger 
coil, thus maintaining a pre-determined 
temperature in the room. (Owner) P. A. 
Johnson, 772 Willborough Road, Burl- 
ingame, Calif. Groups 35—84; 36—21. Reg. 
No. 19,224. 


DESIGNS 


153,094. DESIGN FOR A COMBINA- 
TION KITCHEN UNIT. Robert C. Arm- 
bruster, Louisville, Ky., assignor to Rey- 
nolds Metals Co., Richmond, Va., a corpo- 
ration of Delaware. Application Jan. 18, 
1946, Serial No. 125,681. Term of patent 
14 years. (Cl. D33—19.) 


aad 
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The ornamental design for a combina- 
tion kitchen unit, as shown. 


Week of March 29 


2,465,389 HEATING AND COOLING AP- 
PARATUS. Nathan Morris, Silver Spring, 
Md., assignor, by mesne assignments, to 
American Instrument Co., Inc., a corpora- 
tion of Maryland. Original application 
April 26, 1944, Serial No. 532,807. Divided 
and this application Aug. 3, 1945, Serial 
No. 608,623. 7 Claims. (Cl. 257—3.) 
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7. Heating and cooling apparatus com- 
prising a temperature controlled cabinet 
included a solidified gas refrigerant com- 
partment in communication and a work 
compartment, a motor driven blower unit 
in said solidified gas refrigeration com- 
partment, a heater unit in said work 
compartment, a motor driven fan adjacent 
said heater unit, a power source, a thermo-. 
stat located in said work compartment, 
circuits interconnecting said power source 
and said thermostat, a two-position relay 


© male and female units, 


SWIF 


PULLEYS AND 
FAN BLADES 


INDUSTRIAL & VARIABLE SPEED PULLEYS 


Standard equipment with most refrigeration unit 
manufacturers. 


SOLD BY ALL BETTER JOBBERS 


SWIFT MANUFACTURING CO. 


1455 E. NINE MILE ROAD 


HAZEL PARK, MICH. 


RUST. PROOFING CHEMICALS 
CORROSION PROOFING CHEMICALS 
PHOSPHATE COATING CHEMICALS 
METAL CLEANERS & RUST REMOVERS 
PICKLING ACID INHIBITORS 


Pioneering Rea Fey Rare Since 1914 


AMERICAN CHEMICAL PAINT COMPANY 
| AMBLER, | PAL 


Monvtacturers of Metallurgical, Agricultural and Pharmaceutical Chemicals 


Subscribe Now 


Receive the 
CONDITIONING 
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{ AIR CONDITIONING & REFRIGERATION NEWS 

1 450 West Fort Street, Detroit 26, Michigan 

Gentlemen: Send the NEWS for one year. 
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controlled by said thermostat, a pair of 
contactors controlled by said relay, one 
pair of contactors being normally open 
when the other pair of contractors is 
normally closed, circuit connections be- 
tween one pair of said contactors and 
said heater unit, and circuit connections 
between the other pair of contactors and 
said motor driven blower unit whereby 
said heater unit and said motor driven 
blower unit are selectively energized from 
said power source according to the posi- 
tion of said two-position relay. 


2,465,459. REMOVABLE DRAWERLIKE 
COOLING DEVICE FOR REFRIGERA- 
TOR CABINETS. Isadore M. Kolin, 
Detroit, Mich. Application July 31, 1946, 
Serial No. 687,317. 2 Claims. (Cl. 62—95.) 


1, In a dispensing apparatus for refrig- 
erated articles a housing having walls 
of heat-insulating material enclosing a 
refrigerated chamber, said housing having 
a service opening with a service closure 
in the top wall thereof and an access 
opening with an access closure in a verti- 
cal wall thereof, a horizontal support in 
said housing within said chamber, and 
a drawer-like refrigerating unit in said 
chamber comprising an open-topped cas- 
ing slidably mounted on said support and 
having a _ refrigerating conduit system 
carried thereby and movable therewith, 
said conduit system having separable con- 
nections for attachment to an external 
source of refrigeration whereby to permit 
removal of said refrigerating unit by 
disconnecting said connections and sliding 
said unit along said support through said 
access opening, said casing having double 
walls enclosing. a cooling compartment 
with a low-freezing liquid therein and 
said conduit system being mounted within 
said compartment and said service open- 
ing being located above said casing. 


2,465,642. VENTILATOR. Lethieullier 
Gilbert, Woking, and Leslie James Hob- 
son, Farnham, England. Application Sept. 
21, 1945, Serial No. 617,714. In Great Bri- 
tain Sept. 25, 1944. 3 Claims. (Cl. 98—29.) 
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1. A ventilator comprising a series of 
projections on 
the male units entering recesses in the 
female units, the said projections having 
opposite sides spaced apart from the 
adjacent walls of the female units so as to 
form passages between said male and 
female units for the passage of air, guides 
in the walls of said female units, shutters 
rectilinearly movable in said guides rela- 
tive to said passages to control the pass- 
age of air therethrough as a consequence 
of said motion, arms connected to said 
shutters, a cylindrical member connect- 
ing said arms, a frictional member dis- 
posed about and gripping said cylindrical 
member to maintain it in an adjusted 
position, and a handle attached to said 
shutters for imparting motion thereto. 


2,465,648. LIGHT TRANSMITTING MEM. 
BER FOR INDICATING LEAKAGE IN 
CABINET CLOSURES. Charles E. Heilig, 
Jr., Llanerch Hills, Pa.,. assignor, by 
mesne assignments, to Philco Corp., Phila- 
delphia, Pa., a corporation of Pennsyl- 
vania. Application Feb. 7, 1946, Serial No. 
646,100. 2 Claims. (Cl. 88—14.) ~- 
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1. Apparatus for indicating leakage in 
the region of contact between a cabinet 
door and jamb cooperating to define a 
sealed chamber wherein the cabinet has 
thick walls and the sealing means is 
disposed at the perimeter of the door 
and including a source of light adapted 
to illuminate the interior of the chamber, 
said apparatus comprising a light-trans- 
mitting and directing peripheral frame 
member having flat sides and adapted to 
be disposed within the space between the 
walls and the door in close adjacency to 
and inwardly of said region of contact 
between the sealing means for the door 
and jamb, said member having a light-re- 
ceiving inner edge portion adapted to ex- 
tend within the chamber into position to 
receive light from said source and a 
second outer edge portion from which 
the received light is directed upon said 
region of contact. 


SALE?! 
NEW AIR CONDITIONERS 
OVER *% OFF LIST 


We are offering the entire stock of Electric 
Power Equipment Corp. of Philadelphia. i'% 
H.P. Water Cooled Air Conditioner. Units 
220-1-60. Tecumseh compressor, all standard 
parts available anywhere. Hgt. 61” Wd 34” 
Depth 20” Weight 660 ibs. Price $325 each F.0.B. 
Philadelphia. Immediate delivery. Terms 10% 
with order balance Sight Draft. Guaranteed new 
in original crates and as specified. Phone, 
Write or Wire Ramsey-Bennett Ce., 430 Huron 
Rd., Cleveland 15, Ohio. TOwer 1-6070. 


2,465,677. HOLDER FOR THE ENDS OF 
TUBES. Charles WN. Deverall, Buffalo, 
N. Y., assignor to Niagara Blower Co., 
New York, N. Y., a corporation of New 


1. A holder for the flared ends of 
tubes being expanded, comprising a two 
part clamping body split axially and in- 
ternally formed to fit that side of the 
flare on said tube which forms a continua- 
tion of the external surface thereof and 
also formed with an internal chamber 


at the opposite side of said flare, means 
releasably holding said parts of said 
clamping body together, a plug in said 
chamber and having aé_ conical end 
adapted to seat against the opposite side 
of said flare, means for moving said 
plug axially relative to said clamping 
body into and out of engagement wit! 
said flare, and means for introducing 
fluid under pressure through said plug 
into said tube to expand the tube com- 
prising a bore extending from the conica 
end of said plug to one side thereof, ano 
a fluid pressure supply pipe connectec 
with said one side of said plug in com- 
munication with said bore and arranged 
in an axial slot provided in said clamp- 
ing body. 


(To Be Continued) 
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CLASSIFIED ADVERTISING 


RATES for “Positions Wanted’ $5.00 


per insertion. Limit 50 words. 10¢ per 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count -as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


DO YOU have a help problem? Let us 
solve yours. Select from our graduates 
the man qualified to handle your work. 
We have men available for all parts of 
the country, who have completed 34 weeks 
of practical shop refrigeration and some 
who have also completed our practical 
advanced training course in air condition- 
ing. Many are very well qualified. THE 
ST. LOUIS SCHOOL FOR ELECTRICITY 
AND REFRIGERATION, INC., 6767 
Southwest Avenue, St. Louis 17; Missouri. 


13 YEARS EXPERIENCE air condition- 
ing, ventilating, heating. 5 years con- 
tractor, 4% years assistant chief engineer 
air conditioning division Naval Architect. 
2 years assistant sales manager air condi- 
tioning division manufacturer. 1% years 
manufacturers’ representative. 34, single, 
free to travel any place. Where do you 
need me? BOX 3207, Air Conditioning & 
Refrigeration News. 


SALES AND service engineer: Twenty 
years experience in commercial and indus- 
trial refrigeration applications. ‘‘Freon’”’ 
and ammonia equipment and insulation. 
References and details gladly furnished. 
Available 30 days. BOX 3227, Air Condi- 
tioning & Refrigeration News. 


POSITIONS AVAILABLE 


CARRIER DISTRIBUTOR needs service 
mechanics. Must be experienced in air 
conditioning and commercial refrigeration. 
Wage scale $2.00 to $2.50 per hour and 
overtime. Steady work. Give full and 
complete details, references in first letter. 
CONDITIONED AIR CORPORATION, 
P.O. Box 188, Buena Vista Station, Miami 
27, Florida. 


OPPORTUNITY FOR experienced sales- 
man representing complete line of refrig- 
eration and refrigerated store fixtures. 
Distributors for York Corporation—Liquid 
Carbonic Corp.—C. V. Hill Store Fixtures. 
Give complete details in first letter. BOX 
1884, Great Falls, Montana. 


PROMINENT MANUFACTURER of com- 
plete line of nationally known commercial 
refrigeration and air conditioning equip- 
ment has several positions open for quali- 
fied sales engineers in Southeastern States. 
Excellent opportunity for traveling posi- 
tion contacting dealers and distributors. 
Write giving full details of background. 
BOX 3217, Air Conditioning & Refrigera- 
tion News. 


SALES MANAGER wanted: Old estab- 
lished commercial refrigeration contractor 
located in Detroit, Michigan, wants capa- 
ble man thoroughly experienced in Am- 
monia and ‘‘Freon’’ applications to take 
charge of sales. Exceptional opportunity 
for man who can qualify. Write giving 
full details of education, experience and 
personal data. BOX 3221, Air Condition- 
ing & Refrigeration News. 


FIELD SERVICE engineer: San Fran- 
cisco, California, Bay area has a refriger- 
ation service man we need for a field 
service engineer to cover entire west coast 
and nearby territory. Here’s one of those 
positions you seek but seldom find. A 
real opportunity to prove your ability in 
leadership, enthusiasm for accomplishing 
your objectives, and stability. We are one 
of the oldest and largest manufacturers 
of food store refrigeration equipment. A 
promotion created this vacancy. Write 
full detailed particulars, giving back- 
ground and experience, with references, 
in first letter, with picture of yourself. 
Salary and expenses. BOX 3225, Air Con- 
ditioning & Refrigeration News. 


FIELD SERVICE engineer is required in 
the Chicago and Milwaukee area and 
surrounding territory to fill vacancy 
created by promotion. Here is an oppor- 
tunity for an aggressive refrigeration 
service man to elevate himself to a posi- 
tion for better opportunity in the future. 
Old established food store fixture manu- 
facturer well entrenched in the industry, 
with highest credit rating. Write all 
details of your background, experience, 
and give references in first letter, with 
picture of yourself. Salary and expenses. 
BOX 3226, Air Conditioning & Refrigera- 
tion News. 


EQUIPMENT FOR SALE 


USED YORK air conditioning unit for 
sale. Consists of: 1—York condensing unit 
“‘Freon-12'’ model #446FWD; 1—15 H.P. 
squirrel cage induction Century motor, 
across the line starter, 1745 r.p.m., 220-3- 
60. Approximate over-all dimensions 
71"°L x 2’8°W x 4H. Shipping weight, 
3300 pounds. Water connections 2—14” 
supply, 2—1144” drain. 1—York air unit 
#1500D5 horizontal 4 row cooling coil. 
1—1%” H.P. squirrel cage induction Cen- 
tury motor, 1740 r.p.m., 220-3-60. 2 row 
steam heating coil. Fan pulley diameter 
9%”. Motor pulley diameter 4%4”. Price 
$750.00 F.O.B. BELL’S STORE, 13 W. 
Market Street, York, Penna. 


SOLENOID VALVES. Various makes and 
sizes. Brand new at less than manufac- 
turer’s cost. BIMEL CO., Cincinnati, Ohio. 


ZEROSTAT TEMPERATURE alarms for 
frozen food cabinets—100 units in origina! 
cartons—Models P.A.C. and P.A.D.—Bes! 
offer takes lot, or will break into lots of 
twenty, assorted models—Also 2 mode 
2124 Ben Hur Freezers, less compressoi 
unit—Best offer accepted. EDWARD J. 
CHEVALIER, INC., 3010 Hudson Blvd., 
Jersey City, New Jersey. 


KRAMER THERMOBANKS 1 # 5 and 
1 # 8 combination, new, fully guaranteed, 
60% from list price sheet R 125, also 
Peerless and Kramer square type unit 
coolers at low prices. Ask for money 
saving price sheets. DEBES REFRIG 
ERATION SUPPLY, Cleveland 8, Ohio. 


AIR CONDITIONING unit—1l complete 
unit for conditioning at a minimum of 
110,000 sq. ft. (now dismantled). 2 West- 
inghouse compressor condensing units, 
volts 208-220. 75 HP,, 60 cycle. Power 
system heat regulator. Westinghouse 
motor, starter & power packs. Complete 
miscellaneous equipment for this unit. 
Location: Fairmont, West Virginia. Sac- 
rifice for quick sale. Write Victor Forte, 
ENTERPRISES, INCORPORATED, Room 
720, Grant Building, Pittsburgh 19, 
Pennsylvania. 


DOUBLE DUTY display cases—new— 
ready for immediate delivery. Porcelain 
inside and outside, heavily insulated, 
mezzanine porcelain shelf, heavy triple 
glasses, sliding rubber doors on _ top 
swinging doors bottom, tubing, valve, and 
coils top and bottom. 6’ $395.00—8’ $475.00 
—10’ $550.00—12’ $625.00 F.0.B. GENERAL 
REFRIGERATOR CO., 856 No. Broad St., 
Philadelphia. Phone ST. 7-2240 and 2241. 


SERVEL SEALED units—new, for imme- 
diate delivery. 4% H.P. model H2NA1B 
$69.50—14 H.P. H2EA1A $99.50—% H.P. 
H2BA1B $129.00—'% H.P. low temperature 
L2BA1B $129.00—% H.P. H2DA1A $149.00. 
Don’t pass up this opportunity. GENERAL 
REFRIGERATOR CoO., 856 No. Broad St., 
Philadelphia, Pa. ST. 7-2240 and 2241. 


SPECIAL CLOSE-OUT on brand new 
Dole and Yoder freezer plates: size 19” x 
30” @ $8.00; 22” x 32” at $38.00; 19” x 
72” at $7.00. Also Bush finned coils 76” x 
16” x 2%” 6 tube single row @ $7.00. 
Subject to prior sale. Prices are net, 
F.O.B. N.Y.C. Send deposits to GENERAL 
REFRIGERATORS CORPORATION, 678 
Broadway, New York 12, New York. 


YORK, 25 HP. ammonia system complete 
for $2,000.00. Consists of: York model D-6 
—6”x6” compressor; York shell & tube 
condenser, 18’ long contains 42 tubes of 
14%”; ammonia receiver 750 lbs. capacity; 
1—25 HP. 220/3/60 Star motor; Bryan 
pumps equipped with 2 HP. Century 
motors; electric panel—monitor’ type 
6337-B S.1, ser. 135060; six gauges for 
ammonia, water & brine. Ice can dump & 
overhead crane. Capacity eight ton of 
refrigeration per 24 hours. All refr. pipes 
& coils included in price. Write or phone 
David H. Wilkinson—JEWISH MEMO- 
RIAL HOSPITAL, 196 St. & Broadway, 


*~New York, N. Y. 


2—6’ x 6’ x 6’6” beer coolers. Immediate 
delivery. 1 x 6 kiln dried Douglas fir 
sheathing. 3%” Fiberglas insulation. With 
“Chill’’ Lockseam system. 12. sections 
each. 1 coat sealer, 1 coat lacquer. $220.00 
each. Complete with door & crating. 
MIDWEST MFG. CO., 101-103 Glenwood 
Ave., Minneapolis, Minn. 


1100 USED All Steel Equipment lockers: 
4 drawer units and single door lockers: 
ivory and jade; good condition $4.00 per 
opening. Complete ammonia freezer sys- 
tem, coils, fans, tanks, 5 compressors. 
Must be moved to make room for another 
business. WESTCO, INC., 43865 Wolf 
Road, Western Springs, III. 


TWO 6? x 6? compressors with 50 h.p. 
motor. Reduced starter and evaporative 
condenser all mounted on a heavy stee’ 
frame for portability. Used short period. 
Only $4000. P. O. BOX 6006, Houston, 
Texas. 


BUSINESS OPPORTUNITIES 


FOR SALE: Refrigeration and air condi- 
tioning business northern California. 300 
regular accounts. Owner's illness forces 
sacrifice at inventory. BOX 3210, Air 
Conditioning & Refrigeration News. 


SCHOOLS 


DETROIT AIR Conditioning Institute is 
accepting applications for enrollment in 
fall term classes starting July 19 and 
September 13. Fully GI approved coursés 
in air conditioning, refrigeration, heating, 
ventilating, sheet metal layout, heat pump 
engineering. Write for free information. 
DETROIT AIR CONDITIONING INSTI- 


TUTE, Dept. D, 4125 Grand River, De- 
troit 8, Michigan. 
MISCELLANEOUS 


ATTENTION CONTRACTORS—Dealers— 
Servicemen. Norge sealed units remanu- 
factured and exchanged. Immediate de- 
livery from stock. 1 year guarantee. 
Write for prices and shipping instruc- 
tions. MODERN REFRIGERATION CoO.. 
INC., 12541 E. McNichols Road, Detroit 5. 
Michigan. 
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Hot Weather 
Hints (2) 


OBSTRUCTED CIRCULATION 


Attention should also be given to 
anything that may obstruct circula- 
tion of air through the evaporator 
and around the foods. Papers on 
shelves, foods stacked tightly against 
the evaporator, are to be removed. 

Fans on blower-type evaporators 
may have blades bent, motors run- 
ning at below normal speed, circula- 
tion blocked, evaporator fins iced, 
all of which may greatly reduce the 
air circulation capacity of the evapo- 
rator, and result in causing lowered 
suction pressure and consequently 
reduced capacity of the condensing 
unit, increased running time, and 
failure to maintain required tempera- 
tures. 


INCREASING CAPACITY BY 
STEPPING-UP AIR CIRCULATION 


The rate of air circulation is im- 
portant in maintaining the proper 
appearance and to prevent excessive 
drying of meats, vegetables, and most 
food products. It is not important, 
however, in the case of canned foods 
or bottled milk or beverages, wax 
covered cheese, and other foods or 
products in sealed containers. 

In refrigerators in which products 
so protected are kept, and which are 
equipped with blower-type evapora- 
tors, it is practical to increase the 
capacity of the evaporator by speed- 
ing up the air circulation by replac- 
ing the fan motor with one with 
higher speed (and greater power, as 
increased air moved requires more 
power to move it). 

Some fans have adjustable pitch 
blades; others may be belt driven, 
on which the motor pulley size may 
be increased. 


KEEP SUCTION PRESSURE UP 


Increasing the rate of air circula- 
tion increases the rate at which heat 


Refrigeration Problems 


and their Solution 
by Paul Reed 


For Service and Installation Engineers 


is brought to the evaporator; it in- 
creases the evaporator temperature 
and the suction pressure; and conse- 
quently, it increases the condensing 
unit capacity and reduces the run- 
ning time. 

Too much emphasis can hardly be 
laid on the importance of keeping 
the suction pressure up. If the suc- 
tion pressure is low, this means that 
the evaporator temperature is low 
and that the area of active evapo- 
rator exposed to the cooling air is 
less than it should be. This results 
in a high temperature difference be- 
tween the evaporator and the foods, 
and also results in a low dewpoint 
temperature of the cooling air, which 
in turn causes excessive drying of 
the foods. 

A low suction pressure also means 
that the compressor is not running 
at its best capacity nor efficiency for 
the job that is being done. 

There are many installations in use 
that are running at lowered capacity 
and efficiency, operating an excessive 
part of the time, and causing drying 
and discoloration of food, simply be- 
cause some one skimped on the size 
of the evaporator, failed to feed the 
evaporator to make it fully active, 
or in some other manner did not 
obtain a high enough evaporator 
temperature ‘and suction pressure to 
assure maximum capacity and effi- 
ciency of the unit and the mainte- 
nance of proper conditions of hu- 
midity of the air. 

This does not mean that expansion 
valves should be overfed just to ob- 
tain increased suction pressure. 
Frosting the suction line back to the 
compressor will cause increased suc- 
tion pressure and extra capacity of 
the condensing unit, but it also wastes 
that extra capacity trying to refrig- 
erate the room by means of the suc- 
tion line. 

When the evaporator is active and 
a bit of the suction line is frosted, 
so as to assure that the evaporator 
is fully active, then the optimum 
suction pressure has been attained 
and any further over-feeding does no 
good, and in fact, may do a great 
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EXTRA BUSINESS! 


An important notice 
to all sellers of Room 
Air Conditioning units 


No need to stop selling room air conditioners when 
the hay-fever season is over—not if you sell Remingtons. 


Why? Because Remington's complete line includes 
four exclusive models that heat as well as cool. These 
great units are made for AC or DC, air-cooled or 
water-cooled and can be sold in winter as well as 


summer.. 


Sold direct to 


giving you the top profit. 


for Booklet G2. 


REMINGTON 


Air Conditioning Division 
NEW YORK 


CORTLAND, 


Installing Distributors 


Send now 


. gineer. 


Paul Reed | 


deal of harm, by causing “liquid- 
pumping” and “oil-slugging” by the 
compressor. 


EXCESSIVE SUCTION PRESSURE 


Moreover, there is a limit to how 
high the suction pressure may be 
raised. It must be remembered that 
compressor displacements and motor 
sizes are based on evaporator tem- 
perature, which of course determines 
suction pressure. 


TABLE I 


Evaporator Temperatures 
0° 25° 45° 


Sulphur Dioxide’ 8.9” 4.6 15.5 
Methyl Chloride 4.2 17.6 32.9 
“Freon-12” 9.2 24.6 41.6 
“Freon-22” 24.1 49.0 76.6 


Suction pressures in pounds per 
square inch gauge, corresponding to 
the three maximum evaporator tem- 
peratures on which the displacements 
and motor sizes of standard condens- 
ing units are based. 

Standard condensing units are 
divided into three types, according 
to the maximum temperature of the 
evaporator with which they are to be 
used: 0°, 25°, and 45°. The normal, 
average operating suction pressure 
should not be higher than those pres- 
sures corresponding to 0°, 25°, or 
45° at saturation. 


Table 1 shows the suction pres- ; 


sures for several common refriger- 
ants corresponding to these tempera- 
tures. If the compressors are oper- 
ated for any considerable length of 
time at suction pressures above 
those shown (other than for short 
pull-down periods), the motors will 
be overloaded and may be damaged, 
or the overload protector may “kick- 
out” in order to keep the motor 
from being damaged. 


AIR CIRCULATION AROUND 
COMPRESSORS 


Boxes may have been piled around 
the condensing unit, or shelving may 
have been built during the winter, or 
other obstacles placed to retard good 
air circulation. These conditions will 
cause high discharge pressures. In 
fact, anything that increases the dis- 
charge pressure, reduces the capacity 
of the condensing unit; and this is 
one of the first things to check, to 
trace the cause of reduced capacity; 
excessive running time, or failure to 
maintain proper temperatures. 

In a future installment we will 
further consider the things that may 
be done to increase the capacity of 
condensing units and_ particularly 
those weak ones that need just a 
little more capacity to enable them 
to “get by” during the extra-hot 
summer days. 


(To Be Continued) 


H. S. Leo Will Direct Sales for 
Utility Appliance Heating Div. 


LOS ANGELES—Ben B. Breslow, 
president of Utility Appliance Corp. 
here, has announced the appoint- 
ment of Herbert S. Leo to the newly- 
created position of director of sales 
for the heating appliances division. 

For the past seven years, Leo has 
held the post of chief engineer. He 
will direct sales of Utility’s forced 
air furnaces, wall heaters, 
heaters, and all-year conditioners. 

Richard J. Peterson has been ap- 
pointed to succeed Leo as chief en- 


BRAND NEW 
Nationally Advertised 


Quality Equipment Properly Engineered Assures 
Long, Trouble-Free Service 


Easy to Erect, Move or 
Outside Dimensions | oon leaunomeeen Enlarge 
It’s the best value i i t 
vex Se’ x Te’ 366 $ 860.00 quality rugged utility fees ‘Gun. 
Bui i 
86” x 121” x 76” 540 1110.00 ; “ rs to rigid specifications for heavy 
‘on 799 ro” *Price f Fi Cool ly. Re- 
8’6” x 193” x 7’6 890 1490.00 ftpuation or fee or Med. Sheng 
121 ” % 83” x 76” 540 1110.00 Temp. Available Completely Packaged. Vv 
121” x 121” x 76” | 812 1350.00 
12°10" x 198” x 76" | 1075 1690.00 2020 NAUDAIN STREET, PHILA. 46, PENNA. 
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(REFRIGERATION ENGINEERING CORP.) 


RECO PRODUCTS DIVISION 


HERE ARE A FEW OF 
MANY SATISFIED 
USERS 


7 
a 
a 

'g ¢ S. & W. Cafeterias 
1 Standard Oil of N. Y. 
5 Gulf Oil Corp. 
B 


Fleishman, Inc., S.A. 
Polo Grounds, N.Y.C. 


General Foods Corp. 


Specify MINERALLAC STRAPS, WUSHINGS 


MINERALLAC 2-HOLE 


PIPE STRAPS 


For Heavier Loads?! 


Designed for use on loads too heavy 
for one-hole Jiffy clips. Made of all 
new zinc plated tempered steel to 
give strength and rigidity enough to 
support heavier pipes, cables, con- 
duits, etc. Available in sizes to fit 
pipes and conduits from Y%-in. to 
l-in. Can also be had in Everdur, 
copper, brass or aluminum. 


Send for literature and prices 


MINERALLAC ELECTRIC COMPANY 
23 N. Peoria St., Chicago 7, Illinois 


MINERALLAC 


2732 N. 


REFRIGERATION AND AIR CONDITIONING 
UNITS + PARTS + TOOLS + SUPPLIES 
NE Latest Prices 

Wanted Lines 
Write Today for Your Copy 


Why spend valuable business hours and car expense 
on trips to buy parts? Get fast low-cost delivery 
from our large, complete stocks. Airo serves buyers 
in 48 States and overseas. 


Wholesale Only 
Please Write on Your Letterhead 


IRO SUPPLY CO. 


ASHLAND AVENUE *« CHICAGO 14, ILL. 
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*“SPECIFIC-FIT”’ HOw UNITS FOR MORE 
THAN [000 DIFFERENT REFRIGERATOR MODELS 


He ere are just a few of the 
“specific-fit’’ replacement 

controls in the unequalled 

Cutler-Hammer line. 


Want to save time and trouble on your refrigeration 
control replacements? Then make the Cutler- 
Hammer refrigeration control catalog your stand- 
ard “guide’’ on replacements. Here you will find 
“specific-fit’’ units which are not merely listed but 
already manufactured by Cutler-Hammer for more 
than 1,000 individual refrigerator models which the 
industry has produced since 1925. No “‘modifying”’, 
no fussing, no compromises, when you put in C-H 
“specific-fit’’ replacement control units. And you'll 
also quickly see how the widely-known Cutler- 
Hanimer name (advertised in The Saturday Eve- 
ning Post, Time, Newsweek, American Home, Bet- 
ter Homes & Gardens, House & Garden, etc.) builds 
customer confidence and good will. The C-H refrig- 
eration control catalog, as well as the items you 
need, are available through your authorized C-H 
refrigeration wholesaler. Do not forget, this C-H 
refrigeration control line includes the outstanding 
general purpose replacement control (9521N9) for 
use with motors having “‘built-in’’ overload pro- 
tection. CUTLER-HAMMER, Inc., 1362 St. Paul 
Ave., Milwaukee 1, Wisconsin. 


9502N417 C-H “specific-fit” 
for Briggs 1937 models. 


9521N11 C-H “‘specific-fit” 
for Leonard 1937 models, 


9502N 387 C-H “specific-fit” 
for Norge 1932-33 models. 


CUTLER*-HAMMER 


9521N95 C-H ‘ ‘specific-fit” 
for Cop d 1939 


9521N156C-H “specific-fit”’ 
for Crosley 1946-47 models. 


Featured by Cutler-Hammer refrigeration wholesalers and recommended by alert service dealers 


from coast to coast. 
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AIR CONDITIONING & REFRIGERATION NEWS, JULY 11, 1949 


— er 


Appliance Exhibitors 


* * % 


(Concluded from Page 1, Column 5) 


In a statement published in the Chi- 
cago newspaper as the Mart opened, 
J. J. Nance, Hotpoint president, pre- 
dicted that the “price readjustment” 
period was over and that there would 
be stabilization for a while, at least. 

A complete line of seven Crosley 
electric ranges was introduced. Dis- 
tinguishing features included over- 
sized balanced heat ovens, non-tilting 
racks with safety stop back rails, 
waist-high broilers, and a_ styled 
10%-in. backguard with built-in fluo- 
rescent lamp. 

The new ranges are also equipped 

with three superfast surface cooking 
units and a standard deep-well cook- 
er. Four models have deep-well cook- 
ers that can be converted to surface 
units. 
- Four models have an automatic 
clock timer, a combination oven 
thermostat, and an oven broiler con- 
trol switch. Two of the models are 
provided with double ovens, one of 
which is smaller than the other. 


PRICES ON CROSLEY LINE 
Suggested retail prices are: AE- 


119—-$159.95; SE-119-—-$189.95; SE-: 


199—-239.95; SE-139—$269.95; 
119—-$179.95; DE-129-—-$279.95; DE- 
139—-$329.95. 

Crosley was also spotlighting its 
recently introduced EMA-7 refriger- 
ator with a horizontal freezer com- 
partment that sells for $239.95. 

Marquette Appliances, Inc. came 
out with a broad line of major appli- 
ances, including refrigerators, home 
freezers, gas and electric ranges, and 
water heaters. 

Refrigerators included an 8%%-cu. 
ft. stripped model with bottom re- 
frigerated storage bin and 30-lb. 
frozen food compartment, the model 
U-85-C. selling for $199.95. Model 
U-85-D is in the same style (with 
U-type evaporator) but adds drawer- 
type double crispers, a meat tray, 
and four ice cube trays, and lists at 
$259.95. A deluxe model 8% cu. ft. 
with an across-the-top evaporator 
with 42 lbs. frozen food capacity is 
listed at $289.95, while a stripped 
model in the same general design 
sells for $219.95. 

Chest-type freezers in the Mar- 
quette line include a 4-cu. ft. model 
at $199.50; an 8-cu. ft. model at $285; 
11-cu. ft. model at $345; and a 16-cu. 
ft. (double lid) model at $465. 

There are two electric ranges in 
the line, a standard 4-burner model 
at $193.95; and a deluxe model with 
automatic timer, clock, burner 
switches on the back splash, with list 
price of $291.95. Also shown by Mar- 
quette were three gas ranges, and 
a wide line of water heaters. 


MODEL PERMITS OPEN DISHES 


Presteline Div. of Leeson Steel 
Products, Inc. introduced a_ three- 
model line of refrigerators. Spot- 
lighted will be the ‘“Steri-control,” 
an ultra-violet lamp that will add 
extra food protection and allow un- 
covered dishes in the refrigerator. 

Model PC-9 has 9.06-cu. ft. ca- 
pacity, 35 lbs. of frozen food storage 
space, double crisper, built-in meat 
keeper, dry-storage bin, deluxe 
chrome shelves, and full-length door. 
It lists at $269.95. The PD-9 has the 
same features, less the Steri-control 
and lists at $249.95. 

The standard model PS-9 has a 
meat keeper, 1-cu. ft. of frozen food 
storage, two ice cube trays, and lists 
at $229.95. 

Frigidaire made the initial show- 
ing of its “Iceberg Blue” trim now 
limjted to the interior trim on its 
all-porcelain model. Also in the spot- 
light was the newly designed auto- 
matic washer with single tub, and the 
8-cu. ft. model in the two-door re- 
frigerator model (separate frozen 
food compartment) and a new spe- 
cially large household refrigerator, 
with two standard-sized doors and 


Are’ Optimistic -- 


17.1-cu. ft. capacity. 

Kelvinator was showing no new 
merchandise as introduced at the 
Mart, but was, of course, displaying 
some new products introduced in the 
interim since the winter marts. Kel- 
vinator and Leonard also had some 


LEFT: The ‘“‘General Joy'' combination 
refrigerator-radio shown at the Summer 
Marts. 


novel exhibits tieing in with the 
celebration of the American Furni- 
ture Marts’ 25th anniversary, the 
Leonard display being built around a 
deluxe Leonard model of the 1880’s 
(resembling a beautiful piece of fur- 
niture) which had been traded in on 
a 1949 refrigerator. 

A “completely new type of refrig- 
erator interior’ was claimed by Cool- 
erator for its new ‘“Select-O-Shelf” 
model. Completely flexible shelf ar- 
rangement is made possible by shelf- 
support brackets which permit 14 
different variations in shelf heights, 
a special shelf with a “hump”’ in it, 
a snack basket (for eggs, jellies, 
leftovers, etc.) which fits either over 
or under the hump, and.-the Chill-R- 
Ator shelf under the across-the-top 
freezer which can be placed low 
enough to handle big quantities of 
bottled goods at near-freezing tem- 
peratures. 

Coolerator was also featuring its 
recently introduced deluxe 10-cu. ft. 
home freezer listing at $349.50. 

Norge was spotlighting its recently 
introduced SR-64 refrigerator, a 6- 
cu. ft. model equipped with the Norge 
“Self-D-Froster’” system, and priced 
at $209.95. Two other refrigerator 
models being seen for the first time 
by visitors to the Norge booth were 
the SR-849, an 8-cu. ft. model equip-. 
ped with the Self-D-Froster, and the 
B-64, a 6-cu. ft. model selling for 
$189.95. 

Two new range models were also 
introduced, a low-priced model E-3, 
priced at $179.95; and the E-2A, a 
20-in. apartment size model with four 
top elements. 


APT. ‘PACKAGE’ SHOWN 


Hotpoint was showing a new com- 
plete-in-itself apartment house as- 
sembly, which included a 4-burner 
range, dishwasher, sink, and 4-cu. ft. 
table-height refrigerator. It also was 


spotlighting a number of new promo- - 


tion plans, which will be described 
later. 

General Electric, showing no new 
major appliance products other than 
the interim models introduced since 
the January market, was emphasiz- 
ing demonstration setups of various 
types. 

Amana Society showed its 2-door, 
2-temperature model refrigerator. 
Main extra features on this model 
include a separate light and separate 
control. in each compartment, and 
self-locking hardware. Also featured 
by Amana was its 6-cu. ft. freezer 
at $199. 

Philco revealed no changes in 
models or prices on its refrigerators 
and home freezers, but it was indi- 
cated that new model introductions 
may be a possibility following a dis- 
tributor convention to be held the 
middle of this month. 

Ben-Hur Mfg. Co. has “re-grouped” 
its line of home freezers, dropping 
its 6-cu. ft. model, and emphasizing 
its 12%-cu. ft. model, which it be- 
lieves to be the most practical size 
for the average family. The line now 
has the Good Housekeeping Seal of 
Approval. It is marked by use of 
blue exterior and interior trim, Lucite 
handle arranged for padlock locking, 
exterior temperature control for 
operation by a coin, and a condensing 
unit compartment designed for easy 
removal of the unit. 

General Air Conditioning Corp., the 
California firm which specializes in 
unusual table-height refrigerators, 
showed its General-Joy 4%-cu. ft. 
model with radio in the door, at 
$189.95; conventional 4%-cu. ft. 
model at $159.95; combination 2- 
burner electric range top over 4.2-cu. 
ft. refrigerator at $239; and the 
same style with 4-burner gas range 
top at $229. The range model will 
operate with either 110-volt or 220- 
volt current. 

The General Joy, which has a 
superhetrodyne radio mounted in the 
door, is now in production at Gen- 
eral’s plant in Los Angeles. 


The unit was specially designed for | 


use in apartments, motels, trailers, 
resort cabins, and hotels. 

The refrigerator, complete with 
vegetable bin, is 23 in. wide, 20 in. 
deep, and 44 in. high. Removal of 


Among New Refrigerators Displayed at Summer Marts 


LEFT: One of the 
three Presteline 
9-cu. ft. 


refrigerators. 


RIGHT: The 
Coolerator 
“Select-O-Shelf” 
model. 


most cube tray provides for frozen 
fod storage. 

The refrigerator is powered with a 
hermetically-sealed Tecumseh com- 
pressor. 

Sanitary Refrigerator Co. showed 
a new 12%-cu. ft. chest-type home 
freezer with separate sharp-freezer 
compartment, and two lift baskets in 
the storage section. Sharp-freezer 
compartment maintains a 5-10° dif- 
ferential during the freezing period. 

It is expected that an 8-cu. ft. 
model of similar design will be intro- 
duced within a fairly short time. 


Westinghouse was showing its re- 


> 


cently introduced lower-priced Laun- 
dromat washer model and was spot- 
lighting its across-the-top freezer 
models in its refrigerator line. 


Big news at Gibson was the new 
4-star special refrigerator model sell- 
ing at $229.95, and having an across- 
the-top freezer, and the model 849, 
which replaces the 839 8-cu. ft. 
model, and which has the glass-front 
across the top freezer compartment, 
full half-bushel crisper, and no-tilt 
bin. 

Admiral had no new models or 
prices on refrigerators or ranges, but 
it is rumored that a new low-priced 


refrigerator may make its appear- 
ance in the near future. 

Stoddard Mfg. Co., taking space 
in the Merchandise Mart, showed a 
line of conventional and low-boy 
refrigerators, and upright home 
freezer models. 

Glascock table-top refrigerator 
models were shown in the J. H. Ras- 
mussen Co. space in the Merchandise 
Mart. Also shown in this space was 
the new Revco $269.50 §8-cu. ft. 
freezer model, and a new 12-cu. ft. 
Revco freezer at $394, this one fea- 
turing a special fast-freeze compart- 
ment. 


wy 


efficient, built-in electrical defrosting equipment. 


BUSH WATER DEFROST UNIT COOLER defrosts 
thoroughly, conveniently and inexpensively with 
ordinary tap water in less than five minutes. 


TOP 
ENGINEERING 


QUALITY 
MATERIALS 
| caetemnel 


COMPLETE 
LINE | 


EASY T0 


SERVICE 


the shelf which supports the upper- | 


BUSH ELECTRIC DEFROST UNIT COOLER is simple 


to install, convenient to service and includes 


You really need QUALITY for 
LOW TEMPERATURE 


BUSH HEAVY DUTY COOLER for low temperature storage. : 
Capacities 24,000 - 90,000 BTU/HR at 10° TD below 32. 


BUSH HEAT TRANSFER PRODUCTS 
‘are expertly designed and engineered 
. . + fabricated of top quality materi- 
als to rigid specifications... carefully 
tested and accurately rated. Result: 
easier selling, faster installation, less 
service ... more PROFIT. All this 
adds up to customer satisfaction .. . 


BUSH MANUFACTURING CO. 


BUSH TRADE MARK 


Bush Heat Transfer 
Products enjoy a 
wide-spread prefer- 
ence among refriger- 
ation and air condi- 
tioning engineers, in- 
stallation and main- 
tenance men, These 
men know from ex- 
perience that Bush 
Products give long, 
trouble-free service 
+ «+ greater customer 
satisfaction. Look for 
the Bush Trade Mark 
on all the heat trans- 
fer products you buy. 


st ae 


and more business for you. Get ac 
quainted with the BUSH Facto 


Representative in your territory. Hé 


is an expert refrigeration and air con 
ditioning engineer... a good man 
know. He'll be glad to consult wit! 
you regarding the plans and specifi 
cations on your next important job 


BUSH COOLING UNITS 


for low temperature 


© WEST HARTFORD, CONN. 


buy the est and the Bost ts Bush 
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